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K  you  won’t  help  train  young  newspapermen, 
don’t  complain  if  you  can’t  find  any. 


Everyone  in  the 
communications  business 
today  should  take  an 
active  interest  in  the 
people  who’ll  be  in  it 
tomorrow. 

Getting  out  and 
showing  students  what 
ioumalism  is  reallv  all 


you  consider  sharing  your 
knowledge  and  experi¬ 
ence  with  high  school  or 
college  students. 

When  you  realize 
the  kids  you’ll  be  talk¬ 


ing  to  might  be  sitting 
around  your  city  room  in 
a  few  years,  your  efforts 
will  seem  even  more 
worthwhile. 
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TULSA’S  BUILT 
ON  ENBtCY 

The  oil  boom,  which  began  at  the  turn  of  the  century,  brought  permanent  industry 
to  Tulsa  in  the  form  of  oil  field  supply  houses,  oil  refineries,  and  oil  company 
offices.  For  over  sixty  years,  the  petroleum  industry  has  been  a  vital  part  of  the 
city’s  economic  growth. 

Today  there  are  more  than  30,000  people  employed  by  nrwre  than  900  oil  and 
oil-related  industries  with  offices  in  Tulsa.  It’s  also  the  headquarters  for  many  trade 
associations  and  professional  societies  serving  the  oil  industry. 

Yet,  Tulsa  is  no  single-industry  city.  It  has  a  dynamic,  diversified  ecorx)my  based 
primarily  on  the  manufacturing,  petroleum  and  aerospace  industries. 

If  you  want  to  reach  the  401,000  adults  in  the  terrific  Tulsa  market,  contact  the 
medium  that  reaches  them  most  effectively.  The  daily  newspapers. 

On  Friday,  September  7,  the  Tulsa  daily  papers  will  include  a  special  section  to 
be  distributed  during  the  International  Petroleum  Onshore  Exposition.  For  additional 
information  contact  your  nearest  Branham  newspaper  sales  office  or  the  Tulsa 
World  and  The  Tulsa  Tribune  advertising  department. 
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Newspaper  Printing  Corporation , 

Agent  For 

TPLSA  World  *  O^ulsn: 

Two  independent  and  separately  owned  newspapers  represented  nationally  by  Branham 
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OaOBER 


SEPTEMBER 


AUGUST 


AUGUST 


18-24 — International  Typographical  Union,  Radisson  Hotel,  St.  Paul,  Min¬ 
nesota. 

20-22— Newspaper  In  Education  Seminar,  sponsored  by  Fla.  Dept,  of 
Education  and  Florida  Press  Association,  Dutch  Inn,  Lake  Buena 
Vista,  Fla. 

26-28 — New  York  State  Publishers  Association,  The  Gideon  Putnam, 
Saratoga  Springs,  N.Y. 

26-Sept.  1— INPA/ANPA  Marketing  Seminar,  Scottsdale,  Arizona. 


7-11 — Southern  Circulation  Managers  Association,  Hyatt  Regency, 
Knoxville,  Tenn. 

13-15 — Mid  America  Newspaper  Conference,  Rock  Lane  Lodge,  Branson, 


13- 15— Pennsylvania  Newspaper  Publishers  Association,  classified  clinic, 

Sheraton  Inn,  Greenburg,  Pa. 

14- 15 — New  York  State  Production  Conference,  Holiday  Inn,  Saratoga 

Springs,  N.Y. 

14-17 — Midwest  Newspaper  Advertising  Executives  Association,  San  An¬ 
tonio,  Texas. 

20-21— Allied  Publishers,  Alderbrook  Inn,  Hood  Canal,  Union,  Wa. 

20- 22— Interstate  Advertising  Managers  Association,  Pocono  Hershey 

Resort,  White  Haven.  Pa. 

21- 23 — Illinois  Newspaper  Production  Conference,  Clock  Tower  Inn. 

Rockford,  III. 

21-23 — Western  Newspaper  Production  Conference,  Disneyland  Hotel, 
Anaheim,  California. 

23-25— Central  States  Circulation  Managers  Association,  Clock  Tower 
Inn,  Rockford,  III. 

23-25 — Suburban  Newspapers  of  America,  circulation  conference.  Crown 
Center,  Kansas  City,  Mo. 

23-27 — American  Association  of  Sunday  and  Feature  Editors.  Washington 
Plaza,  Seattle,  Wa. 

25- 28 — National  Conference  of  Editorial  Writers,  The  Pointe,  Phoenix. 

26- 28— Pennsylvania  Newspaper  Publishers  Association,  Sheraton  Valley 

Forge  Hotel,  King  of  Prussia,  Pa. 

27- 30 — Women  in  Communications,  Inc.  Sheraton  Hotel,  Dallas,  Tex. 

28- 30— Maryland-Delaware-D.C.  Press  Association,  Carousel  Motel, 

Ocean  City,  Md. 

28- 30 — New  England  Newspaper  Production  Conference,  Dunfey's, 

Hyannis,  Cape  Cod,  Mass. 

29- Oct.  2— Inter-State  Circulation  Managers  Association,  Pocono  Manor, 

Pocono  Manor.  Pa. 

30- Oct.  5 — Newspaper  Food  Editors  Conference,  Drake  Hotel,  Chicago, 


...for  special  readers  " 
who  want  more  out  of  life! 

They’re  young,  18-34.  Out  to  have  a  good  time. 
Interested  in  looking  good,  feeling  good,  getting  ahead, 
experiencing  the  good  life.  They  make  up  a  challenging 
newspaper  audience.  Hard  to  reach,  hard  to  hold. 

They  have  limited  time  for  reading  newspapers,  but 
now  they’re  turning  to  Savvy,  a  Wednesday  lifestyle 
section  of  The  St.  Petersburg  Times  designed  to  meet 
the  needs  and  interests  of  this  market. 

Bright,  to-the-point  articles  pass  along  tips  on 
health,  exercise,  beauty,  fashion,  money  management. 
Savvy  has  expert  advice  on  getting  along  with  friends 
and  lovers  and  mates  and  counsel  on  how  to  get  a  job 
and  then  get  ahead. 

Savvy  —  it’s  what  a  vital  audience  of  hard-to-reach 
readers  want  to  know.  What  they  want  to  be. 

Savvy  —  it’s  an  exciting  new  lifestyle  guide  serving 
the  special  needs  of  an  important  segment  of  influential 
readers  every  week  in  The  St.  Petersburg  Times. 


OCTOBER 

7-9 — Ohio  Circulation  Manager's  Association,  Holiday  Inn,  Perrysburg, 

Ohio. 

7-10— United  Press  International's  EDICON,  Galleria  Plaza  Hotel,  Hous¬ 
ton,  Texas. 

7-13 — National  Newspaper  Week 
13 — International  Newscarrier  Day 
9-12— Advertising  Media  Credit  Executives  Association,  Town  &  Country 
Hotel.  San  Diego,  Calif. 

11-13 — Suburban  Newspapers  of  America  Ad  Conference,  Detroit  Plaza, 
Detroit. 

11-13 — New  York  State  Dailies  Advertising  Managers  Bureau.  Americana, 
Albany,  N.Y. 

11-14 — New  Mexico  Press  Association,  The  Inn,  Farmington,  N.  Mex. 
14-16 — ^Action  Line  Reporters  Association,  Key  Bridge  Marriott,  Washing¬ 
ton,  D.C. 

13-17 — Northeast  Classified  Advertising  Manager's  Association  Confer¬ 
ence,  Holiday  Inn,  Grand  Island,  N.Y. 

16-19— Associated  Press  Managing  Editors,  Williams  Plaza,  Tulsa,  Okla. 

21- 27 — World  Association  of  Women  Journalists  and  Writers,  Caribe  Hil¬ 

ton,  San  Juan,  P.R. 

22- 23— Advertising  Research  Foundation,  Waldorf-Astoria  Hotel,  New 

York. 
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...around  St.  Louis. 

The  Third  Newspaper  is 
a  group  of  28  suburban 
newspapers  that  com¬ 
pletely  rings  the  St.  Louis 
Metro  area  with  total 
geographic  coverage  of 
the  suburbs.  No  gaps. 

The  hottest  ring  you’ll 
ever  buy. 

Complete  geographic 
dominance  like  this  cannot 
be  found  in  any  other 
major  market. 

In  fact,  our  total  audited 
circulation  now  stands  at 
754,294*.  That’s  44%  more 


than  the  two  dailies 
combined. 

Advertisers  know  a 
beautiful  ring  when  they 
see  one.  We  totally  domi¬ 
nate  food,  for  example, 
with  five  times  more  un¬ 
duplicated  retail  food 
lineage  than  both  dailies 
put  together.  And  over  90 
of  the  nation’s  top  adver¬ 
tisers  penetrate  the  pros¬ 
perous  St.  Louis  area  with 
The  Third  Newspaper. 

Readership  is  high  and 
intensive  because  The 
Third  Newspaper  focuses 


on  local  news,  sports, 
entertainment  and  fea¬ 
tures.  Readership  trans¬ 
lates  into  response,  too, 
with  recent  research 
showing  that  some  86%  of 
women  readers  clip 
advertisers’  coupons. 

Don’t  leave  any  open¬ 
ings  for  your  competition. 
Go  for  the  ring  now. 


*C.A  C  Audit,  9/30/78,  for  27 
Suburban  Newspapers.  709,934; 
plus  our  new  28th  newspaper. 
The  Alton  Citizen,  44,360. 
Publisher  s  Statement  subject 
toC.A  C  Audit. 


Suburban  Newspapers 
of  Greater  St.  Louis 

The  Third  Newspaper 
That’s  First  in  St.  Louis 

North  Office:  9320  Lewis  &  Clark  Blvd.,  St.  Louis,  MO  63136  (314)  868-8000 
South  Office:  7020  Chippewa,  St.  Louis,  MO  63119  (314)  481-1111 


m  Circulation  Audited  and  Certified  by 


Represented  nationally  by 
U  S  SUBURBAN  PRESS  INC 


Editorial  workshop  By  Roy  H.  Copperud 


Our  P-1888  second-generation  portable  editing  terminal 
has  a  lot  of  new  features:  Custom  programming,  a 
number  of  new  editing  capabilities,  bigger  memory,  plus 
greater  flexibility  in  transmission. 

What  it  doesn’t  have  is  more  weight.  In  fact,  it’s  the 
lightest  portable  we’ve  ever  made. 

This  means  reporters  can  develop  stories  in  the  field, 
edit  them,  and  then  transmit  type-ready  copy  to  your 
typesetting  systems.  All  in  a  minimum  amount  of  time, 
over  regular  telephone  lines. 

Consider  the  new  features:  A  216,000- 
character  storage  memory,  a  big  884-char-  '  ^ 

acter  display,  and  an  “area”  delete  that 
allows  you  to  edit  very  large  blocks  of  copy. 

There’s  even  a  Search  and  Replace  feature 
that  searches  and  replaces  a  string  of  up  to 
12  characters.  i 

There  are  valuable  features,  many  of 
which  were  found  previously  only  on  our 
bigger  bureau  terminals. 

Now  they’re  on  the  move.  In  our  new 
lightweight  P-1888.  ^ 

Why  not  get  all  the  details?  Write:  Tele-  ^  at 
ram  Communications  Corporation,  2  Corporate  Park 
Drive,  White  Plains,  New  York  10604.  TELEX  646658. 
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Back  to  Square  One  —  No.  544 

Newsmen,  especially  headline  writers,  often  strain  to  be 
clever,  and  too  often  fall  short  of  the  mark  for  one  reason  or 
another.  Much  of  the  time  these  ill-fated  attempts  are  puns 
that  depend  on  some  grotesque  distortion  of  a  word.  As 
Winners  &  Sinners,  the  New  York  Times  critique,  put  it,  “If 
a  word  is  given  a  double  meaning,  it  should  slip  effortlessly 
into  both  contexts.” 

Like  puns  that  do  not  work,  some  attempts  at  cuteness  are 
based  on  grammar-school  humor,  and  some  on  outright  ig¬ 
norance.  Not  long  ago  the  headline  on  a  top  page-one  story 
in  one  of  the  country’s  leading  newspapers  read,  “U.S. 
Again/May  Tilt/at  Windmills.”  (The  story  was  about  the 
prospects  for  using  wind  power  as  a  source  of  energy  to 
generate  electricity.) 

The  writer  of  this  head  and  the  editor  who  passed  it  had 
obviously  heard  the  expression  “tilt  at  windmills”  but  just  as 
obviously  did  not  know  what  it  means.  But  at  least  the 
common  error  of  making  it  “tilt  with  windmills”  was 
avoided.  As  a  headline  on  the  story  at  hand,  it  conveyed 
the  impression  of  ridiculing  the  idea  of  wind  power. 

Now,  as  anyone  who  knows  anything  much  is  aware,  the 
expression  comes  from  an  episode  in  Cervantes’  Don  Quix¬ 
ote  de  la  Mancha  (yeah,  the  prototype  of  Man  of  La  Man¬ 
cha)  in  which  the  addled  knight  runs  at  a  windmill  with  his 
lance,  thinking  it  a  giant.  Thus  the  expression  has  become  a 
metaphor  for,  as  Webster  puts  it,  fighting  imaginary  enemies 
or  illusory  evils.  The  word  quixotic,  incidentally,  comes 
from  the  same  source. 

There  was  nothing  in  the  story  to  indicate  ridicule  or 
impracticality  of  wind  power.  As  it  stands,  the  headline 
makes  an  inadmissible  and  wildly  irrelevant  editorial  com¬ 
ment.  The  word  ngui/i  refers  to  the  fact  that  forty  years  ago 
and  more  numerous  windmills  supplied  power  to  farms. 
Were  these  windmills  quixotic,  as  the  headline  indicates? 
Not  at  all;  they  worked  so  well  that  the  principle  is  being 
considered  for  application  on  a  large  scale.  Farm  windmills 
were  driven  out  by  the  cheap  electricity  of  the  Rural  Elec¬ 
trification  Administration.  But  now,  with  the  energy  short¬ 
age,  it  looks  as  if  we’re  back  to  square  one.  As  for  that 
hapless  headline  writer,  he  (or  she)  hasn’t  even  reached 
square  one  yet. 

♦  *  ♦ 

Wayward  Words 

Bernie  Miller  of  the  New  York  News  writes  to  inquire 
about  the  origin  of  the  expression  “bulldog  edition,”  as  used 
to  describe  an  early  edition,  usually  timed  for  transportation 
to  distant  points. 

I  could  not  find  this  information  in  any  reference  book, 
though  dictionaries  do  define  the  term.  But  my  friend  Bill 
Hale  of  the  Los  Angeles  Times  consulted  a  veteran  printer, 
whose  experience  goes  well  back  into  the  hot-metal  era.  He 
said  the  bulldog  edition  was  so  called  because  the  first  edi¬ 
tion  was  a  tough  one,  with  which  it  was  necessary  to  start 
over  from  scratch  for  all  the  day’s  editions. 

This  sounds  plausible  enough,  but  there  may  be  alternative 
explanations,  and  I  am  calling  on  readers  to  tell  me  about  any 
they  may  know  of.  The  last  time  I  exposed  my  ignorance  and 
called  for  help  was  when  I  confessed  bafflement  at  the  origin 
of  the  expression  “bite  the  bullet.”  !  got  so  many  replies  the 
Postal  Service  had  to  put  another  mailman  on  my  route. 

♦  *  ♦ 

A  Russian  defector  who  had  jumped  ship  in  Texas  was 
described  in  a  news  dispatch  as  carrying  a  Soviet-American 
dictionary.  But  alas,  there  is  no  such  language  as  Soviet,  and 
some  would  say  there  is  no  such  language  as  American, 
either,  but  that  is  at  least  arguable. 
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FNim  Chicago  warelioiise 
10  Oregon  presspoom 
hi  under  24  hours. 


At  5:30  on  a  recent  afternoon  in 
Salem,  Oregon,  Mr.  Mike  Gehring, 
General  Manager  of  B.M.E.  Web 
Press,  placed  a  call  for  parts  to 
our  Chicago  warehouse.  His 
Rockwell- Goss  Community  press, 
he  said,  would  be  out  of  action  until 
he  got  them. 

The  parts  landed  in  Portland  the 
following  morning  and  were  deliv¬ 
ered  in  Salem  at  4:00  p.m. 

Not  all  parts  orders  reach  our 
customers  in  22-1/2  hours,  but  about 
85%  of  them  are  delivered  within  48 
hours.  That’s  because  we  stock 
45,000  different  parts  and  ship  about 


We  read  yen. 
We’re  Reckwell-Gess. 

25%  of  the  orders  by  air.  And,  as 
mentioned  above,  we  try  extra  hard 
when  a  press  is  down. 

That  kind  of  responsiveness  is 
par  for  our  parts  operation  as  well 
as  for  our  service.  After  you  buy  a 
Rockwell- Goss  press,  we  stand  by 
to  offer  anything  you  need  —  from 
help  at  installation  to  pressman 
training  to  prompt  parts  delivery. 
And  if  you  want  a  total  turnkey 


installation,  we  can  handle  that  for 
you, too. 

For  full  details  of  our  press 
products,  contact  Graphic  Systems 
Division,  Rockwell  International, 
3100  South  Central  Avenue, 
Chicago,  IL  60650. 

Phone:  312/656-8600. 


^1^  Rockwell 

International 

where  science  gets  down  to  business 


Arsonists  would  like  you  to  go  on  thinking  there’s^  — 
“nothing  you  can  do  to  stop  them.”  Because 
when  people  start  doing  something  the  results  are  inspiring 


In  New  Haven,  Connecticut— a  city  where  suspicious  fires 
increased  by  over  400%  between  1973  and  1976— a  new 
anti-arson  program  is  akeady  paying  off.'  A  $175,000  arson- 
for-profit  scam  was  broken  up,  and  the  man  convicted  won’t 
be  burning  any  more  buildings  where  he’s  going  for  the  next 
^7  years? 

New  Haven’s  program  also  calls  for  potential  arson-for- 
profit  buildings  to  be  identified  by  computer— a  preventive 
^^^jpeasure  to  save  the  inner  city  of  New  Haven. 

^  Can  your  city  fight  arson  as  successfully  as  New  Haven? 
£tna  says  you  can. 

We’re  develq)ing  pilot  anti-arson  programs,  spreading  in- 
ax*  formation,  and  tightening  up  our  own  claims  procedures.^ 

i^tna  also  supports  fighting  fire  with  legislation.  The  recent 
congressional  classification  of  arson  as  a  crime  on  a  level  with 
murder  is  just  a  start.  The  proposed  Anti-Arson  Act  of  1979 
goes  further... it  puts  federal  law  enforcement  tools  in  the 
hands  of  state  and  local  governments? 

Arson  cost  over  $l-billion  and  700  lives  in  1977.  It’s  a 
crime  we  all  have  to  pay  for.  Don’t  underestimate  your  own 
influence.  Use  it,  as  we  are  trying  to  use  ours. 

^tna 

wants  insurance  to  be  afifordaUe. 


'  New  Haven  is  but  one  exam¬ 
ple  of  organized  anti-arson  efforts 
proving  their  worth.  Seattle, 
Washington  has  reduced  arson 
by  30%;  Tampa,  Florida  by  47% 
in  just  two  years! 

*New  Haven’s  crack  Arson 
Squad  is  made  up  of  city  inves¬ 
tigators,  prosecutors,  and  the  po¬ 


lice  and  fire  departments.  Cities 
with  divided  anti-arson  forces  all 
too  often  fail  to  detect  or  convict 
the  culprits. 

^^tna  is  supplying  funds  to 
establish  two  model  anti-arson 
programs:  for  New  Haven 
($97,000)  and  for  the  California 
District  Attorney’s  Association 


($140,000)  to  develop  manuals 
for  national  distribution  on  how 
to  prosecute  arsonists  success¬ 
fully.  We’ve  hired  John  Barracato, 
one  of  the  nation’s  foremost  arson 
experts  whose  credentials  in¬ 
clude  Deputy  Chief  Fire  Marshal 
of  New  York  City,  to  coordinate 
our  anti-arson  efforts.  To  learn 


how  you  can  help  your  city,  write 
to  John  Barracato  at  /Etna  Life  & 
Casualty,  Hartford,  CT  06156. 

^Connecticut  recently  passed 
some  of  the  toughest  arson  laws 
in  the  country,  and  /Etna  is 
working  hard  to  get  such  laws  in 
other  states.This  effort  needs  the 
help  of  every  citizen. 


/Etna  Life  &  Casualty 
151  Farmington  Avenue 
Hartford,  CT  06156 
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Disclosure  or  secrecy 

When  Congress  passed  the  Freedom  of  Information  Act  in 
1966  it  was  welcomed  by  the  press  with  fanfare  because  it 
enabled  individuals  to  obtain  from  government  any  files  on 
themselves  and  others  maintained  by  any  government 
agency,  with  some  exceptions. 

It  wasn’t  long,  however,  before  the  advocates  of  privacy 
prevailed  with  the  Privacy  Act  of  1974  which  said  the  1966 
act  went  too  far  and  henceforth  it  would  be  all  right  to 
obtain  government  files  about  yourself  but  the  right  of 
others  to  find  out  about  you  should  be  limited. 

That  philosophy  of  privacy  also  won  forth  at  the  state 
level  and  there  are  now  36  states  with  privacy  statutes,  and 
23  states  with  laws  sealing  or  expunging  records  in  the  crim¬ 
inal  justice  system  also  motivated  by  the  quest  for  privacy. 

At  the  same  time  many  of  these  same  state  legislatures 
have  declared  devotion  to  the  principle  of  full  disclosure  of 
public  information  and  records  as  well  as  the  public’s  right 
to  know.  Thirty-seven  states  have  passed  “open  meetings” 
or  “open  records”  laws  which  in  some  places  have  been 
called  “Sunshine  Statutes.” 

These  are  two  very  important  public  policy  issues.  We 
cannot  quarrel  with  the  desire  of  individuals  to  protect  their 
privacy.  But  when  that  conflicts  with  the  public’s  right  of 
access  to  public  records  and  information  it  seems  to  us  the 
rights  of  the  greatest  number — the  public — should  prevail. 


Postal  rates 

The  U.S.  Postal  Service  with  a  near-monopoly  on  deliver¬ 
ing  the  mail  seems  to  have  the  capability  of  destroying  a 
once  fine  and  inexpensive  service  to  force  customers  to  pay  a 
higher  rate  for  what  it  used  to  get  at  a  lower  rate. 

A  Congressional  hearing  on  July  20  (Friday),  after  the 
weekly  issue  of  E&P  was  published,  was  covered  by  an  E&P 
reporter  who  personally  delivered  his  copy  to  the  main  post 
office  in  Washington  on  July  21  (Saturday).  It  was  processed 
and  stamped  on  July  22  (Sunday)  and  delivered  at  the  E&P 
office  late  on  July  25  (Wednesday).  It  had  the  proper  30  cents 
first  class  postage  attached. 

This  week,  the  same  reporter  delivered  a  story  to  the  same 
Washington  post  office  on  Monday,  paid  $7.50  for  the  new 
“express”  handling,  and  the  letter  was  delivered  on  Tues¬ 
day. 

How  clever  can  the  post  office  get?  Why  deliver  a  letter 
over  night  for  30  cents  when  you  can  get  an  additional  $7.20 
for  the  same  service? 
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Letters 


RAPS  TAKEOVERS 

How  much  more  evidence  is  needed  to 
demonstrate  the  damage  chain  owner¬ 
ship  is  doing  to  journalistic  independence 
than  what  has  just  happened  in  Hartford 
and  Nashville? 

Two  more  longtime  opponents  of 
chains  and  staunch  defenders  of  inde¬ 
pendent  ownership  have  switched  sides. 
Perhaps  they  had  to. 

Citing  Courant  president  Edmund  W. 
Downes’  record  of  opposition  only  a 
year  ago,  the  Editor  &  Publisher  news 
article  candidly  stated  that  “this  week, 
Downe  changed  his  tune." 

At  the  FTC  symposium  on  media  con¬ 
centration  in  Washington  last  December, 
many  listened  with  admiration  to  John 
Siegenthaler,  the  only  real  publisher  with 
enough  fortitude  to  appear  there  and  ex¬ 
press  concern.  Less  than  two  months 
ago,  Siegenthaler  repeated  before  a  Sen¬ 
ate  committee  his  support  of  indepen¬ 
dent  ownership.  Now,  he  is  “comforta¬ 
ble”  with  his  new  position  in  the  Gannett 
stable.  Sad. 

Long-term  contract  notwithstanding, 
his  future  is  ransomed  to  chain  owner¬ 
ship.  If,  by  some  chance,  he  speaks  out 
now,  his  voice  will  not  be  one  of  inde¬ 
pendence  but  disloyalty. 

Almost  lost  in  the  Nashville  flurry  is 
the  perversion  made  of  the  original  intent 
of  the  Newspaper  Preservation  Act.  And 
as  an  added  irony,  it  is  interesting  to 
recall  that  when  the  Tennessean  owner, 
Amon  Caller  Evans,  testified  in  1968  in 
favor  of  the  Act  and  swore  his  undying 
allegiance  to  local  ownership,  seated  be¬ 
side  him  was  his  editor,  John  Siegen¬ 
thaler. 

In  the  current  deal.  Gannett  not  only 
brought  the  dominant  Tennessean  under 
its  wing,  it  changed  the  agency  agree¬ 
ment  from  a  50-50  profit  split  to  70-30  in 
favor  of  itself  in  its  new  position  of  con¬ 
trol.  Evans,  of  course,  had  nothing  to 
lose  in  acceding  to  the  70-30  deal  and 
buyer  Gannett  had  everything  to  gain, 
because  it  was  about  to  sell-off  the  Ban¬ 
ner. 

Normally,  giving-away  409f  of  profit 
potential  would  pretty  well  queer  a  deal, 
but  Gannett  came  off  with  $  10-million 
more  than  it  paid  in  1972,  thanks  to  the 
antitrust-exempting  Newspaper  Preser¬ 
vation  Act,  which  prevents  failures  and 
guarantees  profits.  Slick. 

And  who  is  the  new  “local  owner¬ 
ship?"  Two  fat  cat  bankers  and  a  peren¬ 
nial  office-seeking  lawyer.  All  three,  who 
will  assume  “executive  positions”  in  the 
new  company,  share  two  common 
traits — a  thirst  for  political  influence  and 
a  lack  of  newspaper  experience.  Isn't 
that  a  giant  step  forward  for  responsible 
journalism! 
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Cartoon  by  James  Larrick,  Jackson  (Miss.)  Clarion-Ledger 


If  Gannett  really  wanted  to  raise  jour¬ 
nalistic  quality — which  Allen  Neuharth 
claims  so  often — why  didn’t  Gannett  use 
its  “greater  resources’’ — which 
Neuharth  proudly  trumpets — to  help  the 
Banner,  instead  of  swallowing  the  inde¬ 
pendent  Tennessean? 

It  all  would  be  humorous  if  not  so  re¬ 
spectably  insidious.  Has  everyon^  really 
given  in  to  the  “inevitability”  of  this 
creeping  scourge  of  irresistable  buying- 
power?  Are  we  down  to  the  point  of  de¬ 
bating  which  chain  is  the  best?  Or  the 
worst?  Where  do  any  voices  remain  that 
will  speak  up  about  these  things? 

For  citizens  in  general  and  journalists 
in  particular,  the  danger  is  not  that  chain 
owners  will  employ  heavy-handed  con¬ 
trol  over  local  editors.  Not  yet,  anyway. 

The  danger  is  that  they  don’t  care  what 
the  editors  do  so  long  as  they  keep  circu¬ 
lation  up  and  operate  within  the  budget. 
And  publishers  are  expected  to  raise  the 
bottom  line  and  stay  out  of  trouble. 

Having  spread  their  power  and  influ¬ 
ence  throughout  the  land,  chain  owners 
seem  to  have  caught  the  industry  itself  in 


a  snake-eyed  trance.  It’s  hard  to  tell 
whether  the  hypnosis  is  fascination  or 
apathy. 

Victor  Jose 

(Jose  is  editor  and  publisher  of  The 
Gru^hic,  Richmond,  Indiana.) 

#  :|e  9|e 

Short  takes _ 

Investigators  said  the  couple  had  been 
having  martial  problems  and  that  Mrs. 
Chapman  had  filed  for  divorce  .  .  .  De¬ 
troit  News. 

*  *  ♦ 

Smith  said  it  may  be  nuclear  for  sev¬ 
eral  days  whether  debris  from  Skylab  fell 
all  the  way  across  Australia  .  .  . 
Chicago  Tribune. 

*  *  ig 

Former  UConn  hammer  thrower  Andy 
Bessette,  now  a  native  of  Tolland,  .  .  . 
Willimantic  (Conn.)  Chronicle. 


EDITOR'S  COMMENT 

James  H.  Myers 

News  Editor 

The  Cincinnati  Enquirer 

“The  New  York  Times  News  Service  provides 
an  outstanding  extra  dimension  in  our  effort  to  give 
Enquirer  readers  comprehensive  national,  interna¬ 
tional  and  regional  news  reports.  I  find  an  uncom¬ 
monly  high  ratio  of  stories  and  backgrounders  from 
The  Times’  wire  which  have  special  significance  for 
our  readers. ...” 


j|ork  Siinr^ 
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New 

Orleans 

Office 

Space 
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For 
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Sky 


Nearing  completion  is  another  downtown  high-rise  office  tower,  a  new  ap¬ 
pendage  to  the  11-acre  Poydras  Plaza  megastructure  by  the  Superdome.  Oc¬ 
cupying  one-acre  of  ground,  it’s  the  24-story  glass  office  tower  named  the 
1250  Poydras  Building  and  will  contain  470,000  square  feet  of  space. 

It  fronts  150  feet  along  Poydras  St.  across  from  City  Hall  and  is  linked 
to  the  plaza’s  shopping  mall  on  Loyola  and  to  the  second  level  of  the  Hyatt 
Regency  Hotel  by  an  air-conditioned  skyway. 

The  original  master  plan  for  the  development  called  for  a  14-story  build¬ 
ing,  but  a  recent  reassessment  of  the  office  market  prompted  the  developer 
to  consider  a  much  larger  project  especially  for  the  needs  of  regional  oil  com¬ 
pany  headquarters  for  exploration  and  production. 

With  all  the  construction  under  way  in  downtown  New  Orleans  it  is  still 
a  conservative  market,  pouring  concrete  only  when  major  tenants  are  signed 
up  instead  of  speculative  construction  with  hopes  to  lure  in  outsiders. 

Sales  are  soaring  too,  thanks  to  response-building  newspapers.  The  Times- 
Picayune  and  The  States-Item.  Retail  sales  in  metro  New  Orleans  are  near 
$4V2  billion.  Schedule  in  and  super-structure  your  sales. 
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Publishers  try  to  block 
sale  of  Hartford  Courant 


Four  independent  Connecticut  daily 
newspapers  are  seeking  to  have  the 
United  States  Department  of  Justice 
block  the  sale  of  the  Hartford  (Conn.) 
Courant  to  the  Times-Mirror  Company, 
Los  Angeles. 

They  are  the  Manchester  Journal  In¬ 
quirer,  Meriden  Morning  Record  and 
Journal,  New  Britain  Herald,  and  Bristol 
Press. 

The  papers,  which  all  circulate  within 
a  twenty  mile  radius  of  Hartford,  claim 
the  proposed  sale  will  violate  federal  an¬ 
titrust  laws  and  harm  their  ability  to 
compete  for  advertising. 

The  Times  Mirror  Company  also  owns 
two  cable  television  stations  in  the 
Hartford  area  and  two  daily  newspapers 
in  the  southern  part  of  the  state,  the 
Stamford  Advocate  and  Greenwich 
Time. 

Lindsley  Wellman,  president  and  gen¬ 
eral  manager  of  the  New  Britain  Herald, 
summarized  the  four  newspapers’  posi¬ 
tion  when  he  said,  “We  felt  the  cross 
ownership  of  the  Times-Mirror  Company 
and  Communications  Property,  Inc.  (the 
cable  tv  company)  along  with  the  acqui¬ 
sition  of  the  Hartford  Courant  intensifled 
the  economic  and  communications 
power  (of  Times-Mirror)  and  jeopardized 
healthy  competition.” 

“We’re  having  a  tough  enough  time 
keeping  alive  as  it  is  without  this,”  stated 
Carter  H.  White,  publisher  of  the  Meri¬ 
den  Morning  Record  and  Journal,  who 
added  that  his  family  has  owned  the 
newspaper  for  over  100  years.  “We 
don’t  believe  it  is  legal,  and  it  certainly 
isn’t  fair  to  small  independent  newspa¬ 
pers  for  a  great  conglomerate  in  the 
communication  business  to  have  cross 
ownership  in  a  small  state  like  Connec¬ 
ticut.  They  (Times-Mirror)  could  leap¬ 
frog  the  entire  state  with  advertising 
packages.  We're  going  full  tilt  at  them 
with  antitrust  sections  (of  the  Clayton 
Act).” 

Another  publisher,  Elizabeth  Ellis  of 
the  Manchester  Journal  and  Inquirer, 
also  expressed  concern  over  how  the 
sale  of  the  Courant  will  affect  competi¬ 
tion  for  advertising. 

“We  see  joint  advertising  rates  as  a 
natural  thing  that  could  happen,”  she 
said.  “We  (The  Journal  Inquirer)  are 
only  8  or  9  miles  from  Hartford  and  com¬ 
pete  directly  with  The  Courant.  We  don’t 
circulate  in  Hartford,  but  the  Courant 
has  good  circulation  in  our  area.  We 
couldn’t  compete  with  a  combination  of 


cable  tv  along  with  newspapers.” 

Marketing  director  Thomas  Kelly, 
speaking  on  behalf  of  the  Bristol  Press’ 
publisher,  E.  Bartlett  Barnes,  said  the 
acquisition  of  the  Courant  by  Times- 
Mirror  “radically  altered  competitive 
balance  and  raised  questions  on  how  it 
(the  sale)  will  affect  the  diversity  of 
editorial  opinion.  We  are  concerned 
about  freedom  of  information  and  how 
the  First  Amendment  is  being  served  by 
this  type  of  concentration  of  power  in  the 
state.” 

Milton  Sorokin,  a  Hartford  attorney 
who  is  representing  the  four  independent 
papers  before  the  Justice  Department, 
elaborated  on  their  position. 

He  said,  “Times-Mirror  agreed  to  pay 
$106  million  for  the  Courant  which  made 
$3.7  million  last  year.  In  order  to  get  any 
kind  of  return,  it’s  obvious  they’re 
(Times-Mirror)  going  to  have  to  increase 
income  ...  by  raising  ad  rates.  Histori¬ 
cally,  if  rates  go  up,  companies  don’t  go 
up  in  their  advertising  budgets.  Times- 
Mirror  will  dominate  ad  dollars  and 
erode  what’s  available  to  everybody 
else.  .  .  . 

“We  also  believe  the  fact  that  they  can 
offer  joint  rates  puts  them  in  such  a  dom¬ 
inant  position,  especially  given  the  geo¬ 
graphic  make-up  of  Connecticut,  that  it’s 
a  clear  violation  of  antitrust  laws.” 

Neither  the  Times-Mirror  Company 
nor  the  Hartford  Courant  issued  any 
statements  regarding  the  opposition  by 
the  independent  newspapers. 

Prior  to  the  Connecticut  papers’  ac¬ 
tions,  the  Justice  Department’s  antitrust 
division  in  investigating  the  proposed 
sale  of  the  Courant  requested  informa¬ 
tion  from  Times-Mirror  regarding  the 
company’s  two  cable  tv  stations  in  the 
Hartford  area. 

The  documents  sought  concern  poten¬ 
tial  competition  between  cable  tv  and 
newspapers  and  give  the  number  of  cable 
subscribers,  potential  subscribers,  the 
channel  capacity  of  the  cable  system, 
and  the  signals  carried  in  the  Hartford 
area. 

The  Justice  Department  has  also  asked 
the  Hartford  Courant  to  supply  market¬ 
ing  data  about  itself. 

The  effect  of  the  antitrust  division’s 
request,  under  provisions  of  the  Hart- 
Scott-Rodino  Act  is  to  bar  Times-Mirror 
from  paying  for  tendered  shares  until  10 
days  after  the  requested  information  has 
been  provided. 

Stephen  C.  Meier,  a  spokesman  for 


Itf 

Every  Saturday  since  1884 


Times  Mirror,  said  his  company  ex¬ 
pected  to  respond  promptly  to  the  re¬ 
quest,  adding,  “I  don’t  see  this  thing  as 
making  a  drastic  change  as  far  as  the 
timing  of  the  sale.” 

In  a  related  development,  attorneys 
for  Connecticut’s  Public  Utilities  Control 
Administration  (PUCA)  which  regulates 
the  state’s  cable  franchises  want  PU- 
CA’s  licensing  committee  to  reconsider 
its  July  1978  approval  of  Times-Mirror’ s 
takeover  of  Communications  Properties, 
Inc. 

The  attorneys  pointed  out  that  the 
PUCA  allowed  Times-Mirror  to  acquire 
Communications  Properties’  two  CATV 
franchises  with  the  “understanding”  that 
the  company  “had  no  cross  over  control 
of  other  media”  in  the  Hartford  area. 
They  contend  that  Times-Mirror  will  vio¬ 
late  that  understanding  by  merging  with 
The  Hartford  Courant. 

“It’s  not  in  the  best  interests  of  cable 
tv  consumers  to  have  a  tight,  interlock¬ 
ing  situation,”  explained  Valerie  Bryan, 
PUCA  staff  attorney.  “It  could  affect 
news  coverage.  There’s  always  the  po¬ 
tential  for  abuse.” 

The  Hartford  Courant’ s  stockholders, 
most  of  whom  are  employees  or  former 
employees,  still  must  approve  the  sale  of 
the  paper. 

Times-Mirror  began  its  tender  offer  to 
the  Courant’s  stockholders  on  July  27  for 
a  minimum  two-thirds  of  the  527,770  out¬ 
standing  shares  at  $200  a  share.  The  offer 
expires  August  16  unless  extended. 

«  ♦  « 

If  the  Independent  Local  Newspaper 
Act  sponsored  by  Representative  Morris 
K.  Udall  (D-Ariz)  had  been  enacted,  thus 
providing  relief  from  estate  tax  laws,  it 
would  not  have  been  necessary  for  the 
Evans  family  to  sell  the  Nashville  Ten¬ 
nessean  to  Combined  Communications, 
Inc.,  a  subsidiary  of  the  Gannett  Co. 

This  was  the  message  recently  given 
the  Select  Revenue  Measures  Subcom¬ 
mittee  of  the  House  Ways  and  Means 
Committee  by  Amon  C.  Evans,  whose 
family  has  owned  the  Tennessean  for  42 
years. 

Urging  favorable  consideration  of  the 
Udall  bill  (H.R.  2770),  Evans  pointed  out 
how  his  newspaper  has  supported  such 
legislation  since  it  was  first  introduced  in 
the  95th  Congress. 

“We  were  very  much  aware  of  the 
problem  we  faced  under  the  estate  tax 
laws,  and  sought  the  legislative  relief  the 
subcommittee  is  now  considering.  We 
had  seen  many  of  our  friends  sell  their 
properties  at  the  death  of  a  major  owner 
of  the  newspaper.  We  had  hoped  that  the 
Independent  Local  Newspaper  Act 
would  be  enacted  in  time  to  meet  our 
(Continued  on  page  31) 
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Probe  finds  widespread 
saie  of  review  books 

The  practice  of  newspaper  book  Anderson  of  the  Denver  Post  said  he 


editors  selling  review  copies  of  books 
and  pocketing  the  money  is  widespread, 
according  to  an  investigation  by  Gannett 
News  Service. 

The  investigation  revealed  that  book 
editors  on  some  of  the  nation’s  largest 
newspapers  had  been  participating  in  this 
practice. 

Ten  book  editors  admitted  selling  re¬ 
view  books  and  pocketing  the  money,  in 
a  confidential  agreement  with  the 
bookstore  that  their  employers  were  not 
aware  of.  Most  said  they  were  aware  that 
the  practice  was  common  among  book 
editors. 

Among  those  book  editors  admitting  to 
participation  in  such  a  practice  were: 
Larry  Swindell,  Philadelphia  Inquirer; 
Terry  Anderson,  Denver  Post;  John  Ste- 
yens,  St.  Louis  Globe-Democrat;  Owen 
Findsen,  Cincinnati  Enquirer;  John 
Raymond,  Atlanta  Constitution;  Edwin 
Howard,  Memphis  Press-Scimitar; 
Nancy  Grape,  a  political  reporter  for  the 
Lewiston  (Maine)  Journal;  and  William 
Starr  of  the  Columbia  (S.C.)  State. 

Two  book  editors  who  are  not  full-time 
newspaper  employees — Margaret  Reid  of 
the  Wichita  Falls  (Tex.)  Times  and 
Maurice  Dukes  of  the  Richmond  (Va.) 
Times-Dispatch,  also  admitted  having 
sold  books  sent  to  their  newspapers. 

Since  the  investigation  was  completed 
and  the  results  made  public,  the  practice 
has  been  condemned  and  stopped  at 
every  newspaper  whose  employee  was 
implicated  except  at  the  Lewiston  Jour¬ 
nal. 

A.  Kent  Foster,  editor  of  the  Journal, 
said  his  reporter  is  not  paid  for  reviewing 
books  and  he  considers  the  book  as  re¬ 
muneration. 

“If  she  was  paid  for  reviewing.  I’d 
consider  the  books  the  property  of  the 
newspaper,’’  Foster  said.  “But  she  isn’t 
paid,  so  what  she  does  with  the  books  is 
her  own  business.’’ 

According  to  the  GNS  investigation, 
v/ith  three  exceptions,  all  the  reporters 
involved  originally  denied  they  were  sell¬ 
ing  review  copies  to  the  bookstore  until 
they  were  told  that  shipments  bearing 
their  names,  and  in  most  cases,  their 
home  addresses,  had  been  seen  at  the 
bookstore.  According  to  GNS,  most  then 
apologized  for  not  telling  the  truth. 

Swindell  of  the  Philadelphia  Inquirer 
resigned  after  his  superiors  were  made 
aware  that  he  was  selling  review  copies. 
The  Inquirer  had  a  policy  against  such  a 
practice. 

Swindell  said  he  had  sent  a  six  crate 
shipment  to  the  Strand  Book  Store  in 
New  York  in  May  and  June,  but  had  not 
yet  received  payment. 
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sold  the  review  copies  although  he  knew 
it  was  unethical.  He  said  the  money  was 
used  to  help  meet  his  child  support  pay¬ 
ments.  He  said  he  sold  $250  to  $300 
worth  of  books  per  month.  He  was  fired 
by  the  Post. 

Ironically,  one  of  the  newspapers — the 
Cincinnati  Enquirer — involved  was  a 
member  of  the  Gannett  group.  Findsen, 
a  book  editor  on  that  paper,  said  he 
periodically  sold  books  for  three  years. 
The  Enquirer  immediately  adopted  a 
written  policy  against  the  sale  of  review 
books. 

In  addition  to  the  Strand  Book  Store, 
another  bookstore  involved,  according 
to  the  GNS  investigation,  was  the 
Nathaniel  Dame  Bookstore  near  Boston. 

In  the  case  of  Strand,  the  store  had 
sent  out  solicitation  letters  to  reviewers 
promising  confidentiality  and  25%  of  the 
published  price — an  average  of  $3.25  per 
book  for  copies  received  within  three 
months  of  publication. 

All  of  the  book  editors  who  admitted 
dealing  with  the  bookstore  said  they  be¬ 
came  aware  of  a  market  for  review 
copies  through  the  Strand  solicitation  let¬ 
ter. 

Fred  Bass,  owner  of  the  Strand  Book 
Store,  said  his  store  has  been  buying 
books  from  hundreds  of  newspaper  re¬ 
viewers,  some  of  whom  are  making  up  to 
$1,000  a  month. 

Bass  feels  the  books  are  the  property 
of  the  reviewer  and  said  the  sale  of  re¬ 
view  copies  is  “a  journalistic  and  literary 
tradition  that  won’t  go  away.’’ 

The  investigation  began  when  the 
Strand  Book  Store  sent  a  letter  of  solici¬ 
tation  to  Robert  W.  Wells,  book  editor  of 
the  Milwaukee  Journal,  promising  confi¬ 
dentiality  and  the  opportunity  to  sup¬ 
plement  his  income. 

Wells  turned  the  letter  over  to  his 
managing  editor,  Joseph  W.  Shoquist, 
who  is  also  president  of  the  Associated 
Press  Managing  Editors  Association. 

Shoquist  forwarded  the  letter  to 
Richard  B.  Tuttle,  chairman  of  the 
APME’s  Professional  Standards  Com¬ 
mittee.  Tuttle  is  the  former  managing 
editor  of  the  Rochester  (N.Y.)  Democrat 
and  Chronicle  and  now  a  special  assis¬ 
tant  to  John  C.  Quinn,  senior  vicepresi¬ 
dent  for  news  and  information  for  Gan¬ 
nett  Co.  Inc. 

Tuttle  then  relayed  the  letter  to  Larry 
Brinton,  managing  editor  of  the 
Nashville  Banner  and  a  member  of  the 
Professional  Standards  Committee, 
suggesting  that  one  of  his  reporters  tele¬ 
phone  the  owner  of  the  Strand  Book 
Store  to  determine  whether  the  practice 
of  selling  review  books  was  widespread. 


Brinton  had  his  book  review  editor. 
Bill  Hance,  telephone  the  bookstore.  On 
the  basis  of  the  conversation,  Tuttle  de¬ 
cided  a  news  story  was  the  best  ap¬ 
proach. 

Tuttle  asked  John  Dougherty,  now 
managing  editor  of  the  Democrat  and 
Chronicle,  for  the  services  of  Democrat 
and  Chronicle  reporter  Michael  Cordts. 
Dougherty  agreed,  and  Gannett  News 
Service  agreed  to  pay  for  the  investiga¬ 
tion. 

In  late  May,  it  was  decided  Cordts 
would  apply  for  a  position  at  the  Strand 
Book  Store.  He  was  hired  on  June  7. 

Cordts  was  paid  $280.84  for  the  14 
days  he  worked  at  the  bookstore.  He 
donated  the  money  to  the  Reporters 
Committee  for  Freedom  of  the  Press.  His 
articles  on  the  sale  of  review  books  will 
be  part  of  a  report  to  the  APME’s  Oc¬ 
tober  convention  in  Tulsa. 

In  June  of  1970,  the  Internal  Revenue 
Service  issued  a  ruling  which  held  that  a 
taxpayer  employed  by  a  newspaper,  who 
receives  free  copies  of  books  from  book 
publishers,  must  report  the  value  of 
those  books  as  taxable  income. 

This  ruling  brought  an  outcry  from  the 
newspaper  industry  and  the  IRS  issued 
in  September  of  1970  a  clarifying  ruling 
that  limited  its  application  only  to  the 
specific  case  that  the  ruling  was  handed 
down  on. 

The  case  involved  a  book  reviewer 
who  donated  2,500  books  to  a  charitable 
organization  and  claimed  a  charitable 
deduction  equal  to  the  fair  market  value 
of  the  books.  He  did  not,  however,  in¬ 
clude  the  value  of  the  books  as  an  item  of 
taxable  income. 

At  that  time,  the  IRS  was  supposed  to 
meet  with  representatives  of  the  news¬ 
paper  industry  to  discuss  the  formulation 
of  industry-wide  guidelines.  This  was 
apparently  never  accomplished.  A 
spokesman  for  the  IRS  told  E  «&  P  this 
week  that  he  could  find  no  general 
guidelines  pertaining  to  this.  An  IRS  rep¬ 
resentative  did  say,  however,  that  if 
books  are  sold  by  book  reviewers,  that 
the  income  must  be  reported. 

Belo  acquires  KTAL-tv 

A.H.  Belo  Corp.  has  agreed  in  princi¬ 
ple  to  acquire  KTAL-tv,  the  NBC  af¬ 
filiate  for  Texarkana,  Tex.  and 
Shreveport,  La.  from  Walter  E. 
Hussman  and  Walter  E.  Hussman  Jr., 
principal  officers  and  stockholders. 

Terms  of  the  transaction  were  not  dis¬ 
closed. 

A.H.  Belo  Corp.  publishes  the  Dallas 
Morning  News  and  the  Hussman  family 
publish  several  daily  newspapers  in  Ar¬ 
kansas,  including  Texarkana  Gazette. 

In  1975,  KTAL  was  included  on  a  list 
of  seven  tv  and  nine  radio  stations  in 
common  ownership  with  local  newspa¬ 
per  for  which  the  FCC  said  there  must  be 
a  separation  of  ownership  or  “divesti¬ 
ture”  by  January  1,  1980. 
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Internal  strife  and  deals 
revealed  at  Horvitz  trial 


By  W.F.  Gloede 

Allegations,  personal  impugnations 
and  reports  of  blatent  illegalities  have 
been  brought  forth  from  the  witness 
stand  in  the  ongoing  nonjury  trial  of  a 
suit  filed  by  publisher  Harry  Horvitz 
against  the  trust  which  owns  the  Horvitz 
Newspaper  group. 

Harry  Horvitz,  59,  who  filed  the  suit  in 
Cuyahoga  County,  Ohio  against  his  two 
brothers  and  a  long-time  family 
employee  in  an  attempt  to  retain  guar¬ 
dianship  of  the  group’s  five  dailies  in 
Ohio  and  New  York,  took  the  stand  in 
late  June  and  has  since  revealed  ques¬ 
tionable  business  dealings  throughout 
the  trust’s  operations. 

A  federal  grand  jury  is  currently  inves¬ 
tigating  a  cable-tv  firm  owned  by  the 
trust  and  run  by  Harry  in  Mansfield, 
Ohio,  which  provided  free  service  to 
seven  Mansfield  city  councilmen,  who 
agreed  to  monitor  programming,  from 
1975  until  1978.  Those  same  public  offi¬ 
cials  were  directly  involved  in  the  cable 
tv  rate  fixing  structure. 

Horvitz  exposed  a  land  deal  worked 
by  his  brothers  in  Florida  in  which  a 
former  state  senator  was  paid  a  $200,000 
“finders  fee”  to  negotiate  the  sale  of  300 
acres  of  Horvitz  land  in  Hollywood  to 
the  Port  Everglades  Port  Authority, 
where  the  ex -political  powerhouse  had  a 
close  friend  who  was  ensconced  in  the 
director’s  post. 

On  the  stand,  Harry  has  questioned 
the  morality  of  his  brother,  Leonard,  and 
the  business  ethics  of  another  brother, 
William,  age  52,  who  heads  Hollywood 
Inc.,  a  Hollywood  Fla.  based  conglom¬ 
erate  involved  with  shopping  malls,  a 
country  club,  an  industrial  supply  com¬ 
pany  and  housing  developments. 

Leonard  Horvitz,  56,  who  is  not  a  de¬ 
fendant  in  the  suit  but  has  joined  the 
defendants  in  a  countersuit  seeking  to 
oust  Harry,  stated  that  Harry,  “has  a 
tendency  ...  to  lose  control  of  himself, 
biting  his  hand,  scratching  his  face, 
jumping  up  and  down.”  William  Horvitz 
has  called  Harry  a  meddler  and  a  poor 
businessman. 

Harry’s  suit  seeks  to  have  his  brother 
William  and  long-time  family  associate 
Francis  E.  Kane  removed  as  co-trustees 
of  the  Horvitz  communications,  real  es¬ 
tate  and  construction  empire. 

The  operations,  left  in  trust  in  1956  by 
the  late  Sam  Horvitz,  are  valued  inter¬ 
nally  at  $180  million,  but  appraised  at  a 
much  higher  figure.  The  suit  stems  from 
an  April,  1978  action  by  Harry’s  two 
brothers  and  Kane  to  consolidate  the 
trust-owned  businesses  without  Harry’s 
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participation,  effectively  making  him  an 
outsider. 

The  suit  went  to  trial  in  early  June, 
was  recessed  for  almost  a  month  when 
one  of  the  defendants  complained  of 
chest  pains,  went  back  to  trial  in  July, 
and  recessed  again  on  August  4  until  Au¬ 
gust  13. 

The  cable  tv  scandal  involves  Harry 
directly.  The  grand  jury  investigating  the 
firm,  Channel  Cable  TV  Company,  is 
looking  into  details  revealed  by  Horvitz 
that  records  of  the  free  services  rendered 
the  councilmen  and  several  others  never 
showed  up  on  the  company’s  books. 
When  asked  by  attorneys  for  the  defen¬ 
dants  if  that  amounted  to  a  “cover  up” 
by  the  defendant’s  attorneys,  Harry 
Horvitz  attributed  the  records  gap  to 
“inadequate  accounting  and  auditing 
procedures.” 

His  brother’s  land  deal  is  beyond  pros¬ 
ecution  under  the  Florida  statute  of 
limitations.  Had  it  occurred  later  or  been 
discovered  sooner,  court  observers  feel, 
it  would  have  proven  fertile  ground  for 
investigation. 

According  to  testimony  and  deposi¬ 
tions  released  by  the  Ohio  state  court,  a 
former  Florida  state  senator,  the  late 
George  Laird,  approached  William  Hor¬ 
vitz  in  1965  to  inform  him  that  the  port 
authority  was  interested  in  buying  300 
acres  of  the  trust’s  land  in  Hollywood. 
Laird  was  a  close  friend  of  the  port  direc¬ 
tor,  J.B.  Henderson. 

The  deal  was  negotiated  for  two  years 
and  consumated  in  1967.  Laird  was  then 
paid  $200,000,  but  not  directly.  The 
funds  were  fiinneled  through  a  law  firm, 
which  occupied  the  same  address  and 
was  operated  by  the  same  individual  as  a 
Horvitz-owned  real  estate  firm. 

The  Horvitz  trust,  according  to  tes¬ 
timony,  often  offered  businessmen,  pub¬ 
lic  officials  and  personal  friends  free 
amenities  at  a  number  of  Horvitz  enter¬ 
tainment  enterprises,  without  logging 
the  costs  in  company  financial  records. 

In  one  case,  an  Ohio  appellate  court 
judge  was  afforded  free  golf  and  cart  use 
at  the  trust’s  Emerald  Hills  Country  Club 
in  Hollywood.  That  judge,  John  T.  Pat¬ 
ton,  sits  on  the  8th  district  court,  the 
same  court  that  will  get  the  Horvitz  suit 
if  it  is  appealed  after  lower  court  judg¬ 
ment.  Similar  firee  services  were  also  of¬ 
fered  to  and  accepted  by  E>onald  Ber- 
wald,  marketing  director  for  the  Cleve¬ 
land  Press. 

James  D.  Lonergan,  assistant  pub¬ 
lisher  and  general  manager  of  the 
Horvitz-owned  Lorain  (Ohio)  Journal, 
testified  that  news  coverage  of  the  trial 
by  family-owned  newspapers  was  the 
subject  of  an  unwritten  but  well- 


Henry  K.  Wurzer 


Wurzer  joins  N.Y.  News 
as  director  of  saies 

Henry  K.  Wurzer,  advertising  and 
marketing  vicepresident  of  the  Chicago 
Tribune,  has  been  named  executive 
vicepresident  and  director  of  sales  for 
the  New  York  Daily  News. 

News  president  and  publisher  Robert 
M.  Hunt  also  announced  that  Michael  J. 
O’Neill  has  been  promoted  from  editor 
and  vicepresident  to  editor  and  executive 
vicepresident. 

A1  S.  Heltman,  ciculation  director, 
was  named  a  vicepresident  and  James 
W.  Artz,  business  manager,  has  been 
appointed  assistant  to  the  president  and 
will  remain  a  vicepresident.  Joseph  F. 
B,.rletta  will  continue  as  executive  vice- 
president  and  general  manager. 


understood  gag  order  handed  down  by 
the  defendants. 

He  also  testified  that  he  and  another 
Horvitz  news  executive  almost  quit  their 
jobs  in  1976  when  the  defendants  ordered 
the  Horvitz  papers  to  endorse  Jimmy 
Carter  for  President  without  the  custom¬ 
ary  editorial  consultation. 

When  Harry  first  filed  the  suit  in  June 
1978,  Lonergan  and  the  late  Irving 
Leibowitz,  the  former  editor  for  the 
Journal,  ran  a  story.  Kane  reportedly 
criticized  the  story’s  objectivity. 

Later  that  year,  he  said,  both  he  and 
Leibowitz  were  summoned  to  a  meeting 
with  the  defendants  during  which 
Leibowitz’  annual  December  bonus  was 
discussed.  Lonergan  reported  to  the 
court  that  the  bonus  was  slashed  because 
the  defendants  were  still  miffed  over  the 
article. 

Monday  edition  added 

Los  Angeles  (Calif.)  Valley  News  will 
publish  a  Monday  edition  starting  Sep¬ 
tember  10,  J.  Scott  Schmidt,  president  of 
Van  Nuys  Publishing  Co.,  said.  Pres¬ 
ently,  the  Valley  News  publishes  Tues¬ 
day  to  Saturday  and  on  Sunday. 
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Second  quarter  gams 
posted  by  newspapers 

Several  publicly  owned  newspaper  Net  income  b69.s8s.ooo  49.99s.000 


companies  reported  substantial  revenues 
and  earnings  growth  for  the  second  quar¬ 
ter  ending  June  30  and  in  the  first  half  of 
this  year. 

Dow  Jones  &  Company,  The  New 
York  Times  Company,  and  Media  Gen¬ 
eral  all  said  second  quarter  first  half  earn¬ 
ings  and  revenues  in  1979  set  new  rec¬ 
ords  for  their  companies. 

Capital  Cities  Communications  re¬ 
ported  its  second  quarter  was  the  most 
profitable  of  any  quarter  in  its  history. 

Multimedia  posted  an  earnings  in¬ 
crease  of  26%  and  a  revenue  increase  of 
21%. 

Harte-Hanks  Communications  re¬ 
ported  a  19%  jump  in  net  income  despite 
the  tornado  which  struck  Wichita  Falls, 
Texas  last  April  and  destroyed  the  print¬ 
ing  plant  of  Nortex  Offset  Publications, 
Inc.,  a  Harte-Hanks  subsidiary. 

Gannett  Co.,  Lee  Enterprises,  Af¬ 
filiated  Publications,  Knight-Ridder 
Newspapers,  and  The  Washington  Post 
Company  also  issued  earnings  and  rev¬ 
enues  reports  showing  good  growth  for 
the  second  quarter  and  first  half  of  1979. 

The  Panax  Corporation,  Inc.  reported 
a  loss  in  net  income  and  earnings  per 
share  for  both  the  second  quarter  and  the 
first  six  months  of  the  year. 

The  Tribune  Company,  which  is  pri¬ 
vately  owned,  also  issued  a  report  of 
revenues  and  earnings  for  the  second 
quarter  and  first  half  ended  June  30. 

Multimedia 


Qtr  to  June  30 

1979 

1978 

Revenues 

$34,517,646 

$28,420,524 

Net  income 

5,237,269 

4.173,115 

Share  earnings 

0.78 

0.63 

6  mos.  revenues 

61,505,925 

51.477.298 

Net  income 

8.486.697 

6.162.008 

Share  earnings 

1.27 

1.05 

Harte-Hanks 

Qtr  to  June  30 

1979 

1978 

Revenues 

$60.671 .000 

$44,907,000 

Net  income 

5.184.000 

4.358,000 

Share  earnings 

0.56 

0.48 

6  mos.  revenues 

112.064.000 

83.341.000 

Net  income 

8,315.000 

7.100.000 

Share  earnings 

0.90 

0.78 

Dow  Jones 

Qtr  to  June  30 

1979 

1978 

Revenues 

$107,665,000 

$88,273,000 

Net  income 

13.124.000 

11,067,000 

Share  earnings 

0.85 

0.72 

6  mos.  revenues 

205.880.000 

167,095,000 

Net  income 

23.794.000 

20.354.000 

Share  earnings 

1.54 

1.32 

Media  General 

Qtr  to  June  30 

1979 

1978 

Revenues 

$71,108,000 

$59,726,000 

Net  income 

6.893.000 

5,074,000 

Share  earnings 

0.92 

0.68 

6  mos.  revenues 

134,781.000 

117.325,000 

Net  income 

11,651,000 

7,995,000 

Share  earnings 

1.56 

1.07 

Gannett 

Qtr  to  July  1 

1979 

1978 

Revenues 

$270,790,000 

$248,127,000 

Net  income 

b45.756,000 

30.726,000 

Share  earnings 

1.02 

0.87 

6  mos.  revenues 

507.909.000 

458.325.000 

Share  earnings  l.%  1.43. 

b — After  $9,200,000  gain  from  sale  of  a  tv  station  and  extin¬ 
guishment  of  debt. 

Lee  Enterprises 


Qtr  to  June  30 

1979 

1978 

Revenues 

$29,700,000 

$27,900,000 

Net  income 

4,272,000 

3,703,000 

Share  earnings 

0.58 

0.50 

9  mos.  revenues 

87,400,000 

78.000.000 

Net  income 

10,994,000 

12,207,000 

Share  earnings 

1.51 

bl.66 

b — Adjusted  for  a  50%  stock  dividend  last  October. 

Affiliated  Publications 

Qtr  to  June  30 

1979 

1978 

Revenues 

$45,800,000 

$39,600,000 

Net  income 

2.900.000 

2,600,000 

Share  earnings 

0.83 

0.77 

6  mos.  revenues 

87,600,000 

73,700,000 

Net  income 

4.500.000 

3.500,000 

Share  earnings 

1.32 

1.03 

New  York  Times  Company 

Qtr  to  June  30 

1979 

1978 

Revenues 

$166,030,000 

$146,970,000 

Net  income 

9.440,000 

8.150.000 

Share  earnings 

0.80 

0.70 

6  mos.  revenues 

311.140.000 

285.260.000 

Net  income 

17,080.000 

15,250.000 

Share  earnings 

1.44 

1.31 

Capttal  CNies  Communkations 

Qtr  to  June  30 

1979 

1978 

Revenues 

$108,447,000 

$95,779,000 

Net  income 

18,352,000 

16.165.000 

Share  earnings 

1.33 

1.13 

6  mos.  revenues 

198,242,000 

175.434,000 

Net  income 

30,322.000 

26,872.000 

Share  earnings 

2.20 

1.88 

Shares  outstanding 

13.785,000 

14.280.000 

Knight-Ridder  Newspapers 

Qtr  to  June  30 

1979 

1978 

Revenues 

$248,070,000 

$227,077,000 

Net  income 

26.135.000 

23.652.000 

Share  earnings 

0.79 

0.72 

6  mos.  revenues 

469.732.000 

423,135,000 

Net  income 

42,514.000 

37.646.000 

Share  earnings 

1.29 

1. 15 

Shares  outstanding 

32.927,000 

a32,7 10.000 

a — After  giving  retroactive  effect  to  a  2  for  1  stock  split 

August  1978. 

Washington  Post  Company 

Qtr  to  June  30 

1979 

1978 

Revenues 

$152,300,000 

$135,100,000 

Net  income 

15.400.000 

bl  7,200,000 

Share  earnings 

0.98 

bl.06 

6  mos.  revenues 

282.600.000 

248.000,000 

Net  income 

24.100.000 

24.300.000 

Share  earnings 

1.51 

1.49 

Shares  outstanding 

15,898.000 

16.340.000 

Panax  Corporation 

Qtr  to  June  30 

1979 

1978 

Revenues 

$10,624,000 

$9,395,314 

Net  income 

bl  15,563 

586.280 

Share  earnings 

bO.lO 

0.50 

6  mos.  revenues 

20.219.665 

17.807.792 

Net  income 

b495.443 

678,233 

Share  earnings 

-  bO.42 

0.58 

b — Anticipated  loss  as  a  result  of  operating  impact  related  to 
recent  acquisitions  and  a  full  six  month  impact  of  commenc¬ 
ing  publication  of  the  Upper  Peninsula  Sunday  Times. 


Tribune  Company,  privately  owned 
Qtr  to  June  30  1979  1978 

Revenues  $282,747,000  (Not  given) 

Net  income  a  1 3.999.000  $18,777,000 

6  mos.  revenues  533.044.000  (Not  given) 

Net  income  b27 ,024,000  (Not  given) 

a — Income  decreased  25%  from  a  year  earlier  chiefly  due 
to  $10  million  payment  in  settlement  of  litigation  over  the 
license  renewal  of  WPIX  TV,  New  York,  a  subsidiary. 

b — 3%  less  than  in  the  corresponding  1978  period  because 
of  the  second  quarter  results. 

Sunday  edition 

Cookeville  (Tenn.)  Herald-Citizen  will 
start  publication  of  a  Sunday  morning 
edition  on  August  19. 


State  College,  Pa. 
daily  to  be  sold 

An  agreement  has  been  reached  for  the 
sale  of  the  State  College-Bellefonte  (Pa.) 
Centre  Daily  Times  to  Knight-Ridder 
Inc. 

The  terms  of  the  sale,  which  is  set  to 
take  place  before  August  31,  were  not 
disclosed.  The  paper’s  current  manage¬ 
ment  will  stay  in  charge  of  its  operation. 

The  Daily  Times  is  published  evenings 
by  the  Nittany  Printing  and  Publishing 
Co.  Charles  T.  Aikens  II  is  president  of 
the  corporation  and  publisher  of  the 
20,327  circulation  evening  Times,  which 
was  established  in  1934. 

The  Times  is  the  only  daily  newspaper 
in  Centre  County.  Two  other  dailies  that 
served  the  State  College  area,  home  of 
Penn  State  University,  ceased  publica¬ 
tion  last  year. 

The  Daily  Collegian,  Penn  State’s 
campus  newspaper,  claims  a  circulation 
of  17,000. 

New  Ulm  Journal 
joins  AM  field 

The  New  Ulm  (Minn.)  Journal,  a 
12,000-circulation  offset  daily,  will  con¬ 
vert  to  morning  publication  effective  on 
August  14.  At  the  same  time,  the  news¬ 
paper  will  drop  its  Monday  edition  and 
add  a  Saturday  issue. 

Publisher  Roger  Matz  said  the  reason 
for  converting  was  to  provide  same-day 
delivery  to  mail  subscribers,  which  rep¬ 
resent  about  40%  of  the  newspaper’s 
total  circulation.  The  edition  will  go  to 
press  at  2  AM. 

The  Saturday  issue  is  being  added  so 
that  area  high  school  sports  events,  gen¬ 
erally  played  on  Friday  nights,  can  be 
published  in  the  Saturday  morning  issue 
and  delivered  to  all  subscribers  that  day. 

The  Journal  is  part  of  the  Mickelson 
Media,  Inc.  group. 

CBS  supplement 
to  run  Sept.  16 

The  CBS-tv  network’s  full  color,  16- 
page  supplement  promoting  its  fall  tv 
schedule  is  on  its  first  press  run  and  is 
scheduled  to  be  carried  as  an  insert  in 
135  Sunday  newspapers  on  September 
16. 

E&P  disclosed  on  April  14  that  the 
anticipated  press  run  would  be  30  million 
and  that  the  insert  would  run  in  110 
newspapers.  The  revised  run  calls  for  32 
million  copies. 

Story  &  Kelly-Smith,  the  newspaper 
rep,  sold  7-pages  of  advertising  for  the 
CBS  insert,  which  was  the  idea  of  Steve 
Sohmer,  former  creative  director  at  the 
Newspaper  Advertising  Bureau,  and 
now  advertising  and  promotion  vicepres¬ 
ident  at  CBS  Entertainment. 
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Blockbuster  reports 
hit  mob  activities 


By  Andrew  Radolf 

The  legacy  of  Don  Bolles  lives  on  at 
the  Arizona  Republic. 

Since  Bolles’  murder  in  June,  1976 
from  a  bomb  planted  in  his  car  while  he 
was  investigating  land  fraud  deals,  the 
Phoenix  newspaper  has  strengthened  its 
commitment  to  exposing  organized 
crime  activities  in  Arizona  and  the  rest  of 
the  country. 

The  Republic  has  formed  a  full  time 
investigative  team  of  up  to  six  reporters 
who  work  only  on  organized  crime 
stories.  The  paper’s  most  recent  effort 
was  a  10-page  pull-out  section  on  heroin 
trafficking,  “The  Mexico  Connection,” 
which  ran  on  July  22. 

Republic  reporters  John  Winters, 
Jerry  Seper,  and  Randy  Collier  traced 
the  supply  routes  for  “Mexican  brown” 
heroin  from  the  poppy  field  in  the  Sierra 
Madre  mountains  to  California,  New 
York  City,  Florida,  New  Orleans,  and 
Canada  as  well  as  Arizona.  They  also 
profiled  50  organized  crime  figures  in¬ 
volved  with  the  narcotics  trade  in  the 
U.S.  and  Canada. 

A  year  in  development,  “The  Mexico 
Connection”  grew  out  of  an  earlier  spe¬ 
cial  section  giving  names  and  biographies 
of  225  members  of  Arizona’s  crime  syn¬ 
dicate  which  the  Republic  published  in 
June  1978. 

Both  special  sections  have  received 
“enormous”  praise  from  state  and  fed¬ 
eral  law  enforcement  agencies  and  the 
public. 

‘‘Bolles’  murder  caused  us  to  for¬ 
malize  our  whole  investigative  effort  into 
a  permanent  kind  of  setup,”  commented 
Bob  Early,  managing  editor  of  the  Re¬ 
public.  “They  can’t  stop  us  anymore  by 
hurting  one  or  two  of  our  people.  The 
system  will  carry  on.  Our  information 
gathering  techniques  are  available  (so 
that)  newcomers  to  this  field  can  get  in¬ 
volved  very  quickly.” 

Early  stated  that  the  Republic’s  inves¬ 
tigative  team  has  devised  a  security  sys¬ 
tem  to  provide  for  reporters’  safety. 

“We  have  substantially  improved  our 
reporting  techniques  so  that  we’re 
backed  up  all  the  time,”  he  commented. 
“People  watch  cars  when  a  reporter  goes 
to  meet  someone.  I  don’t  want  to  tell 
much  of  what  we  do  because  then  it 
won’t  do  us  any  good.  Our  protective 
methods  are  successful.  We’ve  had  no 
one  else  hurt.” 

The  managing  editor  remarked  that  al¬ 
though  there  have  not  been  any  physical 
attacks  against  investigative  team  mem¬ 
bers,  reporters  have  received  “a  number 
of  threats.” 

“We’ve  had  tires  slashed,  one  car  set 
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on  fire,  reporters  followed,”  Early  con¬ 
tinued.  “We  don’t  know  if  these  things 
are  related  or  not  (to  the  investigative 
work),  but  we  assume  they  are.” 

As  part  of  its  efforts  to  protect  report¬ 
ers,  the  Republic’s  June  ’78  section  on 
Arizona  crime  figures  did  not  carry  any 
by-lines.  However,  for  last  July’s 
“Mexico  Connection”  the  reporters’ 
names  appeared  in  a  credit  box  printed 
on  an  inside  page  of  the  section. 

“For  the  first  one  (June  ’78)  we  were 
dealing  very  closely  with  all  Arizona 
people  .  .  .  lower  echelon  kinds  of 
people,”  Early  explained.  ‘‘There’s 
more  of  a  threat.  We  didn’t  want  to  make 
it  any  easier  for  them.  “The  Mexico 
Connection”  was  more  national  in 
scope.  We  put  the  names  in  a  box  be¬ 
cause  we  did  not  consider  any  real  threat 
would  come  from  those  kinds  of  (nation¬ 
ally  known  crime)  figures.” 

The  Republic’s  special  sections  on  or¬ 
ganized  crime  and  narcotics  also  did  not 
have  any  advertising. 

“We  wanted  total  flexibility  in  terms 
of  make-up,”  Early  commented.  “We 
designed  a  complete,  isolated  editorial 
package  so  people  can  save  it.  We  also 
gave  extra  copies  to  law  enforcement 
agencies  and  Congress.” 


He  said  that  the  Republic’s  special 
sections  have  resulted  in  “intensified 
police  activity  .  .  .  more  cooperation 
from  the  general  public  .  .  .  more  ar¬ 
rests.” 

Jerry  Sejier,  who  covered  the  Califor¬ 
nia  angle  for  “The  Mexico  Connection,” 
said  the  Republic  has  not  received  any 
threats  of  libel  suits  resulting  from  either 
of  its  sections  on  organized  crime  and 
heroin. 

“I’m  confident  there  won’t  be  any 
(libel  suits),”  he  stated.  “We  verified 
every  fact  from  three  independent 
sources  .  .  .  The  feds,  local  police,  the 
Drug  Enforcement  Administration,  dis¬ 
trict  attorneys — we  didn’t  go  to  just  one 
office.” 

Seper  remarked  that  in  doing  the  spe¬ 
cial  sections  “confidentiality  is  always 
an  important  factor.  People  have  their 
positions  to  protect.  We  have  to  guaran¬ 
tee  it  (confidentiality)  and  stand  by  it.” 

He  said  that  so  far  there  have  been 
“no  problems”  of  any  of  the  reporters 
being  pressured  to  reveal  their  sources. 

Seper  also  commented  that  he  has  “no 
fears”  from  covering  the  potentially 
dangerous  assignment  of  organized 
crime. 

“If  you’re  afraid,  get  into  another  bus¬ 
iness,”  he  stated.  “When  Bolles  was 
killed,  I  had  some  thoughts  and  appre¬ 
hensions,  but  the  job’s  got  to  be  done. 
The  public  has  the  right  to  know  how  the 
heroin  traffic  operates  and  what’s  being 
done.” 

John  Winters,  another  of  the  Repub¬ 
lic’s  reporters  who  worked  on  both  spe¬ 
cial  sections,  agreed  with  Seper’s  senti¬ 
ments. 

“If  anything,  Bolles  death 
strengthened  my  resolve,”  Winters 
stated.  “There’s  a  sense  of  outrage  that 
comes  into  play, .  .  .  and  indignation  on 
how  the  public  is  getting  screwed  .  .  . 

“There’s  always  a  certain  trepidation. 
I’ll  think  twice  before  I  start  my  car,  but 
the  only  alternative  is  to  back  off,  and 
that’s  not  palatable  to  me.” 

Winters  has  received  one  letter  of 
criticism  regarding  his  investigation  of 
heroin  trafficking  from  a  “known  hood” 
who  complained  of  being  called  “a  pot 
bellied  chicken  thief.” 

“I  did  call  him  pot-bellied,”  Winters 
replied  to  the  charge,  “but  I  don’t  know 
where  he  got  the  chicken  thief.” 

Bureau  chiefs  named 

Harry  Dunphy,  Moscow  chief  of 
bureau  for  the  Associated  Press,  has 
been  appointed  chief  of  bureau  at  Paris  in 
charge  of  AP  operations  in  France. 

Thomas  J.  R.  Kent,  currently  the  news 
cooperative’s  chief  of  bureau  in  Tehran, 
will  succeed  Dunphy  in  Moscow. 

Dunphy  replaces  Mort  Rosenblum, 
who  resigned  earlier  this  year  to  become 
editor  of  the  International  Herald 
Tribune  in  Paris.  Dunphy,  38,  is  a  vet¬ 
eran  foreign  service  newsman. 
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Publisher  folds 
11  weeklies 
in  Philadelphia 

By  Jody  Kolodzey 

Eleven  Philadelphia  weekly  newspa¬ 
pers  owned  by  publisher  Jonathan  Stem 
ceased  publication  last  month  in  the 
wake  of  a  guilty  verdict  in  a  libel  suit 
against  one  of  the  papers,  The  Drummer. 

In  April,  a  Philadelphia  Court  of 
Common  Pleas  jury  fined  Tixeon,  Inc., 
the  corporation  which  owns  The  Drum¬ 
mer  and  which  Stem  controls,  $75,000 
punitive  damages  in  a  four-year-old  libel 
suit  filed  in  response  to  a  July  1,  1975 
piece  by  Drummer  columnist  Harry  Jay 
Katz.  In  the  column  Katz,  a  self- 
professed  playboy,  alleged  that  he  and 
plaintiff  Elsa  Goss  Black  had  attended 
the  International  Women’s  Year  confer¬ 
ence  in  Mexico  City  where,  Katz  wrote, 
they  allegedly  indulged  in  lewd  enter¬ 
tainments  and  shared  accommodations. 

Neither  had,  in  fact,  attended  the  con¬ 
ference  and  Goss  Black  charged  the  col¬ 
umn  was  prompted  by  her  refusal  to  date 
Katz. 

At  the  time,  Goss  Black  was  an  edito¬ 
rial  writer  and  columnist  for  the 
Philadelphia  Inquirer.  She  is  now  the 
wife  of  Creed  C.  Black,  ih^n-Inquirer 
editor  and  now  publisher  of  the 
Lexington  (Ky.)  Herald  and  Leader. 

Although  Goss  Black’s  legal  counsel 
was  provided  by  Joseph  Roda  of  Kohm, 
Sabett,  Marion  and  Gras,  one  of  the  law 
firms  the  Inquirer  has  on  retainer,  she 
contends  that  “the  Inquirer  had  nothing 
to  do  with  the  suit,  did  not  pay  my  legal 
bills  and  was  net  legally  standing  behind 
me.’’ 

“As  a  journalist,  I  think  I’m  as  com¬ 
mitted  to  the  first  amendment  as  anyone 
can  possibly  be,  but  I  don’t  think  Free¬ 
dom  of  the  Press  is  absolute,’’  Goss 
Black  said.  “I  do  think  The  Drummer 
abdicated  their  responsibility  and  I  do 
think  you  have  to  be  held  accountable, 
no  matter  who  you  are.’’ 

Goss  Black  spent  the  past  year  teach¬ 
ing  journalism  at  the  University  of  Ken¬ 
tucky  and  said  she  plans  to  enter  law 
school  this  fall. 

Goss  Black’s  original  suit  asked  $2  mil¬ 
lion  for  libel  and  invasion  of  privacy.  She 
was  awarded  a  total  of  $130,000:  $75,000 
from  Tixeon  and  $50,000  from  Katz  in 
punitive  damages,  plus  $5,000  compen¬ 
satory  damages.  According  to  Tixeon 
lawyer  Robert  J.  Spiegel,  however,  the 
money  has  yet  to  change  hands  because 
Judge  Lawrence  Prattis  is  still  consider¬ 
ing  motions  to  overturn  the  verdict  and 
Stem  is  in  the  process  of  filing  an  appeal. 

Stern,  who  was  dismissed  as  a  per¬ 
sonal  defendant  in  the  case,  refused  to 
comment  on  the  case  or  the  shut-down. 
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Also  dismissed  as  a  defendant  was  then- 
co-editor  Joan  Horvath.  The  other  co¬ 
editor,  Bruce  Buschel,  was  judged  not 
guilty. 

Tixeon’ s  defense  contended  the  col¬ 
umn  was  a  satire  and  National  Lampoon 
editor  P.J.  O’Rourke  was  among  those 
who  testified  to  that  effect  on  behalf  of 
The  Drummer. 

The  Drummer,  which  debuted  12  years 
ago  as  a  counter-culture,  youth-oriented 
“underground’’  newspaper,  was  bought 
in  1971  by  Stem,  who  then  controlled  the 
Greater  Philadelphia  Group  of  eight 
neighborhood  weeklies  serving  the  pre¬ 
dominantly  black  North  Philadelphia.  As 
a  separate  entity,  GPG  was  not  a  litigant 
in  the  Goss  Black-Tixeon  case. 

Dan  Ginyard,  advertising  manager  for 
GPG,  which  had  expanded  to  10  week¬ 
lies  with  a  combined  circulation  of 
115,000  when  Stem  shut  down  July  26, 
said  the  lawsuit  merely  sufficed  to  hasten 
an  inevitable  shut-down.  “We  have  been 
having  financial  problems  for  the  past  six 
to  eight  months,”  Ginyard  said.  “The 
amount  of  money  we  were  taking  in 
wasn’t  covering  the  cost  of  producing  the 
papers.  We  didn’t  have  a  lot  of  income. 
We  had  a  lot  of  ads,  but  getting  paid  for 
them  was  another  thing.” 

Ginyard  said  GPG  had  often  extended 
credit  to  struggling  small  businessmen  in 


the  black  community,  but  that  he  had 
“seen  25  percent  of  them  go  out  of  busi¬ 
ness.”  Revenues  were  also  severely  hurt 
by  the  spring  shut-down  of  the  city’s 
Food  Fair  and  Pantry  Pride  supermar¬ 
kets,  which  had  been  relied  on  for  regu¬ 
lar  full-page  advertisements. 

“It’s  going  to  be  detrimental  to  the 
black  areas  that  have  no  other  voice,  no 
other  ways  to  bring  them  news  that  is 
constmetive,”  Ginyard  lamented. 

The  Greater  Philadelphia  Group  had 
included:  the  90-year-old  Oakdale 
Weekly,  the  North  City  Free  Press,  the 
North  Penn  Chat,  the  Tioga  News,  the 
Logan  Times  and  the  Nicetonian,  all  of 
which  had  suspended  publication  two 
weeks  prior  to  the  official  shutdown,  and 
the  Juniata  Gazette,  Kensington 
Gazette,  Penn  Treaty  Gazette  and 
Richmond  Brides  burg  Gazette.  All  10 
papers  were  edited  by  Bob  Ingram,  a 
former  Dmmmer  editor,  who  could  not 
be  reached  for  comment. 

Stem,  49,  is  the  son  of  the  late  pub¬ 
lisher  J.  David  Stem  who  at  one  time 
owned  the  New  York  Evening  Post, 
Camden  (N.J.)  Courier  and  Post  Tele¬ 
gram  and  Philadelphia  Record.  In  1947, 
a  crippling  three-month-old  guild  strike 
forced  Stem  to  sell  the  Record  to  the 
Philadelphia  Evening  and  Sunday  Bulle¬ 
tin. 


Publisher  discounts  communication  costs 


The  Los  Angeles  Times  will  begin  two 
programs  designed  to  encourage  its 
employees  to  form  car  pools  and  ride 
public  buses  in  commuting  to  work:  dis¬ 
counted  monthly  bus  passes,  and  free  or 
discounted  parking  for  car  poolers. 

Times  employees  commuting  to  work 
through  the  RTD  bus  systems  in  Los 
Angeles  and  Orange  counties  are  offered 
a  50%  discount  on  monthly  passes,  the 
remainder  of  the  costs  to  be  subsidized 
by  The  Times,  a  company  of  approxi¬ 
mately  7,000  full-  and  part-time 
employees.  The  program  is  believed  to 


be  the  first  of  its  kind  for  a  company  its 
size. 

The  Times  has  also  instituted  a  pro¬ 
gram  allowing  car  pools  of  three  or  more 
Times  employees  to  park  free  of  charge; 
car  pools  of  two  persons  receive  a  50% 
discount  on  the  cost  of  monthly  parking. 

The  average  cost  of  parking  for  each 
employee  is  $15.00.  Although  parking 
rates  in  the  downtown  area  would  be 
much  higher,  the  Times  normally  pro¬ 
vides  a  substantial  subsidy,  which  is 
further  enhanced  by  this  new  program. 


Reporter  sentenced  to  jail  for  article 


A  Birmingham  (Ala.)  Post-Herald 
newspaper  reporter  was  found  in  con¬ 
tempt  of  court  (August  7)  and  sentenced 
to  three  days  in  jail  for  violating  an  order 
prohibiting  publication  of  a  trial  account. 

Blount  (Tounty  Circuit  Judge  H.E. 
Holladay  also  fined  the  reporter,  Greg 
McDonald,  and  the  Birmingham  Post- 
Herald,  represented  by  its  editor,  Angus 
McEachran,  $100.  McEachran  was  not 
given  a  jail  sentence. 

The  newspaper’s  attorney,  David 
Olive,  asked  for  a  stay  of  the  sentence 
pending  appeal  and  initially  was  denied, 
but  after  McDonald  was  in  custody  for 
more  than  an  hour  he  was  released  pend¬ 
ing  an  appeal  of  the  ruling  to  the  State 
Supreme  Court. 

Judge  Holladay  said  the  newspaper 
should  have  been  more  concerned  with 


protecting  Sixth  Amendment  rights, 
which  guarantee  a  fair  trial,  than  with 
freedoms  of  the  press,  granted  under  the 
First  Amendment. 


Ad  Bureau  exec 
joins  tv  bureau 

One  of  the  Newspaper  Advertising 
Bureau’s  top  executives  has  defected  to 
the  Television  Bureau  of  Advertising. 

Walter  Bills,  vicepresident-retail  for 
the  Eastern  region.  Newspaper  Ad 
Bureau,  has  joined  TvB  as  a  marketing 
sales  executive  responsible  for  Ohio, 
Kentucky,  Indiana  and  West  Virginia. 

Bills  was  with  the  Newspaper  Ad 
Bureau  for  two  years. 
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Gavel  Awards 
presented  to 
record  number 

“Both  the  record  number  of  entries 
and  the  quality  of  entries  in  this  year’s 
Gavel  Awards  contest  indicate  improved 
coverage  of  the  justice  system  and  rec¬ 
ognition  of  the  importance  of  more  and 
better  coverage,”  Perry  L.  Fuller, 
chairman  of  the  competition,  said. 

The  1979  awards  program  attracted 
361  entries  from  223  different  communi¬ 
cations  and  entertainment  organizations. 
Fuller  disclosed.  A  record  total  of  27 
Gavels  and  46  certificates  will  be  pre¬ 
sented  winners. 

Fuller,  a  Chicago  attorney  and  chair¬ 
man  of  the  Association’s  Standing 
Committee  on  Gavel  Awards,  said  the 
range  of  issues  covered  by  the  news  and 
entertainment  media  was  exceptionally 
broad  although  particular  attention  was 
paid  to  five  major  subjects:  domestic  re¬ 
lations,  individual  rights,  crime,  the  judi¬ 
cial  system,  and  the  punishment  and  re¬ 
habilitation  of  prisoners. 

Awards  to  Gavel  winners  will  be  in  the 
form  of  silver  Gavels  and  will  be  formally 
presented  in  August.  Certificates  of 
Merit  winners  will  receive  hand  in¬ 
scribed  certificates  mounted  on  a  walnut 
finish  plaque. 

The  awards  will  be  given  to  the  1979 
Gavel  Award  winners  on  August  14  at 
the  ABA  Assembly  Luncheon  and 
Showcase  Program  to  be  held  in  the  Par¬ 
quet  Ballroom,  Dallas  Convention 
Center,  in  Dallas,  Texas. 

Following  is  a  listing  of  Gavel  Award 
winners: 

NEWSPAPER  MAGAZINE 
SUPPLEMENTS 

(Classification: 

200, (KM)  or  under) 

Westchester  Rockland  Newspapers 
(White  Plains.  N.Y.)  for  its  feature  arti¬ 
cle  by  Ms.  Tara  Connell  explaining  the 
relevant  laws  of  New  York  State  dealing 
with  insanity  or  impairment  of  one’s 
mental  faculties  as  a  means  for  defense  in 
criminal  cases. 

(Classification: 

200,000  to  500,000) 

No  awards 

(Classification: 

500,000  and  over) 

Chicago  Tribune  for  its  feature  article 
by  Glen  Elsasser  and  Jack  Fuller  examin¬ 
ing  and  explaining  the  inner  workings  of 
the  U.S.  Supreme  Court. 

MAGAZINES 

(Classification: 

200,000  circulation  and  under) 

Congressional  Quarterly,  for  its  four 
entries  by  Alan  Berlow.  The  award- 
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winning  entries:  examine  the  congres¬ 
sional  debate  over  legislation  to  allow  the 
federal  government  to  intervene  in 
state-run  institutions  to  protect  the  con¬ 
stitutional  rights  of  the  persons  living  in 
them;  explore  congressional  action  on 
the  Omnibus  Judgeship  Act  of  1978  dur¬ 
ing  the  second  session  of  the  95th  Con¬ 
gress;  discuss  congressional  efforts  to 
overturn  the  Supreme  Court’s  Illinois 
Brick  ruling  of  1977  limiting  suits  for 
price  fixing  to  direct  purchasers;  and 
analyze  proposed  charters  to  govern  the 
activities  of  U.S.  inteligence-gathering 
agencies. 

NEWSPAPERS 

(Classification  I: 

50,000  circulation  or  under) 

Pottsville  (Pa.)  Republican  for  its 
five-part  investigative  series  by  Gilbert 
M.  Gaul  and  Elliot  G.  Jaspin  detailing 
how  individuals  with  ties  to  organized 
crime  took  over  and  “liquidated”  the 
Blue  Coal  Corporation,  a  major  producer 
of  anthracite  in  the  U.S. 

(Classification  II: 

50,000  to  200,000  circulation) 

Jackson  (Miss.)  Clarion-Ledger  for  its 
20-page  tabloid  featuring  a  series  of  in¬ 
vestigative  reports  by  Fredric  N.  Tulsky, 
Nancy  Weaver,  Don  Hoffman,  detailing 
the  results  of  the  newspapers’  probe  of 
United  League  allegations  that  there  is 
no  justice  for  blacks  and  the  poor  in 
north  Mississippi. 

(Classification  III: 

200,000  to  500,000  circulation) 

Cleveland  Plain  Dealer  for  its  in- 
depth,  computer  backed,  report  by  hus¬ 
band  and  wife  reporters  Thomas  S.  An- 
drzejewski  and  Leslie  Kay,  on  the  day- 
to-day  operations  of  the  Cuyahoga 
County  courts. 

Philadelphia  Inquirer  for  its  series  of 
editorials  by  Philip  R.  Goldsmith  enti¬ 
tled,  “The  Supreme  Disgrace,”  sum¬ 
marizing  the  findings  and  conclusions  of 
an  in-depth  study  of  the  operations  of  the 
Pennsylvania  Supreme  Court. 

(Classification  IV: 

500,000  circulation  or  over) 

Chicago  Sun-Times  for  Roger  Simon’s 
columns  dealing  with  a  wide  range  of 
law-related  subjects  written  in  1978,  in¬ 
cluding  child  abuse,  wife  beating,  victim¬ 
less  crimes  and  First  Amendment  rights. 

Philadelphia  Magazine  for  Paul  Good 
and  Emanuel  Margolis’  article  examining 
the  civil  liberties  side  of  the  question  of 
obscenity. 

Angolite  (Angola,  La.)  for  Wilbert 
Rideau’s  article,  “Conversations  with 
the  Dead,”  which  takes  a  first  hand  look 
at  the  plight  of  prisoners  who  become 
“forgotten”  within  the  criminal  justice 
bureaucracy. 

(Class:  200,000  to  1,000,000) 

No  awards 


(Class:  1,000,000  circulation  or  more) 

Newsweek  for  its  cover  story  entitled, 
“The  Landmark  Bakke  Ruling,”  by 
Senior  Editor  Jerrold  K.  Footlick  and 
Correspondents  Diane  Camper  and  Lucy 
Howard. 

OTHER  MEDIA:  WIRE  SERVICES 

Gannett  News  Service  for  its  two  part 
investigative  series  by  Carol  Richards 
and  Roger  Hedges  detailing  the  multi¬ 
billion  dollar  fraud  going  on  by  “nickel 
and  dime”  government  agency  cheaters 
and  by  welfare  cheaters  who  account  for 
an  additional  billion  dollars  yearly. 

OTHER  MEDIA:  NEWS  SYNDICATES 

No  awards 

V.F.W.  awards  medal 
to  John  A.  Crown 

Eric  Sandstrom,  national  Commander- 
in-Chief  of  the  Veterans  of  Foreign 
Wars,  has  announced  that  John  A. 
Crown,  associate  editor  of  the  Atlanta 
Journal,  will  be  awarded  the  News 
Media  Gold  Medal  and  Citation  Award  at 
the  80th  National  Convention  in  New  Or¬ 
leans,  August  23. 

Crown  is  being  cited  for  his  “profes¬ 
sionalism,  technical  ability,  persever¬ 
ance  and  deep  concern  for  the  national 
security  of  this  nation.  His  pursuit  of 
truth  enabled  his  readers  to  be  informed 
about  the  military  posture  of  the  nation’s 
forces.” 

The  award  was  won  for  a  series  of 
national  security  and  foreign  policy  arti¬ 
cles  and  editorials  which  pointed  out  that 
a  need  exists  for  concern  that  the  coun¬ 
try  may  not  be  strong  enough  to  meet  the 
threats  around  the  world. 

Miller  heads  free 
circulation  group 

Roger  Miller,  president  of  Winmill 
Publishing  Company  that  publishes  the 
Brattleboro  (Vt.)  Town  Crier  and  the 
Greenfield  (Mass.)  Town  Crier,  has  been 
elected  president  of  the  National  Associ¬ 
ation  of  Advertising  publishers.  He  suc¬ 
ceeds  Jim  O’Day,  publisher  of  the  Shop¬ 
per  &  Photo  News  in  Merrill,  Wis.  More 
than  500  NAAP  members  publish  1,100 
free  circulation  papers  that  reach  16  mil¬ 
lion  households  and  claim  a  weekly 
readership  of  50  million. 

Doctor  buys  paper 

A  physician.  Dr.  Robert  O.  Morton, 
has  bought  the  Duncan  (Okla.)  Banner 
from  Jim  Morris,  owner  for  14  years. 
Leon  Hooten,  formerly  a  reporter  and 
managing  editor  of  the  paper  has  been 
named  editor.  Recently  he  has  been  city 
editor  and  business-energy  editor  for  the 
Wichita  Falls  (Tex.)  Times  and  News- 
Record. 
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Ad  scene 


By  Dan  Lionel 


DS&E  unveils  improved  help  wanted  index 


While  the  Help  Wanted  Index  com¬ 
piled  by  the  Conference  Board  has  long 
been  used  by  economists  as  a  Mead’ 
barometer  of  the  nation’s  economic 
health  for  forecasting  anticipated 
employment  levels,  many  analysts  found 
the  Deutsch  Shea  &  Evans’  Engineer/ 
Scientist  Demand  Index  a  more  sophisti¬ 
cated  tool. 

At  a  luncheon  last  week  at  New 
York’s  Cornell  Club  DS&E  consultant 
and  Yale  professor  of  the  History  of  Sci¬ 
ence,  Derek  deSolla  FVice  unveiled  a  re¬ 
vised  and  refined  version  of  the  18  year 
old  Engineer/Scientist  Demand  Index 
which  will  be  known  as  the  High 
Technology  Recruitment  Index.  Price, 
who  developed  the  new  index  said, 
“.  .  .  technological  activity  in  industry 
has  a  life  and  pulse  of  its  own.”  He 
pointed  out  that  high  technology  indus¬ 
try,  intensive  in  research  and  develop¬ 
ment,  is  a  crucial  factor  in  the  national 
economy. 

While  the  former  DS&E  Index  re¬ 
ported  the  demand  for  technically 
oriented  personnel,  according  to  Van 
Evans,  DS&E  president,  it  included 
categories  that  were  marginally  scientific 
such  as  technicians.  Also  the  index  re¬ 
flected  total  line  count  of  such  ads  from 
selected  newspapers  and  trade  journals. 
The  new  index  will  be  based  only  on  ad 
count  of  top  rank  recruitment  offers  in 
the  high  technology  area.  Measuring 
linage  rather  than  ad  count  could  throw 
the  index  off  because  a  large  ad  could  be 
directed  to  a  single  job  offer  while  a  rela¬ 
tively  small  one  could  contain  multiple 
listings. 

“Last  year,”  Price  said,  “we  were 
successful  in  reanalyzing  the  18  years  of 
data  for  the  Engineer/Scientist  Demand 
Index.  It  was  possible  to  remove  a 
longstanding  and  erratic  drift  to  higher 
value  and  improve  by  a  large  factor  the 
corrections  for  seasonal  variations.  The 
result  is  that  we  now  have  an  index  that 
is  significantly  sensitive  to  the  activity  of 
the  national  high  technology  labor  force. 
The  new  HTRI  is  remarkably  smooth  in 
its  trends,  being  stable  and  without  the 
month-by-month  volatile  fluctuations 
displayed  by  many  other  economic  indi¬ 
cators. 

With  help  wanted  advertising  still  lead¬ 
ing  the  parade  in  classified’s  surge  gain¬ 
ing  31.5%  in  the  1st  5  months  of ’79,  it  is 
natural  for  CAMs  to  latch  on  to  any  clues 
as  to  the  outlook  for  continuation  of  the 
help  wanted  bonanza.  According  to  Van 
Evans,  the  High  Technology  Employ¬ 
ment  Index  reveals  a  basic  stability  of 
demand  in  this  area  because,  “As  a  na¬ 
tion  we  are  talent  poor.  While  un¬ 
employment  might  creep  up  in  the 
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months  ahead,”  he  said,  “with  the 
widely  heralded  deepening  recession, 
the  demand  for  teachers,  clerks  and 
low  level  skill  occupations  will  fall  off 
but  the  quest  for  technically  qualified 
people  will  not  only  continue  but  may  be 
expected  to  soar. 

“The  new  Index  will  reflect  the  giant 
strides  being  made  by  our  increasingly 
technically  oriented  society  which  will 
call  for  bubble  technicians,  micro  proc¬ 
essing  engineers,  telecommunication 
specialists,  etc.  all  of  whom  will  remain 
in  desperately  short  supply.  Yet  it  is 
these  industries  that  will  lead  us  out  of 
the  recession.” 

When  the  agency  then  known  as 
Deutsch  &  Shea  divested  itself  of  general 
accounts  and  became  one  of  the  first  ad 
agencies  to  specialize  in  recruitment  ad¬ 
vertising  in  1950,  Arnold  Deutsch,  foun¬ 
der,  foresaw  the  continuing  growth  of 
science  and  the  need  for  recruiting 
specialists  in  research  and  development. 
The  agency  found  its  major  clients 
among  “Fortunes”  500  companies  who 
found  their  product  agencies  lacking  the 
know-how  of  coping  with  the  unique 
problem  of  recruiting  ever  harder  to  find 
technically  skilled  personnel.  There  are 
now  some  50  ad  agencies  who  specialize 
in  recruitment  advertising  and  as  Evans 
sees  it,  the  relatively  stable  demand  re¬ 
flected  in  the  new  index  will  continue  to 
justify  their  existance. 

Professor  Price  sees  in  the  emergence 
of  new  solid  state  technologies  a  whole 
new  build-up  of  demand.  “These,”  he 
said,  “have  the  same  order  of  signifi¬ 
cance  to  high  technology  that  the 
transistor — an  earlier  solid  state 
device — had  two  decades  ago.  A  major 
element  in  the  current  demand  for 
technological  professionals  is  the  rush  of 
major  corporations  to  adapt  their  prod¬ 
uct  lines  to  take  advantage  of  the  benefits 
of  the  new  technology.” 

Chilton  to  ABC 

American  Broadcasting  Companies, 
Inc.  announced  that  it  has  completed  the 
acquisition  of  100%  of  the  outstanding 
common  stock  of  the  Chilton  Company 
of  Radnor,  Pennsylvania.  Chilton  is  a 
publisher  of  specialty  magazines  and 
books  and  provides  related  marketing 
and  research  services. 

Timex  campaigns 

Timex  will  support  its  total  line  of 
products  with  a  national  ad  campaign 
during  the  second  half  of  this  year  on  tv 
and  Sunday  newspaper  supplements. 
Ads  emphasizing  Timex  as  the  perfect 
gift  will  be  seen  in  Family  Weekly  and 
Parade  in  512  markets. 


PATRICK  J.  SMITH  has  been  ap¬ 
pointed  executive  vice-president  and 
chief  operating  officer  of  the  Houston 
Community  Newspapers,  Inc. 

The  position,  a  new  one,  was  created 
following  the  recent  purchase  of  the  Ben¬ 
son  Printing  Company — Benson  News¬ 
papers,  a  Houston  based  group  which 
includes  the  Woodlands  Sun,  Sun  Dis¬ 
patch,  Bear  Creek  Sun,  Humble  Echo, 
Sentinel,  Community  News,  Denver 
Harbor  News  and  The  Paper  of  the  Bay 
Area. 

Houston  Community  Newspapers  is  a 
subsidiary  of  News  America  Publishing 
Incorporated  whose  chairman  is  Rupert 
Murdoch. 

Smith  has  been  marketing  director  of 
the  Village  Voice  for  the  past  two  years. 
Prior  to  that  he  was  assistant  publisher 
of  the  Yankee  Trader  Newspapers,  a 
chain  of  Long  Island  local  newspapers. 

New  classified 
ad  record  set 

The  St.  Louis  Post-DispatchlGlobe- 
Democrat  classified  department  set  a 
new  record  for  classified  advertising  in 
the  Globe-Democrat  with  publication  of 
the  July  21  Sunday/Weekend  edition. 
Kitty  Vance,  classified  manager,  an¬ 
nounced. 

Thirty-one  pages  of  single  column  and 
display  advertising  were  sold  as  a  result 
of  the  new  combination  rate,  which  en¬ 
courages  advertisers  to  buy  classified 
advertising  in  both  newspapers  at  a  dis¬ 
count. 

During  the  first  week  the  combination 
package  became  available,  the  Voluntary 
Telephone  Division  sold  89%  of  all  cus¬ 
tomers  a  combination  buy,  Vince  said. 

“The  combination  rates  allow  us  to 
serve  our  clients  better  by  giving  them 
more  effective  coverage  of  the  morning 
and  afternoon  markets,”  she  added. 
“Our  sales  staff  has  been  extensively 
trained  for  this  new  program,  and  the 
transition  has  been  a  complete  success.” 

The  St.  Louis  Post-Dispatch  and  St. 
Louis  Globe-Democrat  integrated  their 
advertising,  circulation  and  business 
functions  in  April,  1979.  However,  the 
two  papers  maintain  separate  news  and 
editorial  products  under  the  ownership 
of  Joseph  Pulitzer  and  S.I.  Newhouse. 
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Canada’s  two 
largest  supps 
plan  to  merge 

Canada’s  two  largest  weekend 
magazines.  The  Canadian  and  Weekend, 
will  merge  October  27,  Lewis  Louthood, 
publisher  of  Weekend,  said  last  week. 

He  said  the  new  magazine,  to  be  called 
Canadian  Weekend,  will  be  published  by 
a  company  owned  by  FP  Publications 
Ltd.,  Southam  Inc.  and  Toronto  Star 
Newspapers  Ltd. 

In  a  statement,  Louthood  said  Cana¬ 
dian  Weekend  will  be  Canada’s  largest- 
circulation  magazine,  with  an  expected 
final  circulation  of  from  2.5  million  to 
three  million. 

Louthood  said  the  merger  will  reduce 
the  present  operating  deficits  of  the  two 
magazines,  while  offering  major  cost  sav¬ 
ings  to  advertisers. 

Gordon  Pape,  publisher  of  the  Cana¬ 
dian,  has  been  appointed  publisher  of  the 
new  magazine.  Current  circulation  of  the 
Canadian  is  just  under  two  million,  while 
Weekend  has  a  circulation  of  1 .7  million. 

The  new  magazine  is  scheduled  ini¬ 
tially  to  appear  in  a  number  of  newspa¬ 
pers,  including  Vancouver  Sun,  Victoria 
Times,  Edmonton  Journal,  Calvary 
Herald,  Winnipeff  Free  Press,  Winnipeg 
Tribune,  Windsor  Star,  Brantford  Ex¬ 
positor,  Hamilton  Spectator,  Toronto 
Star  and  Ottawa  Citizen. 

“We  expect  most  current  readers  of 
either  Weekend  or  the  Canadian  will 
continue  to  receive  a  newspaper 
magazine  and  that  by  bringing  the  two 
publications  together  we  can  offer  them  a 
superior  editorial  product,’’  Pape  said. 

Louthood  said  distribution  in  Montreal 
has  yet  to  be  arranged  but  is  estimated  to 
be  200,000.  The  new  magazine  will  be 
printed  by  rotogravure  at  the  Montreal 
plant  of  Montreal  Standard  Inc. 

Pape  said  negotiations  to  add  circula¬ 
tion  are  under  way  with  several  indepen¬ 
dent  newspapers,  including  many  cur¬ 
rent  carriers  of  the  Canadian  or 
Weekend. 

He  said  the  decision  to  merge  the  pub¬ 
lications  was  made  to  put  Canada’s 
newspaper-distributed  magazines  on  a 
sound  economic  footing  for  the  next  de¬ 
cade. 

“Both  Weekend  and  the  Canadian  had 
experienced  falling  advertising  linage 
and  rising  deficits  for  several  years,’’ 
Pape  said. 

“Fortunately,  advertising  linage  in 
both  publications  has  turned  around 
dramatically  in  1979 — our  latest  reports 
show  linage  gains  of  over  26%  with  issue 
closed  to  early  September. 

“This  renewed  advertiser  interest, 
coupled  with  continued  excellent  reader 
response  to  newspaper  magazines,  con¬ 
vinced  us  that  the  time  was  right  for  a 
move  that  would  guarantee  the  long-term 
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health  and  stability  of  the  publication.’’ 

Magnamedia,  the  sales  organization 
that  represents  both  magazines  plus  their 
French-language  counterpart.  Perspec¬ 
tives,  will  handle  the  advertising  for  the 
new  publication,  at  rates  that  will  be  an¬ 
nounced  shortly. 

Louisiana  daiiy 
switches  to  AM 

On  July  2  the  Lake  Charles  (La  ) 
American  Press  switched  to  morning 
publication,  after  having  been  an  after¬ 
noon  daily  paper  since  1895. 

According  to  publisher  Hugh  Shear¬ 
man,  the  results  have  been  “nothing  but 
favorable.’’ 

The  switch  was  made  after  considera¬ 
ble  study  of  the  experiences  of  other  af¬ 
ternoon  newspapers  in  Florida  and 
California,  which  also  made  the  switch. 
Members  of  the  American  Press  staff  vis¬ 
ited  newspapers  in  both  states  to  gain 
first  hand  looks  at  a  new  morning  opera¬ 
tion. 

The  paper  conducted  two  telephone 
surveys  of  readers  at  random,  to  antici¬ 
pate  public  reaction  to  the  change.  Re¬ 
sults  of  both  surveys  showed  a  marked 
similarity,  with  nearly  95%  of  those 
polled  reporting  they  would  prefer  a 
morning  paper,  or  that  the  time  of  issue 
made  no  difference  to  them. 

The  newspaper  conducted  a  campaign 
to  win  acceptance  of  a  morning  paper 
through  house  ads,  television  spots  and 
news  stories  explaining  the  shift  and  the 
reasons  for  it. 

A  decision  was  also  made  to  beef  up 
the  morning  paper  by  adding  several  new 
features — complete  stock  market  re¬ 
ports,  major  league  baseball  box  scores 
and  other  sports  agate  for  the  “figure 
philberts,’’  the  use  of  spot  color  to 
brighten  the  front  and  section  pages,  and 
a  more  liberal  use  of  personality  fea¬ 
tures. 

The  news  format  was  redesigned  to 
place  more  emphasis  on  attractive 
graphics,  a  detailed  index  on  page  I ,  and 
a  greater  use  of  large  display  pictures. 

As  a  promotional  tool  the  first  morning 
edition  on  July  2  included  as  an  insert  a 
one-cup  bag  of  instant  coffee,  following 
up  the  slogan,  “Enjoy  the  Press  with 
your  morning  coffee.’’ 

Circulation  manager  Curtis  Woods  re¬ 
ported  circulation  gains  in  all  areas 
served  by  the  Press.  During  the  first  two 
weeks  he  reported  gains  of  between  400 
and  500  home  delivery  subscriptions, 
and  a  like  number  of  increases  for  indi¬ 
vidual  copy  sales. 

Circulaion  routes  were  re-designed 
and  the  area  was  split  up  for  servicing  by 
three  editions  of  the  paper. 

Advertising  director  Jack  Delaney  said 
there  had  been  no  adverse  reaction  from 
any  advertisers,  while  there  had  been  a 
number  of  favorable  comments. 


Largest  daily  in  S.D. 
goes  morning 

Sioux  Falls  (S.D.)  Argus-Leader,  an 
afternoon  newspaper  for  90  years,  con¬ 
verted  to  a  morning  paper  on  July  9.  The 
paper  is  the  first  in  the  Gannett  group  to 
make  the  switch  to  AM. 

“1  feel  very  good  about  the  smooth¬ 
ness  of  the  change,’’  said  publisher 
Larry  Fuller.  “There  was  just  no  way  we 
could  grow  outside  the  Sioux  Falls  area 
with  an  evening  paper.  It  was  impossible 
to  get  the  regional  spread,  especially 
with  mail  delivered  papers.’’ 

The  announcement  to  go  AM  was 
made  to  the  staff  at  a  Christmas  party 
and  was  met  with  “a  spirit  of  coopera¬ 
tion  and  flexibility,”  Fuller  said. 

Implementation  evolved  through 
weekly  meetings  of  a  task  force  that  in¬ 
cluded  the  publisher,  managing  editor, 
executive  editor,  advertising  director, 
circulation  manager,  production  man¬ 
ager  and  other  local  newspaper  execu¬ 
tives. 

It  was  agreed  a  morning  newspaper 
was  the  best — and  the  most  practical — 
way  to  get  back  thousands  of  lost  mail 
readers  who  quit  taking  the  newspaper 
because  it  was  delivered  a  day  late.  The 
morning  paper  will  allow  same  day  deliv¬ 
ery  for  mail  readers,  expansion  of  motor 
routes  and  home  delivery  in  more  outly¬ 
ing  communities. 

In  November  1977,  the  newspaper 
began  publishing  on  Saturday  mornings 
with  positive  response.  Further  encour¬ 
agement  came  from  a  survey  of  Sioux 
Falls  residents  that  found  receptiveness 
to  a  morning  paper.  Even  more,  those 
not  taking  the  paper  indicated  they  might 
consider  taking  it  in  the  morning. 

The  switch  involved  numerous 
changes  throughout  the  building.  In  the 
newsroom,  employees  were  added  to  the 
regional  and  Life  sections  and  more 
video  display  terminals  and  a  high-speed 
wire  were  added. 

In  the  circulation  department,  carrier 
routes  were  shortened  so  none  would 
take  longer  than  an  hour  to  deliver. 

The  publisher  and  advertising  director 
personally  visited  many  of  the  advertis¬ 
ers  to  explain  the  change.  A  promotion 
campaign  with  singing  radio  and  televi¬ 
sion  ads  and  bumper  stickers  and  coffee 
mugs  printed  with  “Wake  up  with  the 
Argus,”  announced  the  coming  change 
to  the  community. 

Richard  Fowler  dies 

Richard  Stoddard  Fowi.er,  78,  former 
president  of  the  Great  Lakes  Paper  Co. 
of  Chicago,  died  recently  in  Princeton, 
N.J.  He  retired  from  the  paper  company 
in  1965  after  marketing  newsprint  paper 
to  publishers  for  more  than  50  years. 
Surviving  are  his  wife,  Annette, Canby 
Fowler;  three  daughters,  and  nine  grand¬ 
children. 
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Who  provides 
good'paying  jobs  for 
9^000 Americans? 


Who  paid  more  than  $2^/2  billion  in  1978  in  wages, 
salaries  and  other  employment  costs— thus  generating 
a  lot  of  purchasing  power  that  generated  a  lot  of  jobs? 

Who  spent  more  than  $2.8  billion  in  1978  to  buy 
outside  materials  and  services— thereby  creating  still 
more  thousands  of  jobs? 

And  who  produces  a  material  so  basic  to  the 
American  economy  that  thousands  of  manufacturers 
—and  millions  of  jobs— depend  on  it? 

Bethlehem  Steel.  That’s  who.  Jobs— ]ust  one  of  the 
contributions  Bethlehem  and  steel  make  to  America’s 
national  economy. 

Bethlehem 

Bethlehem  Steel  Corporation.  Bethlehem,  PA  18016 


Sandra  K.  Hall 


Hall  selected  to  lead 
newspaper  div.  SLA 

Newspaper  Division  of  the  Special 
Libraries  Association  (SLA)  elected 
Sandra  K.  (Sandy)  Hall,  chairman  at  the 
annual  meeting  in  Honolulu,  Hawaii. 
Hall  is  with  the  Arizona  Daily  Star. 

Other  officers  elected  are:  Chairman- 
elect,  Julia  Vance  of  the  Atlanta  Con- 
stitntnion;  secretary/treasurer,  Harish 
Trivedi  of  the  Dayton  (Ohio)  Journal 
Herald:  and  directors,  Kathleen  Trimble 
from  the  Toledo  (Ohio)  Blade  and  Joseph 
Mehr  from  the  Providence  (R.l.)  Jour¬ 
nal. 

Committee  appointments  include:  au¬ 
tomation,  James  Scofield,  chairman  from 
the  St.  Petersburg  (Fla.)  Times,  and 
audio/visual  continuing  education  pro¬ 
gram,  Joy  Hill,  chairman  from  the 
Rochester  (N.Y.)  Times-Vnion;  bulletin, 
Ellie  Wood,  editor  from  the  Contra 
Costa  (Calif.)  Times. 

Semi-weekly  starts 
up  in  Miami  Beach 

Staffs  of  two  Miami  Beach  newspa¬ 
pers,  the  People's  News  and  the  Beach 
Journal,  were  scheduled  to  begin  publi¬ 
cation  of  a  new  paper,  the  Atlantic  Jour¬ 
nal,  this  week. 

Final  edition  of  the  People's  News  was 
issued  July  18th,  and  the  Beach  Journal 
published  it’s  last  issue  July  26th. 

David  Ruocco  and  J.P.  Morgan,  pub¬ 
lishers  of  the  Atlantic  Journal,  said  the 
newspaper  will  be  published  twice  a 
week,  with  Wednesday  and  Friday  edi¬ 
tions.  It  will  provide  coverage  of  Miami 
Beach.  Surfside,  North  Bay  Village, 
Bay  Harbor  Islands,  Bal  Harbour,  Indian 
Creek  Village,  Golden  Beach.  Sunny 
Isles  and  all  other  areas  on  the  Atlantic 
side  of  Biscayne  Bay. 
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Montreal  Gazette 
folds  PM  edition 

The  Montreal  Gazette  ceased  publica¬ 
tion  of  its  afternoon  edition  on  August  3 
to  concentrate  its  energy  on  the  flagship 
morning  product,  managing  editor  Geoff 
Stevenson  said. 

The  afternoon  edition,  launched  ear¬ 
lier  this  year  to  compete  with  the  after¬ 
noon  Montreal  Star,  has  been  “consis¬ 
tently”  selling  about  5,000  copies  on 
weekdays,  Stevenson  said. 

The  Star,  the  best-selling  English  daily 
in  Monreal  before  it  was  crippled  by  an 
eight-month  strike  which  ended  in  Feb¬ 
ruary,  announced  last  week  its  paid 
weekday  circulation  was  about  1 14,000 
copies,  compared  with  the  Gazette’s 
167,000  copies. 

Stevenson  said  Gazette  executives  had 
been  thinking  of  closing  the  afternoon 
edition  “for  about  two  or  three  months,” 
based  on  figures  released  by  the  Audit 
Bureau  of  Circulation  in  Toronto. 

“We’ve  decided  it’s  as  good  a  time  as 
any  to  close  it  down.”  The  edition, 
printed  on  presses  at  the  French- 
language  daily  La  Presse  and  distributed 
to  downtown  newsstands  in  time  to  catch 
afternoon  commuters,  placed  late- 
breaking  spot  news  alongside  features 
and  advertising  from  the  morning  edi¬ 
tion. 

The  afternoon  edition  was  launched 
shortly  after  the  Star  resumed  publica¬ 
tion  in  February. 

The  Star,  for  its  part,  published  a 
short-lived  early  morning  edition  in  an 
effort  to  compete  head-to-head  with  the 
Gazette  immediately  after  the  strike. 

Effective  July  25,  the  Montreal  Star 
introduced  a  new  rate  plan  for  its  adver¬ 
tisers. 

“Essentially,  the  plan  consists  of  new, 
lower  rates  that  significantly  improve  the 
cost-efficiency  of  purchasing  advertising 
space  in  our  daily  newspaper,”  ex¬ 
plained  Charles  R.  Amey,  director  of 
marketing.  “This  plan  incorporates 
major  rate  reductions  for  all  the  key 
categories  of  our  business,  i.e.  retail, 
classified,  national,  travel  and  Montreal 
Scene." 

As  an  example  of  the  plan,  the  new 
National  open  line  rate  will  be  $1.31  per 
line,  31%  less  than  the  Star’s  current  rate 
card. 

The  Star  is  also  offering  to  its  advertis¬ 
ers  a  combined  total  distribution  of 
146.321  copies,  Monday-Friday,  and 
182,201  for  The  Saturday  Star.  The  total 
distribution  is  based  on  two  factors:  (1) 
Monday-Friday  net  paid  circulation  of 
1 14,349,  based  on  the  three-month 
period  ending  June  30  (A.B.C.  Interim 
Audit;  net  paid  for  Saturday  is  150,616); 
(2)  a  rotating  distribution  plan  of  31,972 
copies  Monday/Friday  that  is  building 
paid  circulation  while  guaranteeing  the 
necessary  distribution  to  advertisers  for 
effective  market  coverage. 


TIM  REITERMAN  af  the  San  Francisco 
Examiner  displays  the  plaque  he  re¬ 
ceived  after  winning  the  $1,250  first 
prize  in  the  29th  annual  Edward  V. 
McQuade  Awards.  The  competition, 
open  to  all  northern  California  jour¬ 
nalists,  recognizes  journalistic  excel¬ 
lence  which  contributes  to  the  welfare  of 
fellow  human  beings.  Reiterman's  in¬ 
vestigative  piece  explored  the  perilous 
situation  posed  by  the  use  of  liquid 
chlorine  on  San  Francisco  Bay.  The 
awards  are  sponsored  by  the  Associa¬ 
tion  of  Catholic  Journalists,  with  finan¬ 
cial  assistance  from  Bank  of  America, 
Foremost  McKesson  Inc.,  Standard  Oil 
of  California,  and  Harrah's  of  Reno  and 
Lake  Tahoe. 


Religious  themes 
win  newsman  awards 

Gary  Sternberg,  reporter  for  the 
Cape  May  (N.J.)  Gazette  Leader,  and 
Steve  Greenberg,  editorial  cartoonist  for 
the  Valiev  News,  Van  Nuys,  Calif.,  have 
won  $  1 ,0(X)  each  and  a  plaque  for  the  best 
defense  of  religious  liberty  during  1978. 

Winners  of  the  Jim  Merrell  Religious 
Liberty  Memorial  were  announced  by 
Jesse  H.  Merrell,  Washington  writer  and 
religious  libertarian  who  sponsors  the 
contest  named  after  his  father,  designed 
to  defend  and  promote  greater  awareness 
of  First  Amendment  religious  freedom. 

Both  entries  were  about  the  Jones¬ 
town,  Guyana,  tragedy. 

Merrell  expressed  disappointment  at 
the  lack  of  entries  in  this  the  third  year  of 
the  contest,  feeling  it  had  not  achieved 
its  intended  puipose  of  generating  more 
widespread  promotion  and  appreciation 
of  basic  religious  liberty. 

For  contest  details:  Jesse  H.  Merrell, 
Merrell  Enteiprises.  15(K)  Massachusetts 
Ave.  NW.  Washington,  DC  20()()5.  202- 
659-8280. 

Detroit  election 

Mitch  Kehetian.  managing  editor  of 
the  Macomb  Daily,  was  reelected  to  a 
second  term  as  president  of  the  Detroit 
chapter  of  Society  of  Professional 
Journalists/Sigma  Delta  Chi. 
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North  Carolina  press  group 
shifts  to  pro  management 


By  Henry  Lee 

After  operating  more  than  a  century  as 
sort  of  a  volunteer  society,  the  North 
Carolina  Press  Association  (NCPA)  re¬ 
cently  doubled  its  dues  and  turned  to 
professional  management. 

This  occurred  after  several  aging  and 
ailing  leaders  retired  from  active  roles. 

Meeting  for  its  usual  summer  outing  at 
Wrightsville  Beach,  the  bylaws  were 
amended  to  provide  that  a  secretary- 
treasurer  and  assistant  be  selected  by  the 
board  to  serve  at  its  pleasure.  To  finance 
such  full-time  management,  the  member¬ 
ship  increased  dues  “by  not  more  than 
100  percent.” 

This  essentially  combines  two  previ¬ 
ous  offices.  Such  duties  had  been  shared 
by  William  C.  Lassiter,  70,  general  coun¬ 
sel  and  lobbyist;  and  Herbert  O'Keefe, 
secretary,  ailing  but  recovering  from 
surgery.  Lassiter  will  continue  some  less 
demanding  of  general  counsel. 

Outgoing  NCPA  President  James  H. 
Parker  explained  a  search  committee  is 
considering  two  options. 

“We  can  hire  a  law  firm  to  lobby  and 
do  our  administrative  work,”  he  said. 
“Or  we  can  hire  a  professional  manage¬ 
ment  firm.  Both  forms  exist  among  other 
state  press  associations.” 

Several  observers  noted  that  these  ac¬ 
tions  reflected  the  expanding  range  and 
scope  of  the  newspaper  industry. 

Reviewing  legal  problems  for  his  40th 
year  and  last  time,  Lassiter  was  particu¬ 
larly  concerned  about  access  to  courts. 

“In  1980,”  he  cautioned,  referring  to  a 
recent  Supreme  Court  decision,  “you 
will  see  press  coverage  excluded  from 
rape  and  sex-related  cases.”  He  related 
how  a  minor  bureaucrat  almost 
“sneaked”  such  exclusion  into  a  law 
enacted  this  year  by  North  Carolina's 
General  Assembly. 

Of  the  open  meetings  law  passed,  he 
was  optimistic.  “We  didn't  get  all  we 
wanted,”  he  pointed  out,  “but  no  longer 
can  public  bodies  exclude  the  press  by 
saying  they  are  'study'  or  'research' 
committees.  This  is  important.” 

Another  retiring  NCPA  stalwart  was 
Elmer  Oettinger,  University  of  North 
Carolina  Institute  of  Government  assis¬ 
tant  director,  who  long  operated  jour¬ 
nalism  seminars  for  the  association.  He 
introduced  his  replacement,  Robert 
Farb,  who  will  continue  popular  semi¬ 
nars  on  press  law  and  public  affairs  re¬ 
porting. 

And  rept)rting  on  recent  visits  with  na¬ 
tional  press  councils  in  the  United  King¬ 
dom  and  Sweden,  Oettinger  said:  “The 
industry  there  faces  a  lot  more  difficult 
problems  than  you  do  here.  Newspapers 
there  seem  much  more  inhibited.” 

Both  Lassiter  and  Oettinger  received 


extended,  standing  ovations  after  render¬ 
ing  their  final  reports  at  the  membership 
meeting.  O'Keefe,  recovering  at  home, 
was  absent  for  the  first  time  in  many 
years. 

Oettinger  was  voted  an  honorary 
member  along  with  retiring  University  of 
North  Carolina  Journalism  Dean  Jack 
Adams;  J.D.  Fitz,  Morganton  News- 
Herald  publisher,  and  Margaret  Harper, 
Southport,  former  secretary. 

Pointing  to  many  contributions  made 
to  the  association,  Adams  was  extolled 
upon  his  retirement  at  the  banquet  and 
presented  a  $2,000  gift  to  use  in  an  im¬ 
pending  European  vacation  with  his  fam¬ 
ily.  He  plans  to  continue  teaching  and 
working  with  the  association. 

Replacing  Parker  as  president  was 
Walter  D.  Phillips,  editor,  (Morehead 
City)  Cateret  County  Times  News. 
Others  elected  were  Frank  Daniels,  Jr., 
(Raleigh)  News  and  Observer  publisher; 
and  O'Keefe,  Cary  News  who  will  con¬ 
tinue  as  secretary  until  full-time  man¬ 
agement  is  installed. 

Structured  into  active  and  organized 
groups  of  “community  newspapers”  and 
“associated  dailies,”  separate  slates 
were  elected  for  particular  activities.  The 
former  elected  as  their  officers,  respec¬ 
tively,  Rebel  Good,  Elkin  Tribune  editor; 
James  E.  Milligan,  Laurinfiburfi  Tribune 
publisher;  and  Kenneth  F.  Wilson, 
(Mount  Olive)  Tribune  publisher. 
Elected  by  dailies  were  Elizabeth  G. 
Huckle,  Concord  Tribune  publisher; 
David  J.  Wichard  11,  Greenville  Daily 
Reflector  editor  and  publisher;  and  Mike 
Rouse,  Durham  h4ornin}i  Herald  editor. 

With  both  groups  operating  separate 
categories  of  awards  at  the  annual 
awards  mid-winter  banquet,  NCPA 
voted  to  consolidate  the  bookkeeping 
within  the  association.  Both  groups  met 
separately  before  joining  together  at  the 
106th  annual  association  membership 
meeting. 

Bureau  co-sponsors 
music  ad  awards 

The  Newspaper  Advertising  Bureau, 
Inc.  and  the  National  Association  of 
Recording  Merchandisers  (NARM)  will 
jointly  sponsor  an  annual  “Front  Page 
Awards”  competition  to  determine  the 
best  retail  newspaper  ads  for  recorded 
music. 

Advertising  published  between  De¬ 
cember  I,  1978  and  November  30,  1979 
in  daily  or  Sunday  newspapers  of  the 
United  States  and  Canada  may  win 
prizes  in  this  year's  competition. 


McClure  sets  up 
150  scholarships 
at  $1500  each 

“Most  daily  newspapers  are  involved 
in  various  degrees  with  fund  raising  for 
schools,  colleges  and  universities  in  their 
communities,”  J.  Warren  McClure 
stated. 

“There  is  a  new  and  unique  technique 
that  will  appeal  to  donors  who  believe  in 
assisting  higher  education.” 

McClure,  a  former  newspaper  pub¬ 
lisher  and  presently  a  director  of  Gannett 
Co.,  Inc,  was  describing  150  scholar¬ 
ships  at  $1500  each  he  and  his  wife,  Lois, 
just  established  at  the  Rochester  Insti¬ 
tute  of  Technology,  for  a  total  gift  of 
$225,000. 

“We  believe  any  higher  education 
facility  could  adapt  the  following  idea 
and  raise  a  lot  of  money,”  he  stated. 

McClure's  plan  involves  an  institution 
getting  interested  people  to  make  scho¬ 
larships  available  to  children  born  on  a 
specific  date.  These  scholarships  will  be 
granted  in  17  or  18  years. 

In  the  R.l.T.  case,  the  McClures 
wanted  to  do  something  different  to  help 
the  institution  celebrate  its  150th  an¬ 
niversary,  which  was  June  12,  1979.  So, 
they  established  the  largest  scholarship 
fund  ever  awarded  at  R.l.T. 

Early  in  1979,  the  word  was  passed  to 
expectant  parents  over  the  world  that  all 
babies  born  on  June  12,  1979  would  be 
eligible  to  register  for  a  scholarship.  The 
parents  simply  had  to  write  to  the 
McClure  Scholarship  F*rogram  after  the 
June  12  birth  providing  a  few  facts.  Al¬ 
most  1000  registrations  have  been  re¬ 
ceived  to  date. 

Replies  are  numbered  based  upon  time 
of  receipt  at  R.l.T.  and  the  names  of  the 
first  150  will  be  announced  at  anniver¬ 
sary  celebrations  this  fall.  Then,  when 
these  children  reach- college  age,  and  if 
qualified  and  desire  to  attend  R.l.T.,  the 
$1500  scholarships  are  presented.  The 
standby,  or  back-up  list  will  be  main¬ 
tained  so  any  entrant  has  a  chance  at  a 
scholarship  because  not  all  the  150  will 
qualify  or  will  wish  to  attend. 

J.  Warren  McClure  is  president  of 
McClure  Media  Marketing  Motivation 
Company  and  lives  in  Key  Largo, 
Florida,  and  Charlotte,  Vermont.  He  is 
former  publisher  of  the  Burlinf>ton  (Vt.) 
Free  Press  and  Chambersburg  (Pa.) 
Public  Opinion.  From  1971  until  his  re¬ 
tirement  in  1975,  he  was  vicepresident/ 
marketing  of  Gannett  Co.,  Inc.,  and  is  a 
member  of  the  boards  of  Gannett  Co., 
Inc.,  Allegheny  Airlines,  Inc.,  and  Bill 
Communications,  Inc. 

There  is  still  time  to  register  a  child 
born  on  June  12,  1979,  as  the  deadline  is 
October  1.  (Write  to  R.l.T.  McClure 
Scholars,  Rochester  Institute  of 
Technology,  1  Lomb  Memorial  Drive, 
Rochester,  New  York  14623.) 
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The  evidence  had  been 
growing  for  years. 

But  it  took  a  recent  doc¬ 
umented  report  of  the  U.S. 
Census  Bureau  to  break  the 
story:  Over  90%  of  the  people 
in  nursing  homes  are  satisfied 
with  their  care  and  their 
surroundings. 

Ninety  percent!  And  that 
approval  figure  is  even  higher 
for  their  next-of-kin. 

The  nursing  homes  that 
are  members  of  the  American 


Ittodithe 
Government 
tofareak 
tfais  story. 


Health  Care  Association  think 
this  report— an  objective  re¬ 
view  of  residents’  satisfaction 
with  nursing  home  surround¬ 
ings— is  front  page  news.  Not 
because  it  breaks  a  new  story. 
But  because  it  breaks  an  old 
stereotype.  And  for  the  fam¬ 
ilies  who  need  professional 
nursing  home  care,  it  will  help 
break  through  the  confusion 
and  uncertainty  that  often  is 
associated  with  this  emotional 
decision. 


For  more  information  on  the  Census  Bureau  report,  or 
progress  by  America 's  professional  nursing  homes,  contact: 


alKa 


Community  Affairs,  American  Health  Care  Asso¬ 
ciation.  I2(X)  15th  St.  N.  W.  Washington,  D.C.  20005 


WILLIAM  C.  BOYNE  was  named  gen¬ 
eral  manager  of  the  Rochester  (Minn.) 
Post-Bulletin.  Boyne,  57,  succeeds 
PAUL  McCUE,  who  has  taken  the  posi¬ 
tion  of  general  manager  of  the  Lincoln 
(Nebr.)  Journal-Star.  McCue  had  been 
with  the  Post-Bulletin  for  1  1  years. 
Boyne  previously  was  the  publisher  of 
the  Metro-fast  Journal  in  East  St.  Louis. 

The  appointments  of  George  A.  Kii.- 
LENBERG  as  executive  editor  of  the  St. 
Louis  Globe-Democrat  and  Ray  J. 
Noonan  as  managing  editor  were  an¬ 
nounced.  Killenberg  was  managing 
editor  for  13  years  and  Noonan  was  as¬ 
sistant  me  since  1975. 

:fc  :1c  9|c 

Gordon  A.  Dennis,  general  manager  of 
Battle  Creek  (Mich.)  Enquirer  and  News, 
plans  to  retire  September  1  after  29  years 
with  the  paper. 


Two  appointments  have  been  made  at 
Star-News  Newspapers,  Wilmington, 
N.C.  Jim  Hammond,  former  assistant 
sports  editor  of  the  Greenville  (S.C.) 
News,  was  named  city  editor  of  the 
Morning  Star  and  Sunday  Star-News.  Jo 
Rector,  former  city  editor  of  the  Warsaw 
(Ind.)  Times-Union,  was  named  news 
editor.  ♦  ♦  ♦ 

Jessica  Tuchman  Mathews  was  ap¬ 
pointed  an  editorial  writer  for  the  Wash¬ 
ington  Post.  Mathews  was  previously 
the  director  of  the  Office  of  Global  Is¬ 
sues,  National  Security  Council,  the 
White  House. 

♦  afc  ♦ 

Ben  Cason  was  named  assistant  man¬ 
aging  editor/new  projects  of  the  Wash¬ 
ington  Post.  Robert  Price  was  promoted 
to  assistant  managing  editor/night, 
Richard  Crocker  to  news  editor,  and 
Wendy  C.  Ross  to  deputy  news  editor. 

Ht  tl/i 

William  E.  Dozier  Jr.  was  elected 
president  of  the  Texas  Press  Associa¬ 
tion.  He  is  editor  and  publisher  of  the 
Kerrville  Daily  Times,  and  partner  in 
three  weekly  newspapers. 

«  ♦  ♦ 

David  Kalvelage,  former  sports  editor 
of  Washington  (D.C.)  Star,  was  named 
executive  sports  editor  of  Capital  News¬ 
papers,  Albany,  N.Y.,  succeeding  Ralph 
Martin,  who  will  become  a  sports  col¬ 
umnist  for  the  Knickerbocker  News  and 
Sunday  Times-Union. 

«  ♦  ♦ 

James  Thomas  was  named  general  man¬ 
ager  of  Plainview  (Tex.)  Daily  Herald  to 
replace  James  B.  Oswald,  retiring  after  50 
years  with  the  daily. 

*  *  * 

Walter  Schram  Jr.  was  named  na¬ 
tional  ad  manager  for  the  Palm  Beach 
(Fla.)  Post  and  Times.  Replacing  him  as 
co-op  ad  manager  is  Stephen  H.  Kolet- 
NiK,  who  was  sales  manager  of  the  pa¬ 
per’s  Miami  office. 

♦  ♦  * 

Harold  D.  Wise,  business  manager  of 
Canton  (Oh.)  Repository,  ended  a  43- 
year  career  in  the  newspaper  field  when 
he  retired  July  31. 


Newspeople 


Richard  D.  Huguley  has  been  named 
personnel  manager  and  Thomas  E. 
Privett  has  been  named  director  of 
promotion/public  relations  for  Columbia 
(S.C.)  Newspapers,  Inc. 

*  *  * 

Louis  S.  Munos,  65,  the  Arkansas 
Gazette’s  advertising  director  since 
June,  1960,  retired  June  29.  Thomas  J. 
Kemp,  49,  who  has  been  marketing  direc¬ 
tor  since  August,  1977,  assumed  the  ad¬ 
ditional  duties  of  advertising  director, 
and  now  has  the  new  title  of  director  of 
marketing  and  advertising. 

*  *  ♦ 

Dan  Ragan,  circulation  director  of  the 
Beaumont  (Tex.)  Enterprise  and  Jour¬ 
nal,  was  named  Circulation  Coordinator 
for  the  Jefferson  Pilot  Newspaper 
Group,  parent  company  for  the  Enter¬ 
prise  and  Journal.  Ragan  will  assume  the 
duties  in  addition  to  his  post  with  the 
Beaumont  Newspapers. 

Charles  G.  Iwanicki  has  retired  as 
senior  vicepresident  and  advertising  di¬ 
rector  of  the  Meriden  (Conn.)  Record 
after  51  years  in  the  newspaper  business, 
all  with  the  Morning  Record  in  Meriden, 
Connecticut.  He  celebrated  his  72nd 
birthday  in  June. 

♦  ♦  * 

Fritz  Wirt,  formerly  with  the  El  Paso 
(Tex.)  Times — named  executive  editor  of 
the  San  Angelo  (Tex.)  Standard-Times. 

Keith  Shelton  of  the  North  Texas 
State  University  journalism  faculty  and 
formerly  on  newspapers  in  Dallas,  Law- 
ton  and  Wichita  Falls — named  managing 
editor  of  the  Denton  (Tex.)  Record- 
Chronicle. 

*  ttt 

Frederick  Boneberg,  comptroller  of 
the  Times  Mirror’s  Newspaper  and 
Television  Group — promoted  to  chief  fi¬ 
nancial  officer  of  the  Dallas  Times 
Herald. 


in  the  news 


Daniel  Lynch,  formerly  an  editor  at 
Newsday,  is  now  managing  editor  of  the 
Albany  (N.Y.)  Sunday  Times-Union. 

*  if  * 

Joyce  L.  Klug,  publisher  of  two  Il¬ 
linois  weekly  newspapers,  the  Frontier 
Enterprise  and  Vernon  Town  Crier,  was 
elected  president  of  the  International 
Society  of  Weekly  Newspaper  Editors. 

Hn  mt  -ifi 

Bryan  Johnson,  drama  critic  for  To¬ 
ronto  Globe  and  Mail,  was  appointed  to 
the  post  of  Peking  correspondent,  replac¬ 
ing  John  Fraser,  who  will  stay  in  the 
bureau  until  at  least  October. 

*  ♦  » 

Bruce  Hopkins,  veteran  photographer 
with  27  years  for  the  New  York  Mirror 
until  its  demise,  2  years  with  UPI  for  the 
World’s  Fair  and  12  years  with  the  Tuc¬ 
son  Citizen,  has  retired. 

J|(  ](C 

Gene  A.  Armstrong,  formerly  assistant 
advertising  manager  of  Champaign- 
Urbana  (III.)  Morning-Courier  which 
ceased  operation  on  March  31 ,  joined  the 
Quincy  (111.)  Herald-Whig  as  ad  director. 

♦  ♦  ♦ 

H.  Michael  Tyson,  previously  with 
Texas  Commerce  Bank  and  Texas 
Commerce  Bancshares  Inc.  of  Houston, 
was  appointed  vicepresident-administra¬ 
tion  of  Houston  Chronicle. 

*  ♦  ♦ 

Richard  W.  Timmons  was  appointed 
publisher  of  the  Rhinelander  (Wise.) 
Daily  News.  Timmons  was  advertising 
director  of  the  Haverhill  (Mass.) 
Gazette.  Both  newspapers  are  affiliated 
with  Scripps  League  Newspapers  Inc. 
Michael  A.  Hanson  was  appointed  ad¬ 
vertising  manager  of  the  Gazette  and 
David  Travers  was  appointed  circulation 
director.  Travers  had  been  circulation 
and  promotion  manager  of  Dole  Publica¬ 
tions  of  Cambridge,  Mass. 

♦  *  * 

Jonathan  Neumann  has  Joined  the  met¬ 
ropolitan  news  staff  of  the  Washington 
Post  as  an  investigative  reporter. 
Neumann  came  to  the  Post  from  the 
Philadelphia  Inquirer  where  his  report¬ 
ing  contributed  to  that  newspaper's  re¬ 
ceiving  the  1978  Pulitzer  Prize  for  public 
service  for  a  series  of  articles  detailing 
police  abuses. 

*  ♦  ♦ 

Terrell  W.  Hebert,  38,  classified 
manager  for  the  Baltimore  News  Ameri¬ 
can  for  the  past  year,  has  been  appointed 
classified  advertising  manager  of  the 
Washington  Star.  Herbert  earlier  spent 
seven  years  at  the  Capital  Gazette  in 
Annapolis,  Md. 

*  *  ♦ 

Richard  Hamm,  staff  member  of  the 
Amarillo  (Tex.)  Globe-News  for  three 
years — named  business  editor. 
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There  have  been  a  number  of  changes 
at  the  Hayward  (Calif.)  Daily  Review. 

Kevin  Parrish  to  managing  editor — 
from  Fremont  (Neb.)  replacing  Charles 
Peterson,  managing  editor  for  last  20 
years.  Peterson  now  in  public  relations 
with  P.G.  &  E.  in  San  Francisco. 

Jerry  Archer  to  assistant  managing 
editor — following  year-long  travels  in 
Far  East.  New  position. 

Jim  Rose  to  assistant  managing 
editor — assistant  city  editor  with  Review 
for  past  5  years.  New  position. 

Steve  Manousos  to  news  editor — copy 
editor  for  Review  for  past  6  years,  a  new 
position. 

Sandi  Dolbee  to  city  editor — from 
Fournier  Newspapers  in  Kent,  Renton 
and  Auburn,  Wash.,  where  she  had  been 
lead  assistant  managing  editor  for  Four¬ 
nier  Newspapers.  She  replaces  Carrol 
Mills,  who  quit  to  set  up  her  own  per¬ 
sonnel  agency. 

Earl  Murphy  to  editorial  page  editor — 
reporter  for  Review  for  past  7  years,  re¬ 
placing  Peterson. 

Bob  Reyes  to  night  editor — copy  editor 
for  Review  for  past  12  years,  a  new  posi¬ 
tion. 

Mike  Keiser  to  assistant  city  editor — 
copy  editor  for  Review  for  past  7  years,  a 
new  position. 

John  Pachtner  to  assistant  city 
editor — from  city  editor  of  the  Argus,  the 
Review’s  sister  newspaper  in  Fremont. 
He  replaces  Rose. 

♦  *  ♦ 

Luke  Greene,  Jr.,  has  been  named 
vicepresident-controller  for  the  Park 
companies,  and  W.M.  Thomas  has  been 
promoted  from  vicepresident  to  senior 
vicepresident-finance  for  the  group. 
Greene  joins  the  group  from  Columbia 
Newspapers,  Inc.,  (Columbia,  S.C., 
where  he  served  for  the  past  nine  years 
as  accounting  manager  and  controller  for 
the  newspapers  as  well  as  the  parent 
company  of  the  group. 

Hn  in 

Randel  Stair  was  named  vicepresi- 
dent-controller  for  the  newspaper  divi¬ 
sion  of  the  Park  companies  by  Roy  H. 
Park,  president  of  the  communications 
group.  Stair  will  report  to  Luke  Greene, 
vicepresident-controller  of  the  Park  com¬ 
panies.  Stair  joins  Park  from  Multimedia, 
Inc.  where  he  was  assistant  controller. 
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RON  RICKMAN,  general  manager  of 
the  Quad-City  Times  of  Davenport, 
Iowa,  since  1973,  was  named  the 
newspaper's  publisher.  Richman,  40, 
will  succeed  TOM  WILLIAMS,  who  has 
been  appointed  publisher  of  the  Mon¬ 
tana  Standard  in  Butte,  Mont.,  also  a 
Lee  newspaper. 


Advertisement 

INTERNATIONAL  PAPER  SALES 


Mr.  Conrad  de  L.  Porteous 


Mr.  J.  H.  Whalen,  President  of  Interna¬ 
tional  Paper  Sales  Company  Inc.  is 
pleased  to  announce  the  following 
appointment,  effective  immediately: 
MR.  CONRAD  de  L.  PORTEOUS  is 
appointed  Vice  President,  Sales.  Mr. 
Porteous  will  be  located  in  Montreal 
and  will  report  to  Mr.  W.  P.  Wood- 
worth,  Senior  Vice  President.  He  will 
I  be  responsible  for  improving  IPSCo’s 
sales,  planning,  direction  and  service 
to  national  and  key  accounts  located 
primarily  in  the  United  States. 

Mr.  Porteous  joined  Canadian  Inter¬ 
national  Paper  Company  in  1949  and 
was  active  in  several  marketing  and 
manufacturing  capacities  before  being 
appointed  Vice  President,  Industrial 
Packaging  Division,  International  Pa¬ 
per  Company.  From  1970  to  1973,  he 
was  Managing  Director  of  International 
Company  Limited  in  London,  England, 
in  1973,  he  joined  International  Paper 
Sales  Company  Inc. 

Prior  to  this  appointment,  Mr  Porteous 
was  Vice  President  Northeastern  Divi¬ 
sion  of  IPSCo.  in  Tarrytown,  New  York. 
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Xerox  oflEbrs  a  rare  tdend 
of  fine  information  services. 

Sophisticated, 
yet  surprisiii^y  afibrdaUj^ 


President,  Almaden  Vineyards 


For  Almaden  Vineyards,  1973  was  a  very  good  year. 

For  wine. 

But  not  for  paperwork. 

Success  meant  more  profits.  But  it  also  meant  more 
inventory  to  keep  track  of,  more  bills  to  prepare,  more 
information  to  manage. 

Where  does  a  wine  expert  go  when  he  wants  help 

managing  information? 

To  an  information  expert:  Xerox. 

With  the  help  of  Xerox  Computer  Services,  Almaden 
was  able  to  manage  information  with  the  speed  and 
efficiency  of  a  computer.  But  without  the  expense  of 
owning  one. 

We  help  them  manage  their  payrolls  and  keep  track 
of  their  inventories. 

We  provide  monthly  analyses  of  sales.  And  even  helped 
them  cut  their  billing  time  from  ten  days  to  two. 

All  of  which  helps  Almaden  spend  less  time  managing 

information.  And  more  time  managing  wine. 

Which,  as  we  see  it,  is  the  whole  idea  behind  information 


management. 

Not  just  to  help  keep  your  paperwork  in  proper  order. 
But  to  help  keep  your  priorities  in  proper  order. 

XB^ 


XEROX®  is  a  iradcmark  of  XEROX  CORPORATION. 


Mother  of  five  writes 
weekly  column  for  kids 


By  Celeste  Huenergard 

Ginni  Zagnoli  just  turned  39.  She  has 
five  children  and  lives  in  a  53-year-old 
house  outside  the  miniature  metropolis 
of  Michigan  City,  Ind. 

Her  name  became  a  dinner  topic  in  the 
community  just  three  years  ago  when  she 
began  writing  a  weekly  column  at  home 
for  children  called  Kaper  Korner.  Her 
dream  now  is  to  syndicate  that  familiar¬ 
ity  before  her  next  birthday. 

“I  like  kids  and  I  like  to  write,”  Zag¬ 
noli  explained  during  a  recent  interview. 
“And  I  think  that  in  today’s  modern 
world  of  television  kids  need  something 
better.” 

When  she  first  approached  the  Michi- 
gan  City  News  Dispatch  with  her  con¬ 
cept,  she  was  unaware  of  the  urgency 
newspaper  executives  have  directed  to¬ 
ward  newspaper  in  education  programs 
over  the  last  few  years. 

“I  just  thought  children  should  be 
reading  more  and  the  newspaper  was  a 
logical  medium,”  she  recalled. 

Managing  editor  Bill  Allen  was  glib 
when  she  “walked  in  off  the  street  one 
day  to  discuss  her  idea.” 

“When  I  told  him  I’d  like  to  write  a 
column  for  children  he  said  ‘Lady, 
you’re  out  of  your  mind.  Kids  don’t  read 
the  newspaper.’  My  response  to  that  was 
that  there  was  nothing  in  the  paper  for 
them  to  read,”  quipped  Zagnoli. 

Allen  liked  her  initial  material  and  de¬ 
cided  to  give  her  a  chance.  The  column 
has  been  running  once  a  week  ever  since. 

“Everything  she  touches  turns  to 
gold,”  he  confessed. 

Kaper  Korner  occupies  page  two  of 
Saturday’s  edition  and  includes  short  na¬ 
tional  and  local  news  features  written  for 
children,  birthday  messages  and  a  vari¬ 
ety  of  historical  filler  material  which  en¬ 
tertains  as  well  as  informs.  “There  are 
no  crossword  puzzles  or  riddles  on  the 
page,”  Zagnoli  boasted. 


Ginni  Zagnoli 


Articles  have  ranged  from  a  visit  to  a 
spaghetti  museum  to  a  poll  on  what 
youngsters  think  about  the  government’s 
decision  to  restrict  the  sale  of  junk  food 
during  school  hours. 

The  series  is  aimed  at  children  in 
grades  two  through  eight. 

Holidays  turn  the  page  into  pages  of 
greetings  wishing  parents  a  happy 
Christmas  or  detailing  a  mother’s  special 
qualities.  Teachers  have  assigned  the 
messages  as  class  composition  projects. 

“1  get  a  lot  of  my  ideas  from  my  own 
children  and  their  friends  and  from 
eavesdropping  on  other  parents,”  Zag¬ 
noli  said. 

A  cookbook  dedicated  to  filling  lunch 
boxes  wound  up  on  the  drawing  board 
after  the  columnist  overheard  mothers 
gathered  around  the  Twinkie  rack,  com¬ 
plaining  about  the  mundaneness  of 
school  lunches. 

Recipes  for  sandwiches  and  after 
school  snacks  were  solicited  in  Kaper 
Korner.  More  than  500  readers — and 
publisher  George  Averitt — sent  in  their 


favorites.  The  cookbook  became  a 
back-to-school  best  seller  claiming  more 
than  2,000  buyers. 

Zaganoli’s  latest  project  added  a  di¬ 
nosaur  to  the  News  Dispatch’s  crowded 
newsroom. 

Morris  D.  Readausaurus  made  his 
debut  in  Kaper  Korner  last  spring,  urging 
youngsters  to  read  and  to  submit  three 
book  reports  to  him  in  exchange  for  a 
personalized  poster. 

He  is  now  a  regular  feature  and  has 
succeeded  in  inundating  Zagnoli’s  mail¬ 
box  with  terse  reviews  on  everything 
from  Little  Women  to  Basil  and  the 
Pygmy  Cats.  Six  reviews  are  selected 
each  week  for  publication  in  Kaper 
Korner. 

“The  teachers  are  delighted,”  Zagnoli 
said.  “And  the  kids  seem  to  be  enjoying 
it  too.” 

Allen  has  even  agreed  to  give  Morris 
his  own  nameplate  in  an  attempt  to  an¬ 
swer  visitors’  demands  to  see  “where  the 
red  dinosaur  works.”  His  personal  ap¬ 
pearance  schedule  includes  several  trips 
to  the  library,  local  schools  and  a  walk  in 
a  parade. 

Zagnoli’s  schedule  includes  the 
serialization  in  book  form  of  her  “Fam¬ 
ous  Foods,  Products,  Inventions  and 
Faces,”  research,  some  of  which  is  in¬ 
cluded  in  the  column.  A  Chicago  text 
book  publisher  has  offered  to  publish  the 
series  which  lets  readers  know  such 
things  as  how  the  Morton  Salt  girl  origi¬ 
nated  or  how  the  microwave  oven  was 
invented. 

Allen  is  pleased  that  Zagnoli  dropped 
by  his  office  three  years  ago. 

“Everything  you  read  and  hear  today 
tells  you  that  you’ve  got  to  get  kids  into 
the  newspaper  but  nobody  seems  to 
know  what  works,”  he  said.  “And  it  al¬ 
ways  requires  manpower.  I  don’t  know 
anybody  on  my  staff  who  could  or  who 
would  want  to  be  children’s  editor.  The 
thing  that  has  made  out  program  success¬ 
ful  is  Ginni — straight  and  simple.” 

Zagnoli,  who  for  a  year  wrote  the  col¬ 
umn  for  nothing,  is  now  taking  home  $25 
a  week.  And  she  is  planning  to  begin  the 
arduous  task  of  self  syndication  this  fall. 
Who  knows?  Maybe  she’ll  make  it  be¬ 
fore  the  candles  burn  40. 

Format  changed 
by  Dallas  T-H 

The  Dallas  Times  Herald  introduced  a 
new  look  on  August  6. 

Among"  a  number  of  format  changes 
are  the  exclusive  use  of  the  second  page 
of  the  first  section  for  international  and 
national  news  and  of  the  last  two  inside 
pages  of  the  section  for  the  editorial  and 
opened  pages. 

At  the  same  time,  the  paper  has  ex¬ 
panded  its  coverage  of  international  and 
national  affairs  and  local  business 
events. 


DeYOUNfi 

The  alert  journalism  of  Washington 
Post  Central  American  correspondent 
Karen  DeYoung  is  just  what  was 
needed  to  cover  the  revolution  in 
Nicaragua.  For  the  tough  assign¬ 
ments,  editors  count  on  the  reporters 
of  the . . . 
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Past  Week’s  Range 
of  Stock  Prices 


NEWSPAPERS 


One 

Year 

8/8 

8/1 

Ago 

Affiliated  Publications  (AMEX)  . 

22’% 

22'% 

19% 

Blue  Chips  Stamps  (OtC)  . 

26 

26 

21 

(a)  Capital  Cities  Comm  (NYSE)  .... 

44 

44 

22 

Cowles  Comm.  (NYSE)  . 

23 

22'% 

25'% 

Dow  Jones  (NYSE)  . 

35 

35'% 

37% 

Gannett  (NYSE)  . 

43’% 

43’% 

49'% 

Gray  Comm.  (OTC)  . 

29 

28 

24'% 

(b)  Harte-Hanks  (NYSE)  . 

21% 

22'% 

21 

Jefferson  Pilot  (NYSE)  . 

35'% 

34% 

32’% 

(c)  Knight-Ridder  (NYSE)  . 

24’% 

23’% 

26 

(d)  Lee  Enterprise  (NYSE)  . 

22'% 

21'% 

18 

Media  General  (AMEX)  . 

24% 

24% 

22 

Media  Investment  (OTC)  . 

54 

54 

50 

Multimedia  (OTC)  . 

30’% 

27 

28'% 

New  York  Times  (AMEX)  . 

24% 

23% 

30% 

Panax  (OTC)  . 

6'% 

6’% 

5’% 

(e)  Post  Corp.  (Wis)  (AMEX)  . 

19'% 

18% 

20 

Quebecor  (AMEX)  . 

8% 

8% 

7'% 

Southam  Press  (CE)  . 

26'% 

26 

25 

Stauffer  Communications  . 

27'% 

27’% 

22 

Thomson  Newspapers  (CE)  . 

14% 

14% 

14% 

Time  Inc  (NYSE)  . 

45’% 

43'% 

48% 

Times  Mirror  (NYSE)  . 

33'% 

32% 

32% 

Toronto  Sun  (CE)  . 

13'% 

13’% 

13% 

Torstar  (CE)  . 

20’% 

20 

16% 

(f)  Washington  Post  (AMEX)  . 

24’% 

23'% 

23 

(a)  Stock  split  2  for  1.  effective  7/3/78 

(b)  Stock  split  2  for  1,  effective  6/21/78 

(c)  Stock  split  2  for  1.  effective  8/30/78 

(d)  Stock  split  3  for  2,  effective  10/31/78 

(e)  100%  stock  dividend  of  record  11/16/78 

(f)  Stock  split  2  for  1,  effective  12/27/78 

SUPPLIERS 


Abitibi  (CE)  .  18%  18%  14% 

AM  Inti.  (NYSE)  .  15%  15%  N/A 

Altair  (OTC)  .  4y4  A'A  5y4 


Boise  Cascade  (NYSE)  .  37%  36  31% 

Compugraphic  (NYSE)  .  38  37y4  39 

Consol.  Bath  (Mont)  .  14%  ^AV^  N/A 

Crown  Zellerbach  (NYSE)  .  36%  36yi  36% 

Digital  Equipment  (NYSE)  .  59  56%  53% 

Domtar  (AMEX)  .  23%  23%  18% 

Dow  Chemical  (NYSE)  .  29  28  26% 

Eastman  Kodak  (NYSE)  .  54’%  53%  65'% 

Eltra  (NYSE)  .  51'%  51'%  34'% 

Georgia  Pacific  (NYSE)  .  26%  26%  30% 

Grace,  W.R.  (NYSE)  .  30%  30  27’% 

Great  No.  Nekoosa  (NYSE)  .  33’%  33'%  33% 

(g)  Harris  Corp.  (NYSE)  .  28’%  27  32 

Hunt  Chem.  (NYSE)  .  14%  13'%  12% 

International  Paper  (NYSE)  .  43%  42%  46'% 

Itek  Corp  (NYSE)  .  23’%  23'%  30 

Kimberly  Clark  (NYSE)  .  44  44%  47% 

LogEtronics  (OTC)  .  10%  10%  15'% 

Logicon  (AMEX)  .  15’%  15'%  16 

MacMillan  Bloedel  (CE)  .  27%  27%  21'% 

Minnesota  Min.  &  Mfg.  (NYSE)  .  54%  53’%  60% 

Raytheon  (NYSE)  .  56  52’%  N/A 

Rockwell  Inti.  (NYSE)  .  39%  39’%  35% 

St.  Regis  (NYSE)  .  30%  30%  31'% 

Southwest  Forest  Ind.  (NYSE)  .  17'%  17%  12% 

Sun  Chemical  (NYSE)  .  31  31  27% 

Visual  Graphics  Corp.  (AMEX)  .  5  5  N/A 

Volt  Info.  (OTC)  .  20’%  20'%  N/A 


(g)  Stock  split  2  for  1,  effective  9/22/78 


Boston  Globe  owner 
to  buy  radio  station 

Affiliated  Publications  Inc.,  owner  of 
the  Boston  Globe,  announced  that  its 
broadcast  subsidiary  had  agreed  in  prin¬ 
ciple  to  buy  two  Springfield,  Mass., 
radio  stations  for  $5.1  million. 

The  company  said  that  Affiliated 
Broadcasting  Inc.  planned  to  purchase 
stations  WHYN-am  and  WHYN-fm 
from  WHYN  Stations  Inc.,  a  subsidiary 
of  Guy  Gannett  Broadcasting  Services. 


Group  sale 

(Continued  from  page  11) 


problem.” 

Evans  pointed  out  why  the  anticipated 
effect  of  the  federal  estate  tax  laws  was  a 
major  reason  for  the  sale.  He  said:  “My 
mother,  who  is  78  years  of  age,  and  not 
in  good  health,  owned  a  substantial  share 
of  the  stock  of  the  Tennessean.  If  she 
were  to  have  passed  on,  this  likely  would 
have  placed  us  in  the  position  of  having  a 
forced  sale  in  order  to  pay  estate  taxes. 

“Under  the  circumstances  as  they 
exist  in  Nashville,  there  is  every  reason 
to  believe  I  could  not  have  paid  the  es¬ 
tate  taxes  which  would  have  been  levied, 
nor  could  I  have  borrowed  the  amount 
necessary  to  pay  these  taxes  without 
further  jeopardizing  financially  my  fam¬ 
ily.  This  is  because  newspaper  chains 
have  been  paying  such  high  multiples,  30 
and  40  times  earnings,  for  newspaper 
properties  and  estate  taxes  are  based  on 
what  a  willing  buyer  will  pay  for  the 
property.” 

Allied-Eltra  deal 

Allied  Chemical  Corp.  said  (August  7) 
that  it  had  received  93%  of  the  shares  of 
the  Eltra  Co.  under  its  tender  offer,  and 
it  had  extended  the  offer  of  $51.50  a 
share  until  August  15. 


Did  you  call  State  Farm  last  year  for  help 
on  a  story?  Over 400  other  reporters  did 


Reporters  on  papers,  magazines,  and  broadcast  stations 
across  the  country  are  calling  State  Farm  for  help  on 
stories  involving  auto,  homeowners,  boatowners,  and  life 
insurance.  Why?  Two  reasons. 

First,  we’re  the  nation’s  largest  insurer  of  cars,  homes, 
and  pleasure  boats.  Reporters  naturally  call  the  industry 
leader  when  they  need  facts  or  opinions  about  these 
forms  of  insurance.  While  we’re  not  the  leader  in  life 
insurance,  we  are  the  fourth  largest  seller  of  individual 
life  policies. 

Second,  our  public  relations  staff  of  former  newsmen 
welcomes  calls  from  the  media.  We  understand  dead¬ 
lines.  If  we  have  the  information  you  need,  we’ll  give  it  to 
you  right  away.  If  we  don’t,  we’ll  talk  to  one  of  our 
experts  and  call  you  back  as  soon  as  possible.  If  we  can’t 
get  the  information  you  need,  we’ll  tell  you  that  too. 

When  you  need  help  with  a  story  on  personal 
insurance,  join  your  more  than  400  colleagues 
who  turned  to  State  Farm  last  year.  (Dali 
our  public  relations  department  at  ~| 

309-662-2521  or  662  2063. 


STATE  FARM  MUTUAL 
AUTOMOBILE  INSURANCE  COMPANY 
Home  Office,  Bloomington,  Illinois  / 
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Philadelphia:  Boston: 

William  Bxillock  GPI  introduces  the  ink 

Tinveils  the  first  that  makes  weh-fed 

weh-fed  newspaper  newspaper 
press.  printing  possible. 


GPI  has  been  making  news 
in  inkfor  over  139  years... 


In  1865,  the  concept  of  the  web-fed  press  was  an  idea  whose  time  had  come.  There  was  only  one 
problem.  Its  practicality  was  dependent  on  an  ink  that  would  dry  fast  enough  to  prevent  set-off. 

That  same  year,  the  George  H.  Morrill  Ink  Company,  later  to  become  a  part  of  GPI,  introduced 
the  first  practical,  fast  drying,  web-fed  news  ink.  The  web  press  had  become  a  reality. 

Since  1840,  we’ve  witnessed  and  help  advance  the  growth  of  printing  technology.  From  tediously 
slow  flatbed  letterpresses  through  the  development  of  web-fed  letterpress,  and  the  birth  and  growth 
of  today’s  high  speed  offset  giants. 

Today,  General  Printing  Ink,  the  leader  in  research  and  development,  serves  the  news  printing 
industry  through  a  constantly  growing  network  of  modern,  conveniently  located  news  ink  manu¬ 
facturing  plants. 

We’ve  got  the  inks  you  need,  where  you  need  them,  when  you  need  them. 

Whatever  kind  of  press  you’re  running  or  planning  to 
run,let’stalk.  Wecanhelpyouprintabetterpaperforless.  |p||(  Division 

Let  us  prove  it  to  you . . .  ^  ^  480  Central  Avenue 

East  Rutherford,  New  Jersey  07073 

Ink  is  more  than  color.  201  /935-8666 

_ At  GPI-  it’s  tgchnolonxi.  V  ^  ^  5 
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Equipment 


Papers  face 
tight  supply 
of  newsprint 

The  price  of  newsprint  is  on  the  rise, 
as  producers  take  advantage  of  a  tight 
supply  situation  to  impose  a  9%  increase 
(E«&P,  July  28). 

The  increases  will  raise  the  price  of 
newsprint  to  $370  a  ton  from  $345. 

The  boosts  come  at  a  time  when  many 
newspapers  in  the  United  States  have 
been  forced  to  conserve  newsprint. 

“We’ve  got  a  tight  situation,”  said 
Nick  Nocella,  who  monitors  newsprint 
supplies  for  the  American  Newspaper 
F*ublishers  Association. 

The  AN  PA  says  the  average  newspa¬ 
per’s  inventory  of  newsprint  at  the  end  of 
June,  the  most  recent  figure  available, 
amounted  to  27  days’  supply,  with 
another  7  days’  supply  in  transit  to  the 
paper.  That  was  down  from  38  and  7  a 
year  before,  but  about  the  same  as  during 
the  previous  few  months. 

Inventories  of  newsprint  at  the 
Pittsburgh  Press,  which  prints  both  the 
Press  and  the  Pittsburgh  Post-Gazette, 
have  been  affected  by  the  current  short¬ 
age  of  newsprint  and  are  not  likely  to 
catch  up  before  the  end  of  this  year, 
Robert  S.  Hartman,  president  and  busi¬ 
ness  manager  of  the  Press  said. 

He  explained  that  three  of  the  Press’ 
suppliers  of  newsprint  have  been  on 
strike  at  one  time  or  another  this  year 
and  that  one  of  them  is  still  on  strike.  He 
judges  that  suppliers  accounting  for  up  to 
45  percent  of  the  firm’s  news  stock  have 
been  struck  at  one  time  or  another. 

However,  other  mills  made  up  the 
shortage.  Inventory,  normally  kept  at  a 
20-  to  30-day  supply,  dropped  as  low  as 
three  or  four  days,  depending  when 
shipments  were  received. 

Planning  has  been  affected  by  the 
newsprint  situation.  The  Press  is  cur¬ 
rently  in  a  period  of  determining  on  a 
new  zoned  edition,  similar  to  its 
Pittsburgh  North  edition,  and  that  could 
be  delayed  if  the  newsprint  strike  is  not 
settled. 

On  the  other  hand,  Hartman  ex¬ 
plained,  Scripps  Howard,  with  which  the 
paper  is  affiliated,  buys  paper  collec¬ 
tively  and  moves  it  around  the  country. 
“I  would  think  it  has  leveled  inventory 
around  the  country,”  he  added. 

He  pointed  out  that  while  some  ef¬ 
ficiencies  were  instituted,  no  significant 
impact  on  the  appearance  of  the  papers 
was  noted. 

John  G.  Craig,  editor  of  the  Post- 
Gazette,  added  that  the  newsprint  situa¬ 
tion  has  had  a  similar  impact  on  that  pa¬ 
per.  It  has  affected  certain  decisions  with 
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regard  to  the  amount  of  news  being  car¬ 
ried  and  has  delayed  a  decision  on  a 
projected  South  Suburban  section. 

The  official  price  for  newsprint,  which 
has  been  $345  a  ton,  is  charged  by  all 
major  U.S.  and  Canadian  producers,  and 
they  no  longer  charge  different  prices  on 
the  East  and  West  coasts.  But  those  pro¬ 
ducers  have  been  unwilling  to  take  on 
new  customers  or  to  boost  orders  signifi¬ 
cantly  for  existing  ones. 

“We  are  substituting  other  papers  for 
newsprint  and  expect  to  be  doing  so  for 
at  least  the  next  month  and  a  half,”  said 
Dave  Colby,  the  publications  manager 
for  Fournier  Newspapers  in  Washington 
state,  who  says  prices  for  newsprint  on 
the  spot  market  have  gone  as  high  as 
$540.  Other  newspapers  privately  men¬ 
tion  figures  as  high  as  $600. 

Price  Newfoundland  Pulp  and  Paper 
Ltd.  is  running  its  mill  in  Grand  Falls, 
Nfid.  at  capacity  but  still  cannot  meet  the 
demand  for  newsprint,  the  mill’s  general 
manager  said. 

Don  Monroe  said  a  newsprint  shortage 
in  North  America  has  firmed  the  market. 

“We’re  running  at  full  speed  without 
any  down  time  for  lack  of  markets,”  he 
said. 

Monroe  said  he  expects  the  shortage 
to  continue  at  least  for  the  rest  of  the 
year. 

Media  General  said  August  1  it  plans 
to  spend  $30  million  to  increase  produc¬ 
tion  facilities  and  improve  newsprint 
quality  at  the  Pomona,  Calif.,  and  Gar¬ 
field,  N.J.,  mills. 

The  company  said  $27  million  will  be 
spent  at  the  Pomona  plant  and  the  bal¬ 
ance  at  the  Garfield  mill  to  increase  Gar¬ 
den  State’s  paper  production  output  by 
38,000  tons  a  year. 

The  Garden  State  plant  produces 
newsprint  from  used  newspapers 
through  a  recycling  process. 


NAPP  plates  bought 
by  Phila.  dailies 

Philadelphia  Bulletin  and  Philadelphia 
Inquirer  are  in  the  process  of  converting 
to  NAPP  direct  printing.  The  papers  will 
update  theirs  systems  by  using  steel- 
back  plates  and  equipment. 

The  Bulletin  has  purchased  two  NAPP 
Super  Star  plate  processors  for  their 
production  department. 

The  Inquirer,  a  Knight-Ridder  publica¬ 
tion,  has  ordered  three  Titan  high  speed 
plate  processing  systems,  each  of  which 
includes  an  exposure  unit,  a  Super  Star 
plate  processor  and  a  punch,  bend  and 
trim  unit.  Steel-back  NAPP  plates  will  be 
used  with  magnetic  saddles. 


GATF  to  study 
color  printing 
problems 

Graphic  Arts  Technical  Foundation, 
based  in  Oakland,  Pa.,  a  suburb  of 
Pittsburgh,  will  spend  about  $500,000  to 
remodel  its  existing  40,000  square  foot 
quarters  on  Forbes  Avenue. 

The  remaining  $2  million  of  the  money 
funded  by  graphic  arts  industries  will  be 
for  equipment  with  special  emphasis  on 
the  problems  of  color  reproduction,  Gil¬ 
bert  Bassett,  executive  director  of 
GATF,  said. 

Earlier  this  week  remodeling  work 
began  on  the  GATF  building  for  Project 
80.  Bassett  expects  the  color  center  to  be 
completed  by  the  first  of  the  year  and  in  a 
year  the  project  will  be  totally  com¬ 
pleted.  A  Pennsylvania  Industrial  De¬ 
velopment  Authority  loan  funded  45  per¬ 
cent  of  the  remodeling.  The  remaining 
costs  of  the  project  were  funded  by 
members  through  cash  prepayment  for 
services  and  donations  and  loans  of 
equipment.  Because  of  Project  80,  ap¬ 
proximately  10  new  employees  will  be 
added  to  the  88  who  now  work  at  GATF. 

The  new  equipment  slated  for  the 
foundation  includes  a  laser  scanner,  a 
computer  composition  system,  a  four- 
color  sheetfed  press,  a  two-color 
sheetfed  press,  two  one-color  presses, 
duplicators,  film  processors,  a  process 
camera  and  a  four-unit  web  offset  press, 
according  to  Bassett. 

GATF  also  supplies  trouble  shooting 
services  to  its  members  through  the  de¬ 
partment  headed  by  Geis.  “We  handle 
over  150  serious  trouble  shooting  calls  a 
month,”  he  said. 

Bassett  said  that  with  the  instaUation 
of  the  new  equipment  the  center  could 
step  up  its  educational  services.  Cur¬ 
rently  about  2,000  receive  training  at  the 
center  annually.  With  the  new  equip¬ 
ment,  Bassett  expects  the  number  to  in¬ 
crease  to  3,000  to  4,000. 

Also  with  the  installation  of  the  new 
presses,  GATF  will  have  two  press 
rooms  instead  of  one  as  it  now  does. 
Bassett  said  that  the  additional  press 
room  will  facilitate  “isolation  to  do  test¬ 
ing  on  an  even  more  confidential  basis.” 

He  said  that  the  new  equipment  in 
Project  80  will  be  the  “latest”  for  four  to 
five  years.  However  it  will  continue  to  be 
updated.  “The  photocomposition 
equipment  is  turned  over  every  15  to  18 
months,”  Bassett  said,  and  the  press 
room  will  have  its  third  turnover  in  12 
years  with  Project  80. 

The  foundation  has  1,500  corporate 
members,  which  includes  about  50 
newspapers,  paper  makers,  ink  firms  and 
equipment  manufacturers  and  film  and 
chemical  Arms. 
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27  UNITS  in  a  row,  one  of  the  longest 
single  press  lines  anywhere,  is  being  in¬ 
stalled  in  the  Norfolk  Virgmian-Pilot 
and  Ledger-Star's  offset  plant,  shown 
below. 


While  each  page  is  scanned  transmis¬ 
sion  data  will  be  recorded  on  a  video  tape 
as  back-up  for  a  bad  plate.  The  tape  reel 
can  record  40  pages  and  the  desired  page 
to  be  remade  can  be  located  in  one  min¬ 
ute.  The  newspapers  now  average  about 
1 ,000  pages  a  week. 

The  laser  system  will  provide  three 
economic  benefits:  (1)  reduce  future 
manpower  requirements;  (2)  eliminate 
page  negatives;  and  (3)  a  link  with  Goss 
press  controls  to  reduce  newsprint 
waste.  All  present  personnel  in  the  two 
departments  to  be  eliminated — camera 
and  stereotype — will  be  retained  and  re¬ 
trained. 


New  plant  to  house  27  presses  in  a  row 


Limited  press  operations  will  start  in 
September  in  a  new  $32,000,000  offset 
production  plant  for  the  Norfolk 
Virginian-Pilot  and  the  Ledger-Star. 

The  plant  incorporates  a  unique  press 
configuration  and  the  latest  technology 
for  plate-making  and  mailroom  opera¬ 
tion.  All  are  designed  to  cut  production 
time  and  to  provide  later  deadlines  for 
the  newspapers,  which  serve  Tidewater, 
Va. — Norfolk,  Virginia  Beach,  Chesa¬ 
peake,  Portsmouth  and  Suffolk. 

While  final  installation  work  is  com¬ 
pleted,  training  of  pressmen  for  offset 
ai'l  printing  of  advance  sections  will 
start  on  one  of  four  Goss  Metro  presses. 
The  27  units  stretch  291  feet — almost  the 
length  of  a  football  field — in  one  of  the 
longest  single  press  lines  anywhere.  Full 
plant  production  is  scheduled  for  March, 
1980. 

By  then,  said  Robert  Benson,  presi¬ 
dent  of  the  Norfolk  newspaper  division 
of  Landmark  Communications,  Inc., 
“we  expect  to  cut  an  hour  off  of  our 
press  time — and  that’s  pure  gold  to  us  to 
give  readers  later  news  and  better  deliv¬ 
ery  in  this  fast-growing  area.” 

Press  runs  for  the  combined  daily  ex¬ 
ceed  235,000  and  212,000  on  Sunday. 
The  newspapers  also  publish  four  tabloid 
zoned  editions  with  12  issues  weekly  to 
serve  different  regional  advertising  and 
news  interests  of  readers. 

Alan  Galumbeck,  production  man¬ 
ager,  designed  the  lengthy  straight  line 
press  concept  to  provide  flexibility  for 
both  long  runs  and  the  shorter  ones  for 
zoned  editions.  And  he  wanted  a  config¬ 
uration  that  had  the  flexibility  of  adding 
two  more  presses  to  meet  production 
needs  in  the  1990’s.  The  27  Metro  units 
will  replace  11  Goss  Mark  1  and  nine 
Mark  II  units. 

Goss  engineers,  originally  skeptical  of 
the  design  concept,  agreed  after  study 
that  they  could  meet  Galumbeck’s  objec¬ 


New  offset  production  plant 


tive  “in  new  and  imaginative  ways.” 
They  include,  as  Galumbeck  notes,  “a 
press  that  would  run  collect  as  frequently 
as  it  ran  straight  and  one  with  greater 
than  average  color  capacity  and  wide 
flexibility  for  color  positioning.” 

The  newspapers  had  outgrown  the 
Norfolk  site  that  they  had  occupied  since 
1937.  The  new  plant,  located  seven  miles 
east  in  Virginia  Beach,  occupies  140,000 
square  feet  with  room  for  expansion  on  a 
40-acre  site.  The  location  makes  possible 
faster  truck  distribution  of  the  newspa¬ 
pers  in  Tidewater. 

Page  composition  will  continue  in  Nor¬ 
folk.  Paste-up  pages  will  be  scanned  by  a 
Laserite  system  from  EOCOM  and  the 
images  transmitted  by  microwave  to 
three  receiver-plate  processors  at  the 
new  plant.  The  system  has  the  capability 
of  producing  within  two  minutes  three 
plates  ready  for  mounting  on  the  press. 

The  present  lead  time  from  page 
paste-up  to  press  start  of  one  hour  will  be 
reduced  drastically,  making  possible 
later  news  deadlines  and  faster  page 
makeovers. 


To  conserve  newsprint,  the  laser  beam 
during  page  scanning  will  measure  type 
and  halftone  density.  That  information 
will  be  transmitted  directly  through  mini 
computers  and  micro  processors  to  press 
controls  that  will  automatically  establish 
proper  ink,  water  and  compensator  set¬ 
tings. 

“This  will  give  us  a  fast,  efficient  press 
start-up,  especially  with  color,  with  less 
newsprint  waste  than  we  now  have,” 
Galumbeck  said. 

Color  separations  will  be  made  into 
veloxes  for  scanning  and  Galumbeck 
said  the  system  can  provide  repeatable 
registration  within  5/1000  of  an  inch. 
Double  trucks  will  be  handled  on 
double-width  plates  using  a  flip-top  ex¬ 
poser. 

For  the  future.  Landmark  Communi¬ 
cations  is  looking  toward  another  advan¬ 
tage  of  the  Laser  system — its  utilization 
for  pagination.  Once  computer  capability 
is  available  to  store  and  assemble  text, 
halftone  and  graphic  ingredients,  it  will 
be  possible  to  eliminate  page  paste-up 
(Continued  on  page  38) 
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m  a  CRT  Phototppeset^?  < 
rrofitability. 

CW'  Phototypesetting  Industry  in  Reliability,  Technology 
decade.  We  understand  your  phototypesetting  requirements 
^pKxiucts  with  y^  in  mind. 

8  you  should  consider  when  comparing  CRT  Phototypesetters  are; 


vfftts  through  Increased 
ncy. 

cters  per  second,  the  Autologic 
fastest  CRT  Phototypesetter  in  the 
ifdless  of  your  current  production 
"  volurhe,  the  APS-5  can  typeset  it  faster.  And  to 
accomodate  this  high-speed  output,  the  APS-5  has 
a  media  capacity  of  up  to  400  feet.  Bottom  line? 
INCREASED  THROUGHPUT  and  GREATER 
PROFITABILITY. 

^  Iforsatility. 

IfB  typesetting  Job. 

APS-5  provides  unsurpassed 
Horizontal  and  Vertical  Ruling;  Screen, 
and  Logo  Storage  and  Recall;  On-line 
STOrage  and  Instantaneous  Access  of  ALL  Fonts. . . 
APS-5  Versatility  ensures  QUICK  and  EASY 
typesetting  of  even  the  most  complex  formats. 

3.  Quality. 

Achieve  top  grapMc  arts  quality. 

Tjie  Autologic  APS-5  utilizes  the  highest  quality 
fMa^rmic  and  optical  components  for  character 
up  ip  1440  CRT  strokes  per  inch. 

■  precision  designed,  computer 
.p.  assures  you  of  EVEN  DENSITY 
TEf'lT  QUALITY  OUTPUT 


4.  Reliability. 

Minimize  downtime  through  machine  ' 
dependability. 

The  Autologic  APS-5  has  earned  the  reputation 
being  the  most  reliable  CRT  Phototypesetter  Ip; 
world.  This  reliability  means  more  UPTIME  and 
PRODUCTIVITY  for  you,  plus  the  SECURITY  of 
knowing  that  your  equipment  is  the  finest  available. 

5.  System  Expansion  Capability. 

And  what  about  tomorrow? 

Autologic  provides  for  the  economical  expansion  of 
existing  capabilities.  Included  in  the  APS-5  line  of 
supporting  products  are:  On-line  Processors, 
Graphic  Scanners,  Microfilm  Recorders,  Page - 
Makeup  Systems,  and  Text  and  File  Mai 
Systems.  The  modular  design  of  the  APS-5 1 
provides  for  SOLID  GROWTH  POTENTIAL. 

Speed.  Versatility. 

Quality.  Reliability. 

System  Expansion  Capab 

If  you  are  considering  the  pur 


Phototypesetter,  examine  thefie 


requirements— and  give  us  a 


how  APS-5  performary^e  and 


brighten  vour  future. 


9ft  comes  to  CRT  Phototypeset 


■rtologic 


See  us  at  TypeX,  Booth  24 


See  us  at  Graphics  ’79,  Booth  241 


Cy  Brown  and  Jenny  Stefan,  Detroit  Free  Press  salesperson,  map  out  their 
strategy  for  their  next  retailer  call. 

Motor  van  brings  co-op 
ad  data  to  retailers 


Way  back  in  the  1930s  when  co-op  was 
just  beginning.  General  Motors  had  a 
traveling  road  show  called  Parade  of 
Progress — housed  in  truck-like  vehicles. 
It  was  driven  throughout  the  country  and 
contained  displays  of  futuristic  General 
Motors  projects. 

This  idea  was  the  launching  pad  for  a 
modem  day  odyssey  which  pioneered  in 
Detroit  recently.  It  had  been  in  the  plan¬ 
ning  stage  for  several  years,  but  became 
mobile  in  the  last  few  months. 

The  problem  was  this:  How  do  you  get 
retailers  “turned  on”  enough  to  do  a 
comprehensive  job  of  surveying  their 
manufacturer  sources  to  find  out  how 
much  co-op  money  they  have  accrued  by 
the  purchase  of  goods  and/or  services? 
Secondly,  after  they  have  found  out  how 
much  co-op  money  is  due  them,  can  you 
offer  them  a  system  to  integrate  these 
dollars  into  their  present  ad  plans  in  an 
organized  manner? 

The  answer:  Lease  a  motor  home  for 
three  months,  jam  it  full  of  audio-visual 
equipment,  staff  it  with  a  knowledgeable 
co-op  person,  drive  it  to  a  retailer’s  place 
of  business,  invite  him  in  and  give  him  a 
sure-fire  system  to  find  co-op  dollars  he 
never  knew  he  had. 

The  Detroit  Free  Press  did  this  during 
the  months  of  April,  May  and  June  of 
this  year.  Five  appointments  a  day, 
Monday  through  Thursday  were  set  up 
by  Free  Press  retail  staffers  with  retailers 
in  their  sales  territories.  At  the  end  of  the 
three  months  over  200  retailers  had  been 
called  on. 

The  format  of  the  presentation  fol¬ 
lowed  this  routine  .  .  .  Opening  with  the 
fact  that  co-op  is  now  a  $5.6  billion  in¬ 
vestment  in  the  United  States — it  is 
pointed  out  that  co-op  has  been  growing 
for  the  past  few  years  at  a  15%  annual 
increase.  It  is  now  estimated  that 
$1,750,000,000  co-op  dollars  go  unspent 


yearly  in  the  U.S.  Most  experts  agree 
that  it  is  the  small  to  medium-size  retailer 
who  neglects  to  use  these  funds.  A  host 
of  reasons  account  for  this  phenomenon, 
but  the  Detroit  experiment  indicated  that 
advertising  in  general — co-op  included, 
had  a  low  priority  with  the  small  retailer. 
Many  felt  that  as  important  as  advertis¬ 
ing  is  to  their  financial  well-being,  they 
just  weren’t  able  to  find  the  time  to  track 
down  their  accrued  co-op,  organize  it 
and  use  it  as  a  product-moving  tool. 

After  giving  the  retailer  the  broad 
background  of  co-op,  he  was  shown  the 
Newspaper  Ad  Bureau’s  basic  slide/film 
presentation  “Co-op,  It’s  Your  Money”. 

When  the  slide/film  was  over,  the  re¬ 
tailer  was  introduced  to  a  4-part  retailer 
kit  in  a  manila  folder  consisting  of  1)  A 
leave-behind  on  “Co-op,  It’s  Your 
Money”.  2)  A  Co-op  Information  Re¬ 
quest  form  designed  and  written  by  the 
Co-op  manager  of  the  Free  Press  and 
now  in  use  throughout  the  country.  3) 
The  Newspaper  Ad  Bureau’s  Co-op 
Control  Sheet  form.  4)  The  Newspaper 
Ad  Bureau’s  suggested  Co-op  Claim 
form.  The  function  of  each  of  the  forms 
is  explained  in  detail  to  the  retailer. 

Cy  Brown,  the  Free  Press  co-op  man¬ 
ager,  points  out  to  the  retailer  at  this 
juncture,  that  the  Free  Press  will  supply 
the  needed  Co-op  Information  Request 
forms  to  him  to  enable  him  to  do  a  mail¬ 
ing  to  his  vendor  sources  to  find  out  how 
much  co-op  money  is  due  him.  Brown 
also  offers  the  retailer  who  doesn’t  have 
the  time  or  secretarial  help,  the  services 
of  a  Free  Press  typist  to  mail  out  the 
Co-op  Information  Request  forms  to  the 
retailer’s  vendor  list.  This  latter  option 
assures  the  Co-op  Manager  that  follow- 
through  with  the  manufacturer  will  be 
completed  and  the  forms  will  not  gather 
dust  on  the  retailer’s  desk.  The  Free 
Press  typist  also  includes  a  postage-paid. 


Cy  Brown  explains  to  Dave  Melberg,  re¬ 
tailer,  how  co-op  can  save  him  on  his 
advertising  costs. 

return  envelope  directed  to  the  retailer  at 
his  store — making  it  easy  for  the  man¬ 
ufacturer  to  return  the  completed  forms. 

The  motor  home  to  the  retailer  con¬ 
cept  has  had  several  beneficial  effects  for 
the  Free  Press.  Preliminary  estimates  in¬ 
dicate  that  over  the  following  twelve 
months,  the  surveying  of  a  retailer’s 
vendor  resources  on  such  a  broad  scale 
will  unlock  heavy  amounts  of  unused 
co-op  money.  Secondly,  it  is  a  school  for 
the  retailer  in  a  simple  yet  efficient  way 
of  organizing  his  accrued  co-op  funds  on 
a  continuing  basis.  The  third  benefit  is 
the  one  to  one,  on-the-job  training  of  re¬ 
tail  staffers  on  what  co-op  is  all  about — 
how  it  functions — how  to  go  after 
it — how  to  help  retailers  obtain  it.  By 
riding  “shotgun”  in  the  motor  home  and 
listening  to  a  dozen  or  so  presentations 
by  the  Co-op  Manager,  a  retail  salesper¬ 
son  learns  by  listening  and  watching  to 
integrate  a  co-op  approach  into  his  or  her 
sales  calls.  Lastly,  the  public  relations 
reaction  the  Free  Press  has  experienced 
with  this  program.  The  retailers  like  the 
fact  that  someone  from  “downtown”  is 
taking  the  time  to  come  out  and  talk  to 
them  and  help  them  find  and  organize  the 
co-op  dollars  they  have  coming  to  them. 
The  retailers  in  the  suburban  Detroit 
zones  have  been  unstinting  in  their  praise 
of  this  program. 

Carolyn  McKeever  handles  the  adver¬ 
tising  for  the  John  R  Lumber  Company, 
a  retailer  in  Detroit’s  suburban  commun¬ 
ity  of  Madison  Heights.  Here  are  her 
comments  on  the  Free  Press  Program: 

“We  have  used  some  of  our  co-op 
money  in  the  past  but  for  a  variety  of 
reasons  we  have  never  done  a  systematic 
job  of  investigating  our  accrued  co-op 
dollars  on  a  broad  scale.  The  Free  Press 
program  offered  us  this  opportunity. 

The  newspaper’s  co-op  advertising 
department  has  mailed  out  482  Co-op  In¬ 
formation  Request  forms  in  our  behalf  to 
our  vendors  from  a  list  we  supplied 
them.  We  are  sure  that  with  this  massive 
coverage  of  our  manufacturer  sources 
that  the  Free  Press  will  uncover  many 
thousands  of  dollars  we  have  earned  but 
were  not  aware  of.” 

It  will  take  several  months  for  the  Free 
Press  to  conclude  its  follow  up  on  the 
retailer  presentations,  but  both  the  re¬ 
tailers  and  the  Free  Press  are  certain  that 
it  will  mean  more  advertising  for  the  re¬ 
tail  stores  and  plus  business  for  the 
newspaper. 
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After  careful  considercition  and  evaluation 


JACKET 

I’feeder'i 


AUTOMATIC 

JACKET 

LOADER 


MUD 


TO  TOP  &  BOTTOM  WRAP 
TVER  AND  LOADING  DOCK 


the  Lafayette  Journal  and  Courier 
decided  McCain's'ln-Line' System 
best  suited  their 
stuffing  needs. 

GEORGE  SKOCIPICK.  National  Service  Manager 


SQUEEZE 

ROLLERS 


STACKER 


After  deciding  to  completely  automate  their  Stuffing 
Operation,  the  next  decision  was  which  stuffing  sys¬ 
tem  to  select.  There  were  many  unique  considera¬ 
tions  and  special  limitations  to  evaluate.  Size, 
Capacity,  Cost  and  Versatility  were  some  of  the 
criteria  that  were  used  to  evaluate  available  equip¬ 
ment.  The  McCain  660  In-Line  Stuffer  was  chosen 
because  it  offered  the  most  practical  results:  Lowest 
daily  operating  cost,  reliability  and  consistency  so 
necessary  to  a  smooth,  successful  operation. 

If  you're  thinking  of  automating  your  stuffing  op¬ 
eration,  get  the  facts  about  McCain  660.  It’s  probably 
the  best  solution  for  you,  too. 

Write  for  our  brochure  today. 


RE-FEED 

STATION 

fiSiS 

dSfl^CAHM 

McCAIN  MANUFACTURING  CORP. 

6200  West  60th  St.,  Chicago,  Illinois  60638 
Tel.  (312)  586-6200  Telex  25-3772 
Cable;  McCainco  Chicago 


Move  into  new 
plant  completed 
by  Fla.  daily 

Moving  day  at  the  Panama  City  (Fla.) 
News-Herald  was  hectic. 

The  portrait  of  R.C.  Hoiles  looked 
down  in  bemusement  from  its  post  in  the 
lobby  of  the  newspaper’s  old  quarters 
while  staffers  staggered  under  loaded 
boxes  enroute  to  their  new  home. 

No  doubt,  the  founder  of  Freedom 
Newspapers  would  be  proud  of  the 
37,800-square-foot  building  where  the 
News-Herald  is  continuing  to  record  the 
story  of  life  in  Florida’s  Panhandle. 

Located  in  a  heavy  military-industrial 
area  that  includes  shipping,  light  man¬ 
ufacturing  and  shipbuilding  in  its  dossier, 
the  paper  has  grown  into  a  seven-day 
publication  boasting  a  Sunday  press  run 
of  31,000  and  more  than  120  full-time 
employees. 

Operations  in  the  new  building  offi¬ 
cially  began  July  23,  culminating  two 
years  of  planning  and  nearly  a  year  of 
construction.  The  new  plant  was  the 
realization  of  a  dream  for  general  man¬ 
ager  Sam  Fischer,  who  rode  herd  on 
plans  and  construction  from  the  begin¬ 
ning. 

The  building’s  editorial,  advertising 
and  business  offices  were  built  along  the 
open  concept  with  the  customer  in  mind. 
Visitors  who  previously  encountered 
cramped  offices  in  the  old  building  now 
walk  into  a  light,  cheerful  lobby  where 
they  are  able  to  see  the  entire  office  op¬ 
eration  from  a  huge  horseshoe  desk  at 
the  front  entrance. 

The  building  was  accompanied  by  a 
new  three-story,  80-page  Goss  Cosmo 
press  with  flying  pasters.  Production 
workers  are  now  also  enjoying  the  ser¬ 
vices  of  a  Harris  624-P  inserting  machine 
capable  of  simultaneously  handling  five 
inserts. 

The  paper’s  transition  from  press  to 
mailroom  is  aided  by  Sta  Hi  conveyors,  a 
counter  stacker,  a  bottom  wrapper  and  a 
Signode  strapping  machine.  A  separate 
rail  spur  constructed  on  the  building’s 
west  side  can  accommodate  shipments 
into  the  giant  warehouse  with  ease. 

Editorial  department  improvements 
have  also  become  the  hallmark  of  the 
News-Herald  in  recent  months.  In  late 
April,  Sam  Fischer  and  Florida  Freedom 
vicepresident  Charles  Fischer  Sr.  re¬ 
cruited  managing  editor  Jim  Welsh  from 
the  News-Herald’s  sister  paper  in  Fort 
Walton  beach  to  serve  as  editorial  direc¬ 
tor  for  both  publications. 

Welsh  has  since  worked  with  Sam 
Fischer,  managing  editor  Frank  Pericola 
and  city  editor  Ken  Retherford  to  design 
and  launch  a  comprehensive  revamping 
of  newsroom  operations. 

Changes  to  date  have  included  a  beef¬ 
ing  up  of  the  editorial  staff,  improve- 
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ments  in  the  quality  of  local  news  copy,  a 
buildup  of  newsroom  continuity  and  the 
introduction  of  more  weekend  features 
and  in-depth  reporting  on  local  topics. 

The  improvements  have  not  stopped 
with  the  newspaper’s  content.  Wire 
editor  Tom  White  and  assistant  wire 
editor  Cathy  Jumper  have  worked  with 
the  editorial  director  to  re-design  the 
newspaper’s  format  into  a  modular,  six- 
column  makeup  with  emphasis  on  pic¬ 
ture  play  and  eye  appeal.  Sports  wire 
editor  Gary  Timlin  and  sports  editor  Roy 
Houpt  have  followed  suit  on  their  pages, 
along  with  women’s  editor  Ludelle 
Brannon. 

Nearly  exclusive  use  of  futura  medium 
headlines  and  revamped  cutline  styles 
have  added  to  the  new  appearance. 

Future  changes  at  the  News-Herald 
which  are  now  in  the  planning  stage  in¬ 
clude  more  comprehensive  coverage  of 
outlying  areas  and  installation  of  an 
ECRM  front-end  system.  The  News- 
Herald’s  system  adaptation  is  being 
planned  to  coordinate  with  a  similar  sys¬ 
tem  already  in  service  at  the  Daily  News 
in  Fort  Walton  Beach,  70  miles  away.  A 
central  hookup  between  terminals  will 
allow  more  sharing  of  Northwest  Florida 
news  coverage  that  will,  in  effect,  consti¬ 
tute  a  mini-wire  service  for  the  sister 
newspapers. 

Daily  planned 

Taylor  Communications  Inc.,  Fort 
Worth,  owners  of  weekly  Seguin  (Tex.) 
Enterprise  and  Seguin  Gazette,  announced 
the  start-up  of  daily  newspaper  on  Sep¬ 
tember  4.  The  Gazette  will  be  trans¬ 
formed  into  a  daily  and  the  Enterprise 
will  be  expanded  into  a  county-wide 
weekly  paper. 

Photo  quality  type 

Kroy  Industries  of  St.  Paul,  Minn.,  has 
a  new  supply  of  photo  quality  KroyType 
for  their  lettering  machines  Kroy  80  elec¬ 
tric,  Kroy  80  Manual,  Kroy  61  manual. 

The  lettering  machines  are  priced  from 
$350  to  $645  and  produce  KroyType  in 
18  typestyles,  in  sizes  from  8  to  36 
points,  with  no  chemical  processing. 


Noise  control  units 

Noise  Control  Products  of  New  Hyde 
Park,  N.Y.,  has  a  line  of  pre-assembled 
and  portable  acoustic  personnel  enclo¬ 
sures. 

The  units  feature  4  inch  thick  acoustic 
steel  panels,  double-glazed  inch  thick 
safety  glass  windows,  door  with  automa¬ 
tic  closer  and  lock  set,  ventilated  with 
heating  and/or  air  conditioning,  fluores¬ 
cent  light  fixtures  and  reinforced  steel 
floor  with  vinyl  tile  covering. 

All  wiring  within  units  conforms  to  the 
National  Electric  code. 


Press  units 

(Continued  from  page  34) 

electronically  composing  pages  on  video 
tubes.  Once  the  layout  is  complete,  the 
electronic  data  can  be  transmitted  di¬ 
rectly  to  the  plate-making  equipment. 
Landmark  has  been  one  of  the  pioneers 
in  exploring  pagination. 

“What  we  will  have,’’  said  Frank  Deg- 
nan,  vicepresident  of  operations,  “is  a 
plant  with  the  latest  technology  available 
at  this  time  for  newspaper  production.  It 
will  enable  us  to  better  meet  reader  and 
advertiser  needs  with  improved  printing 
quality  and  it  will  provide  us  with  drasti¬ 
cally  improved  productivity  to  cope  with 
future  growth.’’ 

Degnan  is  directing  the  timetable  for 
the  production  transition  and  the  organi¬ 
zation  and  training  of  people  for  the  new 
equipment.  Conveyor  systems  in  the 
3()0-foot  long  mail  room  can  be  linked  in 
various  combinations  to  any  of  the  four 
press  folders.  Three  Harris  Sheridan  in¬ 
serters  will  be  offline  for  more  flexibility 
in  handling  zoned  editions  and  other  in¬ 
serts  for  the  regular  runs. 

About  150  employees  will  be  trans¬ 
ferred  to  the  new  plant  and  Degnan  noted 
that  they  will  benefit  from  features  in  the 
building  to  eliminate  excessive  noise. 
Acoustical  tile  has  been  installed  in  the 
press  and  mail  rooms  and  sound¬ 
absorbing  materials  built  into  the  walls  of 
the  building,  where  all  operations  will  be 
on  one  level. 

To  handle  faster  press  production,  12 
loading  docks  have  been  installed  com¬ 
pared  to  seven  now  available. 
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Flowers  surround 

newspaper  plant 

Twenty  thousand  periwinkle  plants  are 
being  planted  around  a  new  newspaper 
plant  in  Woodbridge,  Va.,  in  the  name  of 
energy  conservation. 

The  plants  will  stabilize  a  mulch- 
covered  earth  berm  which,  with  the  ex¬ 
ception  of  entrances,  completely  sur¬ 
rounds  the  new  19,600-square-foot  home 
of  the  Potomac  News,  a  five-day  daily 
newspaper  serving  the  Prince  William 
County  area  of  northern  Virginia. 

Paul  Muse,  publisher,  said  he  is  count¬ 
ing  on  the  berm,  which  is  eight  feet  high, 
and  topped  at  the  front  and  sides  by  18- 
inch-high  glass  windows,  to  provide 
extra  insulation  to  substantially  hold 
down  cooling  bills  in  the  summer  and 
heating  bills  in  the  winter. 

“We’ve  drawn  quite  a  few  comments. 
The  public  seems  to  be  really  impressed 
by  our  effort,”  Muse  reported. 

The  Potomac  News  is  a  part  of  the 
Worrell  Newspapers  Inc.  group  head¬ 
quartered  in  Charlottesville,  Va.  It  has 
Monday-through-Friday  circulation  of 
18,200. 

Founded  in  1959,  the  newspaper 
heretofore  published  from  Dumfries, 
Va.,  and  in  the  1970s  underwent  the 
transitions  from  weekly  to  sem’iwee’kiy 
and  then  to  triweekly  before  going  daily 
in  1976. 

The  new  plant  more  than  doubles  the 
space  available  at  Dumfries.  The  press¬ 
room  includes  a  12-unit  Hoe  Lithomas- 
ter  offset  press  with  color  humps  on  six 
units.  In  the  office  area,  newsroom,  ad¬ 
vertising  and  composing  departments 
operate  in  one  large  carpeted  space 
ringed  on  three  sides  by  business  and 
executive  offices.  Office  equipment  and 
partitions  were  specially  designed  by 
specialists  of  the  E.  F.  Hauserman  Co.  of 
Cleveland,  Ohio,  who  made  on-site  in¬ 
spections  of  work  needs  at  the  old  Dum¬ 
fries  plant.  Low-energy  mercury-vapor 
lighting  is  used  throughout  the  office 
area. 

Contractor  for  the  metal  and  masonry 
building  was  Retenbach  and  Wright  Inc. 
of  Kingsport,  Tenn. 


19,600-square-foot  home  of  the  Potomac  (Va.)  News 


Good  Morning 
Sir 


This  is  Mycro-Tek,  Inc. 
in  Wichita,  Kansas. 

Yes,  sir, 

fhofsM-Y-C-R-O-T-E-K. 

We  manufacture 

front-end  systems  for  newspopers. 

Yes,  we’ve  installed 

78  systems  throughout  the  U.S. 

and  are  currentty  installing 

systems  in  Canada  and  South  America. 


Today,  we  would  like  to  explain 

our  system  pricing  and  mention 

that  upgrading  from  floppy  disk  to  hard  disk, 

receiving  wire  services  online, 

and  going  online  to  typesetters  are  all  possible. 

And  our  philosophy  “a  future  in  systems” 

means  the  Mycro-Comp  System 

is  ONLY  UPDATED-NEVER  OUTDATED." 


$10,000  scholarship 
fund  set-up  at  RIT 

The  New  England  Newspaper  Produc¬ 
tion  Association  has  donated  $10,000  to 
the  Rochester  Institute  of  Technology  to 
set  up  a  scholarship  fund  in  memory  of 
Walter  D.  Creighton. 

The  fund  will  primarily  be  used  to  as¬ 
sist  students  from  New  England  major¬ 
ing  in  Graphic  Arts  at  the  school. 

The  school  has  complete  responsibility 
for  the  administration  of  the  fund. 


•  20  MRUON  CHMMCIBi  ST06A0C 

•  SLOW  SPEH)  VMK  CAPIUX 

•  ON  UNE  TO  1YPESETTR 

$49,560 


.  40  MUJON  CHARACia  STORAGE 
.  MOH  SEKO  WKE  CAPIUK 
.  ON  UNE  TO  TVPESETTBi 
.  CLASSHH)  AO  MANAO0«IT 

$82,040 


MYCRO-TEK.  INC 

'The  Front-end  System  Specialists” 


21 6  North  Washington 
Wichita,  Kansas 67202 
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Ad  makeup  unit 
compatible  with 
front-end  systems 


ADCOMP,  the  new  ad  makeup  termi¬ 
nal  designed  by  Mycro-Tek  of  Wichita, 
Kansas,  has  a  digitized  screen  and  is 
compatible  with  present  Mycro-Comp 
systems.  In  the  future  the  unit  will  have 
full  on-line  intercompatibility  with  the 
rest  of  the  system,  and  will  be  upgrada¬ 
ble  to  allow  full-page  makeup. 

The  unit  features  a  15  inch  diagonal 
non-glare  screen  with  an  ad  size  working 
area  of  approximately  48  x  60  picas. 
Characters  from  6  to  96  points  can  be 
simulated  in  bold,  normal  or  italic,  and 
the  terminal  can  handle  up  to  6,000 
characters  and  imbedded  codes.  Art 
forms  appear  on  the  screen  when 
blocked  out  on  the  graphics  tablet,  and 
the  terminal  contains  a  standard 
keyboard  for  entering  text. 

Up  to  96  font  tables  can  be  placed  on¬ 
line  at  any  one  time,  and  the  Mycro- 
Comp  H&J  program  can  automatically 
reference  these  fonts.  Display  characters 
simulate  the  actual  output  fonts  in  the 
range  above  6  points,  and  the  display  can 
show  rules  and  boxes  as  required. 

The  terminal  contains  the  same  inter¬ 
nal  hyphenation  and  justification  logic  of 


THE  AD  MAKEUP  TERMINAL  is  de¬ 
signed  with  many  new  features  which 
are  compatible  with  present  Mycro-Tek 
designed  systems, 
the  MC  2000  system. 

Other  features  of  the  ADCOMP  unit 
are:  output  is  automatically  converted  to 
the  proper  typesetter  codes  for  minimum 
paste-up;  on-line  output  is  available  to 
most  popular  phototypesetters;  display 
will  allow  actual-sized  ads  up  to  45  x  60 
picas;  unit  has  own  diskette  storage  units 
for  program  and  ad  storage;  unit  allows 
automatic  alignment  of  blocks  of  text  to 
left  or  right  and  the  centering  text  hori¬ 
zontally  or  vertically  between  any  two 
points;  and  copy  can  be  set  into  irregular 
shapes  for  either  left  or  right  runarounds, 
and  special  artwork  can  be  transferred 
using  the  graphics  tablet. 


The  N.E.W.S 
advertising 
system  is  a 
piece  of 
cake!  I  111 


right  high-quality  NEC 
ingredients,  for  an  instant, 

independent  Profit  Center  for  your  plant.  ' 

The  N.EW.S.  n  Classified 
Advertising  System  doesn’t  have 
to  be  tied  into  your  present  editorial 

system,  so  it  doesn’t  matter  what  kind  of  _  ,  ,  ,  , 

editing  system  you  now  have.  •  ‘"‘erfaces  d^ectly  to  y 

'  •  Automatically  prepare 

The  NEC  system  has  all  •  Identifies  operator  tak 

the  built-in  power  needed  productivity  can  be  m 
to  give  yon  more  standard  •  AutomaticaDy  ^igns 
classified  advertising 
featnres  than  any  com< 
parably-priced  system: 

S  Handles  up  to  99  ad  classifications 
S  Accommodates  up  to  8  separate 
publications 

S  Recognizes  start  dates,  stop  dates,  skip 
dates,  and  day  of  the  week,  enabling 
complete  automation  of  ad  run  setup 


Newspaper 

Electronics 

Corporation 

3225  Roanoke  Rd. 
Kansas  City,  Mo.  64111 
Telephone  816/756-0052 


Addressing  unit  uses 
pressure  iabeis 

Stepper  Model  1000  Addressing 
Machine  addresses  by  adhering  pressure 
sensitive  address  labels  to  tabloids  and 
broadsheets. 

Broadsheet  newspapers  with  up  to  150 
pages  can  be  addressed  by  the  unit. 
Another  model  equipped  with  a  knife- 
feed  hopper  can  address  newspapers 
with  up  to  350  pages. 

Up  to  6,000  labels  an  hour  are  adhered 
to  newspapers.  The  labels  are  adhered 
on  the  “flag”  side  just  below  the  feath¬ 
ered  edge  of  broadsheet  newspapers. 
Because  these  labels  are  pressure  sensi¬ 
tive,  they  adhere  without  glue  interjected 
by  the  machine. 

Leaving  the  unit,  newspapers  overlap 
each  other  as  they  flow  onto  its  con¬ 
veyor.  Destinations  of  newspapers  can 
be  ascertained  easily  as  they  move  up 
this  conveyor.  Because,  the  label  on 
each  newspaper  is  visible  for  quick  iden¬ 
tification. 

Unit  operates  on  1 10  volt  current.  Mis¬ 
feeds  are  detected  by  a  mis-feed  detec¬ 
tion  system. 

Weekly  goes  daily 
in  Nova  Scotia 

The  Bedford-Sackville  (N.S.)  News,  a 
Halifax  suburban  weekly,  announced 
that  it  will  publish  daily  except  Sunday 
beginning  in  early  September. 

Editor  and  publisher  David  Bentley 
said  the  weekly  has  a  circulation  of  about 
9,500  concentrated  in  the  northern  and 
western  suburbs  of  Bedford,  Sackville, 
Waverley,  Windsor  Junction  and  adja¬ 
cent  communities  with  a  total  population 
of  about  50,000. 

He  said  the  News  will  appear  in  early 
afternoon  Monday  through  Friday  and  in 
the  morning  on  Saturday.  It  will  continue 
to  aim  at  readers  in  its  present  territory, 
which  does  not  include  the  cities  of 
Halifax  and  Dartmouth. 

The  paper  has  been  published  since 
1974  by  Great  Eastern  News  Co.  Ltd. 
Company  directors  are  publisher 
Bentley,  his  wife  Diana,  general  manager 
Patrick  Sims  and  his  wife  Joyce,  who  is 
circulation  manager. 

Fewer  new  product 
intros  in  1979 

There  were  5.4%  fewer  new  food  and 
grocery  product  introductions  in  the  first 
six  months  of  1979  than  there  were  dur¬ 
ing  a  similar  period  the  previous  year, 
according  to  Dancer  Fitzgerald  Sample’s 
New  Product  News. 

This  continues  a  downward  patter  set 
towards  the  end  of  last  year  which  saw 
I978's  total  new  product  introductory 
rate  drop  2%  below  the  1 977  level.  The 
2%  drop  was  the  first  such  decline  since 
I971. 
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Morgan  Bank  recommends 
acquiring  newspapers 


By  Andrew  Radolf 

“Acquire  newspapers!”  is  one  of  the 
recommendations  Morgan  Guaranty 
Trust  Company  is  making  to  its  business 
customers. 

Maria  Nikolska,  assistant  vicepresi¬ 
dent  and  financial  analyst  at  Morgan  who 
evaluates  the  communications,  food,  and 
retail  industries,  explained  the  New 
York  bank’s  position. 

She  said,  “If  somebody  comes  to  me 
and  asks  what  kind  of  business  gives  15% 
pre  tax  profit  on  revenues,  grows  10%  a 
year,  and  is  not  highly  capital  intensive. 
I’ll  give  him  a  list  of  businesses  which 
includes  newspapers  .  .  .  We  see  news¬ 
papers  as  a  good  investment.  There’s 
some  cyclicality  but  that  is  offset  by  the 
ability  to  increase  rates.  .  .  . 

“Whether  it’s  a  small  private  newspa¬ 
per  operation  or  a  large  company  made 
up  of  a  lot  of  papers,  in  some  cases  many 
small  newspapers,  in  terms  of  prof¬ 
itability  there’s  a  strong,  positive  out¬ 
look.” 

She  cited  the  difficulty  of  new  com¬ 
petitors  to  enter  a  newspaper  market, 
better  labor  relations,  improved  technol¬ 
ogy,  and  “the  inherent  high  operating 
leverage  of  the  business”  as  some  of  the 
reasons  for  that  favorable  profitability 
outlook. 

Nikolska  said  the  recession  does  not 
alter  her  near  term  forecast  for  newspa¬ 
pers. 

“The  basics  (of  the  newspaper  indus¬ 
try)  are  still  attractive,”  she  remarked. 

She  also  believes  the  energy  crisis  will 
have  “negligible  effect”  on  newspapers, 
stating,  “You  might  see  some  cutback  in 
retail  ads,  but  it  may  happen  the  reverse. 
There’ll  be  more  ads  to  get  people  back 
into  the  stores.” 

Since  Nikolska  is  privy  to  confidential 
financial  data,  she  declined  from  giving 
the  names  of  any  of  the  newspapers  or 
other  firms  she  deals  with.  However,  she 
did  discuss  the  general  process  of  how 
the  value  of  a  newspaper  is  determined. 

“The  primary  things  are  the  market, 
the  readership,  and  the  editorial  image,” 
she  said.  “You  can’t  judge  on  the  basis 
of  secondary  assets  like  the  plant.  .  .  . 
The  term  market  value  is  almost  a  pun  as 
far  as  newspapers  are  concerned.  You 
have  to  look  at  the  value  of  the  market 
the  newspaper  is  in.” 

According  to  Nikolska,  the  best  news¬ 
papers  for  possible  acquisition  are 
“small  to  medium  size — about  100,000 
circulation — in  non  metro  areas.  Those 
smaller  markets  are  actually  growing. 
They’re  getting  continually  more  people 
moving  in,  retail  stores,  industries  and 
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jobs  to  take  care  of  retail  ads,  classifieds, 
and  circulation  .  .  .  perhaps  national  ads 
as  well.” 

She  said  being  in  a  single  newspaper 
market  and  non-union,  which  eliminates 
the  threat  of  strikes,  also  enhance  the 
desirability  of  a  newspaper. 

“As  for  the  technological  side,” 
Nikolska  continued,  “it’s  ideal  if  photo¬ 
composition  is  in  place,  but  you  can  take 
care  of  that  later.  You  may  pay  less  for 
the  paper  if  it’s  not  fully  upgraded.” 

Over  the  past  several  years,  the  major¬ 
ity  of  companies  acquiring  newspaper 
properties  have  been  other  newspapers. 
Nikolska  sees  this  trend  continuing. 

“Newspapers  with  their  strong  cash 
flow  are  going  to  have  to  find  areas  to 
invest  their  money  to  avoid  problems 
with  the  IRS  over  retention  of  earnings,” 
she  commented. 

She  suggested  small  dailies  should  try 
to  acquire  weeklies  or  shoppers,  but 
added,  “The  home  should  be  taken  care 
of  first,  then  look  outside.” 

Nikolska  admitted  she  has  some  mis¬ 
givings  about  the  high  price-earnings 
multiples  being  paid  for  newspapers.  She 
feels  the  situation  may  cause  financial 


problems  for  some  newspaper  com¬ 
panies  seeking  to  acquire  other  newspa¬ 
per  properties. 

She  explained,  “When  a  newspaper 
acquires  another  property,  generally  its 
cash  flow  is  high  enough  that  it  can  man¬ 
age  with  bank  financing.  But  with  some 
of  the  extremely  high  multiples  being 
paid  for  mature  newspaper  properties, 
some  of  the  acquirors  are  going  to  be 
forced  into  the  longer  term  market.  .  .  . 

“It  will  begin  a  whole  chain  reaction  in 
terms  of  certain  traditional  financial 
ratios  being  changed.  You’ll  start  seeing 
more  debt  and  lower  coverage  of  operat¬ 
ing  flow  to  total  borrowed  funds.  .  .  . 
Right  now  there  are  no  newspaper  com¬ 
panies  publicly  rated  by  Moody’s  or 
Standard  &  Poor’s.  If  longer  term  funds 
need  to  be  obtained  from  the  bond  mar¬ 
ket,  public  ratings  of  newspaper  debt  will 
be  needed.” 

Despite  the  changing  financial  picture, 
Nikolska  concluded,  “1  still  think  news¬ 
papers  are  attractive.  Companies  should 
examine  their  objectives  for  return  on 
investment  and  see  what  kind  of  a  multi¬ 
ple  is  acceptable  to  them.” 

Hay  named 

Howard  L.  Hay  has  been  appointed 
circulation  manager  of  the  Chicago 
Tribune,  it  was  announced  by  Thomas  G. 
Clancy,  vicepresident  and  circulation  di¬ 
rector  for  the  newspaper. 


If  this  were  ink  on  your  pressroom  floor, 
It  would  present  a  serious  hazard  to 
anyone  walking  on  it. 

On  the  other  hand,  if  Algrip  non-slip 
rolled  steel  flooring  were  installed  under 
that  ink,  your  employees  would  walk  far 
more  safely  on  that  floor. 


«  Write  for  free  8  page  brochure 

Safe-Walk,  Inc.,  P.O.  Box  212,  Leola,  PA  17540  ^ 

(717)  656-2326,  Out  of  State  call  1-800-233-0333  (toll  free)  ^ 


& 
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Newspaper’s  survey  expands 
as  readers  write  and  write 


The  Appleton  (Wise.)  Post-Crecent 
simply  wanted  to  test  its  readers’  attitude 
toward  “Blondie”,  “Beetle  Bailey”  and 
other  personalities. 

But  the  mails  brought  more  than 
11,000  responses  that  commented  on 
everything  from  the  paper’s  political 
stance  to  inconveniences  with  news¬ 
print. 

The  in-paper  survey  represented  18% 
of  the  58,000  Sunday  circulation. 

Titled  “You  Tell  Us  How  You  Like 
Us,”  the  questionnaire  was  aimed  at 
measuring  subscribers’  preferences  for 
comics,  selected  features  and  columns. 
It  was  a  simple  8Vi  by  11  inch  folder 
inserted  into  Sunday  papers  April  8.  The 
perforated  self-return  mailer  had  a  letter 
of  explanation  from  editor  John  B.  To- 
rinus. 

Respondents  had  to  check  a  box  for 
each  item:  “always  read,”  “usually 
read,”  “sometimes  read,”  “seldom 
read,”  or  “never  read.” 

It  appeared  simple  enough.  The  p.r. 
department  was  seeking  only  one  re¬ 
spondent  per  questionnaire  and  did  not 
ask  for  demographics  such  as  male  or 
female  or  age.  No  one  was  prepared  for 
what  happened. 

Several  days  after  the  survey  appeared 
the  post  office  called  the  newspaper  say¬ 
ing  it  had  about  3,500  return  mailers  and 
that  the  amount  on  hand  far  outvalued 
the  sum  in  the  newspaper’s  third  class 
mail  deposit. 

The  responses  were  another  matter. 
Whole  families  had  filled  out  the  survey 
and  coded  mother,  father,  teen-age 
daughter,  son,  and  so  on.  Notes  on  re¬ 
sponses  explained  how  the  survey  was 
complied  with  and  how  important  it  was 
for  all  members  of  the  family  to  be  heard. 

When  tabulation  finally  started  nearly 
six  weeks  later,  marketing  students  from 
the  University  of  Wisconsin  worked  free 
time  between  semester  exams.  Their  ef¬ 
forts  were  not  enough  and  finally  the  dai¬ 
ly’s  mailroom  staffers  worked  35  hours  a 
week  for  six  weeks  to  finish  the  project. 

The  job  was  not  complete  since  sev¬ 
eral  thousand  responses  contained  per¬ 
sonal  messages  to  the  editors,  letters  of 
complaint,  and  statements  like  “The  de¬ 
vil’s  work,”  “God  forbids  it.  Why  do 
you  publish  it?”  These  comments  and 
dozens  more  in  the  same  vein  weren’t 
about  hard  core  porno  movies  but  the 
horoscope  published  daily  on  the  comic 
page. 

A  sampling  of  comments  included: 
“Your  editorial  page  is  too  Republican,” 
“Please  don’t  tell  us  how  to  vote,”  and 
“Why  does  the  ink  come  off  on  my 
hands?” 

The  project  itself  was  costly,  public 
relations  manager  Roy  Valitchka  said, 
since  postage,  printing  and  tabulating 
time  were  out  of  pocket.  But,  he  added. 


it  probably  was  one  of  the  best  public 
relations  tools  the  newspaper  ever  used. 
Some  1 1  ,(X)0  readers  got  an  opportunity 
to  express  themselves  about  their  news¬ 
paper,  many  got  long-term  gripes  off 
their  minds  and  all  realized  the  newspa¬ 
per  did  care  something  about  them — 
even  if  it  asked  only  about  comics  and 
columns. 

Responses,  opinions  and  some  expla¬ 
nation  of  what  the  paper  did  with  the 
survey  results  were  featured  in  a  special 
full  page  appearing  in  the  Sunday,  July 
22  edition. 

Editors  prepare 
fact  booklet 
on  oil  shale 

Ken  Johnson,  publisher  of  the  Grand 
Junction  (Colo.)  Daily  Sentinel,  and 
Jerry  Merlino,  his  associate,  were  grow¬ 
ing  weary  of  seeing,  hearing  and  reading 
often  misinformed  news  media  accounts 
of  the  controversy  surrounding  the  con¬ 
version  of  oil  shale  to  burnable  oil. 

Environmentalists,  oil  industry 
spokesman  and  public  officials  were  of¬ 
fering  conflicting  information  concerning 
the  mining  of  the  nation’s  vast  reserves 
of  the  potentially  invaluable  resource, 
and  the  conflicts  were  showing  up  in 
news  accounts.  A  confused  public  re¬ 
sulted. 

Back  in  1974,  Johnson  and  Merlino 
published  a  fact  booklet  on  oil  shale,  the 
technology  involved  in  mining  it  and  its 
potential  for  eliminating  America’s  de¬ 
pendence  on  foreign  oil.  It  was  well  re¬ 
ceived,  but  the  issue  died  with  the  Arab 
oil  embargo. 

Last  winter,  Johnson  and  Merlino  put 
another  fact  sheet  together.  It  turned  out 
to  be  a  timely  move. 

This  time,  the  quarter-fold,  four  color 
tab  was  sent  to  some  700  newspapers, 
major  broadcast  executives,  the  U.S. 
Congress,  the  White  House  and  the  oil 
companies.  It  was  not  inserted  in  the 
Sentinel’s  regular  editions.  Reaction  to 
the  display  advertising  financed  mass 
mailing  has  been  highly  positive.  Why 
did  the  Sentinel  embark  on  such  a  ven¬ 
ture? 

“The  problem  I  see  with  our  industry 
is  that  we’ve  been  too  traditional  and  too 
conventional,”  says  Merlino.  “We  put  it 
together  to  make  sure  objective  informa¬ 
tion  was  available.”  Another  factor:  The 
Sentinel  is  located  in  shale  country. 

The  64-page  section  was  printed  by  the 
Sentinel’s  presses,  then  trimmed  and 
bound  by  an  independent  jobber.  The 
photos  were  taken  by  Sentinel  photog¬ 
raphers,  and  the  copy  was  produced  on 
contract  by  two  writers  for  Shale  Coun¬ 
try  magazine,  one  of  whom  was  previ- 


Managing  editor  Don  Kampfer  said  as 
a  result  of  the  survey  the  strip 
“Superheros”  would  be  dropped  and 
that  the  jury  was  still  out  on  “Steve  Can¬ 
yon”  which  registered  an  18%  always 
read  and  a  56%  never  read. 

Ann  Landers,  Dr.  Paul  E.  Ruble  and  a 
local  writer.  Bill  Knutson,  received  top 
billing  as  columnists.  Landers  pulled  in 
an  83%  “always  and  usually  read,”  Ru¬ 
ble,  who  died  recently,  measured  74% 
“always  read.” 

Other  local  features  boasting  high  rat¬ 
ings  were  the  daily  entertainment  page,  a 
weekend  calendar  and  bi-weekly  tab  sec¬ 
tion  called  Home  devoted  to  home  fea¬ 
tures,  landscaping  and  gardening. 

ously  a  long-time  Sentinel  staffer. 

Merlino  says  an  updated  version  of  the 
January,  1979  tab  will  be  composed  this 
fall  for  distribution  early  next  year.  And 
he  hopes  the  response  will  again  be 
positive — last  week  he  received  a  call 
from  Time  magazine’s  Marshall  Loeb  re¬ 
questing  10  additional  copies  of  the  cur¬ 
rent  issue. 

Maryland  judge 
closes  hearing 

Invoking  the  Supreme  Court’s  July  2 
ruling  that  the  public  has  no  constitu¬ 
tional  right  to  attend,  a  Maryland  judge 
last  week  closed  a  pretrial  court  hearing 
in  an  arson  case. 

Although  both  the  prosecution  and  a 
reporter  protested.  Circuit  Court  Judge 
E.  Mackall  Chiles  said  he  had  no  alterna¬ 
tive  but  to  close  the  proceeding  after  the 
defense  argued  that  pretrial  publicity 
would  prejudice  the  defendant’s  right  to 
a  fair  and  impartial  trial. 

The  judge  ^so  issued  an  order  forbid¬ 
ding  lawyers,  witnesses  and  others  in¬ 
volved  in  the  trial  from  making  state¬ 
ments  to  the  press  or  public  about  the 
case  before  the  trial  opens. 

In  its  argument,  the  prosecution  tried 
to  convince  Judge  Chiles  the  hearing  was 
a  public  matter  and  that  any  question  of 
prejudice  could  be  taken  care  of  by  other 
means,  such  as  intensive  questioning  of 
potential  jurors  about  what  they  have 
heard  or  read  about  the  case. 

Scott  Lebar,  reporter  for  the  An¬ 
napolis  Evening  Capital,  also  objected  to 
closing  the  hearing  and  asked  for  time  to 
consult  a  lawyer  but  the  judge  said  the 
hearing  could  not  be  thus  delayed. 

Judge  Chiles’  ruling  had  to  do  with  a 
hearing  on  suppression  of  statements  and 
evidence  obtained  in  a  case  against  Neil 
E.  Beachem,  who  was  charged  with 
arson  after  a  fire  in  the  Annapolis  home 
he  was  renting.  The  judge,  in  connection 
with  his  ruling,  said  the  local  newspaper 
had  given  a  great  amount  of  publicity  to 
the  case.  Reporter  Lebar  said  the  paper 
had  run  a  picture  on  the  front  page  after 
the  fire  occurred  and  two  minor  stories 
after  Beachem’s  arrest. 
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Last  Lee  survivor 
dies  at  age  82 

Miss  Laura  Lee  died  in  Washington, 
D.C.,  on  May  16,  1979,  at  the  age  of  82. 

She  was  the  daughter  and  sole  sur¬ 
vivor  of  Alfred  W.  Lee  who  founded  the 
Lee  Syndicate  in  1899  which  later  be¬ 
came  Lee  Enterprises,  Incorporated. 

Arthur  B.  Hanson  delivered  the  eulogy 
at  the  memorial  service  in  Washington, 
D.C.,  May  19. 

Hanson’s  father,  Elisha  Hanson, 
served  as  attorney  to  Miss  Lee  and  her 
mother  Mary  I.  Walker  Lee.  In  addition, 
he  served  as  general  counsel  of  the 
American  Newspaper  Publishers  As¬ 
sociation.  Arthur  Hanson  serves  in  the 
same  capacity  today. 

In  his  eulogy,  Hanson  announced  that 
Miss  Lee  willed  the  establishment  of  a 
trust  fund — “The  Alfred  Wilson  Lee  and 
Mary  I.  W.  Lee  Trust  Fund.” 

Hanson — quoting  from  her  will — set 
forth  the  details  as  follows: 

“The  founding  fathers  of  this  nation 
incorporated  into  the  First  Amendment 
of  the  Constitution  of  the  United  States 
the  people’s  right  to  a  free  press.  My  late 
father,  Alfred  Wilson  Lee,  lived  his  life 
in  support  of  that  Constitutional  princi¬ 
ple,  and  with  the  aid  of  my  late  mother, 
Mary  1.  W.  Lee,  these  two  people  built 
upon  that  principle  whatever  estate  of 
which  1  now  dispose. 

“In  honor  of  their  memory  and  in  rec¬ 
ognition  of  the  principles  of  the  First 
Amendment  held  so  dear  by  both,  1  di¬ 
rect  my  aforementioned  trustees  of  the 
‘Alfred  Wilson  Lee  and  Mary  1..W.  Lee 
Memorial  Trust  Fund’  to  dispose  of  the 
trust  estate  herein  created  at  the  earliest 
possible  time  following  my  death,  but  in 
no  event  to  exceed  ten  (10)  years,  as  is 
permitted  by  the  orderly  administration 
and  settlement  of  my  estate  and  for  the 
following  purposes: 

“Recognizing  that  the  First  Amend¬ 
ment  as  relating  to  a  Free  Press  is 
broader  than  written  journalism,  and 
being  aware  of  the  tremendous  expan¬ 
sion  in  communications  technology 
which  has  made  instantaneous  com¬ 
munication  to  millions  of  people  a  com¬ 
monplace  event,  it  is  my  direction  to  my 
trustees  that  they  seek  out  that  institu¬ 
tion  or  institutions  of  higher  learning 
which  in  their  judgment  could  best  han¬ 
dle  the  administration  of  these  funds  in 
the  memory  of  my  late  mother  and  father 
for  the  continuation  of  the  principles  set 
forth  concerning  the  press  in  the  First 
Amendment. 

“It  is  my  desire  that  the  institution  or 
institutions  should  embody  in  them  ex¬ 
cellence  in  the  fields  of  law,  history,  and 
journalism,  without  necessarily  requiring 
that  formalized  schools  in  these  fields  be 
required  for  administration  of  this  trust. 

“The  foregoing  shall  not  preclude  the 
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trustees  from  exercizing  their  discretion 
to  make  grants  of  a  lesser  nature  toward 
scholarships,  lectures,  or  other  worthy 
projects  in  the  field  of  newspaper  jour¬ 
nalism  pending  the  establishment  of  the 
principle  object  of  this  trust  as  set  forth 
above  and  so  Ipng  as  the  principal  funds 
of  the  trust  are  not  diluted.” 

*  «  « 

George  Baxley,  44,  Tampa  Tribune 
reporter;  June  25. 

%  9|(  :te 

Robert  Liss,  35,  Miami  Herald  repor¬ 
ter,  who  wrote  a  three-part  series  on 
leukemia,  a  disease  which  he  had;  June 
26-  .  *  * 

Gerald  P.  Crean  Sr.,  81 ,  retired  sports 
editor.  New  Britain  (Conn.)  Herald',  July 
9. 

*  *  * 

Michael  J.  Whalen,  36,  assistant  met¬ 
ropolitan  desk  editor,  Hartford  Courant; 
July  11. 

9|e  3|e  ]|e 

Rupert  Gillett,  85,  retired  associate 
editor,  Charlotte  (N.C.)  Observer',  July 
2-  *  *  * 

Helen  Van  Slyke,  59,  novelist  and 
former  fashion  editor  of  the  Washington 
Star;  July  3. 

*  *  ^ 

Charles  H.  Taylor,  82,  retired  assis¬ 
tant  to  the  publisher  of  the  Boston  Globe, 
a  newspaper  he  had  served  in  various 
capacities  for  more  than  50  years;  June 
27.  He  was  a  grandson  and  namesake  of 
the  newspaper  founder. 

♦  «  « 

Cleland  B.  Wyllie,  72,  retired  direc¬ 
tor  of  media  relations  at  University  of 
Michigan  and  “Mr.  Michigan  News  Ser¬ 
vice”  to  many  newspeople;  July  2. 


Credentials  needed 
to  cover  Pope’s  tour 

The  National  Conference  of  Catholic 
Bishops  is  responsible  for  national  press 
and  media  arrangements  for  Pope  John 
Paul  U’s  visit  to  the  United  States  later 
this  year. 

The  Conference’s  Public  Affairs  Of¬ 
fice,  working  in  cooperation  with  the 
Vatican  and  the  dioceses  in  the  cities  the 
Pope  ultimately  decides  to  visit,  will  be 
the  central  source  of  accreditation  for 
reporters  who  wish  to  travel  with  the 
Pope  in  this  country. 

The  Conference  will  also  make  ar¬ 
rangements  to  the  extent  possible  for 
transportation,  facilities,  and  other 
media  needs  during  the  trip. 

Reporters  who  wish  to  make  applica¬ 
tion  for  credentials  should  send  the  fol¬ 
lowing  information  to  this  office:  name, 
date  of  birth,  place  of  birth,  affiliation, 
and  social  security  number  to  United 
States  Catholic  Conference,  1312  Mas¬ 
sachusetts  Ave.,  N.W.,  Washington,  D.C. 
2(X)05.  The  cut-off  date  is  September  22. 

Local  media  who  wish  to  cover  the 
Pope  in  only  one  city  can  make  their 
application  for  credentials  to  the  dioce¬ 
san  communication  office  once  those 
cities  have  been  announced. 

Appointments 

John  A.  Cimaroli  has  been  appointed 
operations  and  transportation  manager, 
Thomas  H.  Buttel  has  been  appointed 
national  circulation  manager  and  John  D. 
Bold  has  been  named  circulation  sales 
manager  of  the  Chicago  Tribune,  it  was 
announced  by  Thomas  G.  Clancy,  vice- 
president  and  circulation  director. 
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Auto  Accessories 
and  Other 
All  TBA 


17.1 

100.0% 


Be  A  Sunday  Driver. 


of  TBA  ads  run 
in  79  markets 

By  Clarence  Judd 

Newspapers  in  79  cities  published  40 
million  lines  of  TBA  (tires,  batteries,  ac¬ 
cessories)  advertising  in  April-May-June 
1979,  the  big  quarter  in  the  so-called  au¬ 
tomotive  after-market. 

Although  comparable  data  for  1978  are 
not  available,  other  linage  records  indi¬ 
cate  tire  advertising  volume  was  slightly 
below  the  year-ago  level  while  auto  ser¬ 
vice  and  auto  accessories  linage  may 
have  gone  ahead  by  a  fraction  of  1%. 

Three  of  the  top  five  brand  advertisers 
were  retailers  who  promoted  their  own 
brand  names:  Sears,  K-mart  and  Ward. 
Two  others.  Western  Auto  and  JCPen- 
ney,  were  among  the  top  10. 

Five  leading  brands,  Goodyear,  Fire¬ 
stone,  Sears,  K-mart  and  Ward,  account¬ 
ed  for  60%  of  the  TBA  advertising.  Five 
others.  General,  Western  Auto,  JCPenney, 
Uniroyal  and  Michelin  accounted  for 
another  18%.  Auto  tires  and  truck  tires 
accounted  for  more  than  two-thirds  of 
the  TBA  total.  In  per  cents: 

Auto  tires  62.4% 

Truck  Tires  4.5 

Auto  Service  16.0 


Source:  Advertising  Checking  Bureau. 

In  linage  terms  Houston  was  the  No.  I 
newspaper  market  for  TBA,  followed  by 
San  Antonio,  Denver,  Dallas  and  Wash¬ 
ington. 

Others  in  the  top  10  were  Baltimore, 
Sacramento,  Fort  Worth,  Detroit  and 
Chicago. 

Scorekeeping  job 
blocked  by  paper 

Following  in  the  footsteps  of  several 
other  newspapers,  the  Los  Angeles 
Herald  Examiner  will  no  longer  permit 
its  sportswriters  to  serve  as  official  scor¬ 
ers  for  American  and  National  League 
baseball  games.  The  move  is  effective 
beginning  next  season. 

Herald  Examiner  sportswriter  Dick 
Miller,  acting  as  official  scorer  during  a 
New  York  Yankee-California  Angel 
game  a  few  weeks  ago,  was  berated  after 
ruling  that  an  Angel  outfielder  committed 
an  error  on  a  fly  ball.  The  ruling  kept  the 
pitcher’s  no-hitter  going  and  was  the  sub¬ 
ject  of  much  controversy  both  during  and 
following  the  game. 

“The  job  of  a  reporter  is  to  report 
news,  not  make  it,”  Examiner  sports 
editor  Allan  Malamud  said  in  announcing 
the  new  policy. 


AMERICA'S  OUTSTANDING  MEDIA  BROKERS  •  A  COAST  TO  COAST  NETWORK 


Quincy  Newspapers,  Inc. 

has  purchased  the  assets  of 

WHIS-TV 

Bluefield,  West  Virginia 
for 

$8,000,000 

from 

Daily  Telegraph  Printing  Co. 

The  undersigned  represented  the  buyer 
in  this  transaction. 


RADIO  •  TV  •  CATV  •  NEWSPAPER  BROKERS  /  NEGOTIATIONS  •  FINANCING  •  APPRAISALS 

WASHINQTON.  D.C.  CHICAGO  60601  ATLANTA  30361  BEVERLY  HILLS  0021 2 

20006  333  N.  Michigan  Ave.  400  Colony  Square  9465  Wilshire  Blvd. 

1 725  K  Street.  N  W  (312)346-6460  (404)892-4655  (213)274-8151 

(202)  331-9270 


BUS  ADS— The  Metro,  as  the  bus  sys¬ 
tem  is  known  in  the  Kansas  City  area,  is 
urging  commuters  in  a  30-day  ad  cam¬ 
paign  to  ride  the  bus  to  work  and  save 
gas  for  pleasure  driving  in  the  family 
car  on  weekends.  Four  full-page  ads, 
created  by  Fremerman,  Malcy,  Spivak, 
Rosenfield  Inc.,  are  scheduled  to  run  in 
the  Kansas  City  Times/Star. 

Buying  service 
owes  $9  miiiion 

The  Lorillard  Corporation  has  severed 
its  ties  with  Media  Corporation  of 
America  in  a  move  which  led  to  the  dis¬ 
closure  by  Media  Corp.  president  Albert 
B.  Shepard  that  the  firm  owes  oyer  $9 
million  in  unpaid  media  bills. 

Shepard  reported  to  an  assembly  of 
some  200  creditors  that  the  financially 
plagued  firm  owes  almost  $10  million  to 
the  media,  mostly  amassed  from  space 
contracted  for  Lorillard. 

He  said  the  firm  owes  outdoor  adver¬ 
tising  operations  some  $4.5  million; 
magazines  and  newspapers  $3.9  million; 
and  broadcast  companies  almost  $2  mil¬ 
lion. 

The  final  figures  aren’t  in  yet,  but 
some  creditors  feel  the  debt  may  rise  to  a 
total  of  $16  million  once  a  comprehen¬ 
sive  audit  of  Media  Corp.  is  completed. 

A  creditors  committee  has  been 
formed  to  work  in  cooperation  with  the 
firm  in  a  concerted  effort  to  settle  all 
debts  without  court  proceedings. 

Editor  retires 

James  R.  Bucknam  has  retired  as 
executive  editor  of  the  Manchester 
(N.H.)  Union  Leader,  after  36  years  with 
the  morning  daily  (10  of  those  years  as 
executive  editor),  and  plans  to  establish 
a  labor-management  relations  consulting 
firm. 
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Syndicates 


By  Lenora  Williamson 


News  service  of  2  papers  incorporated 


The  Los  Angeles  Times-Washington 
Post  News  Service,  which  began  in  Oc¬ 
tober,  1962,  as  a  joint  venture  in  trans¬ 
mitting  news  and  features  to  other  U.S. 
papers,  has  been  incorporated  as  a  sepa¬ 
rate  operating  company  by  the  2  news¬ 
papers.  Currently,  the  service  has  clients 
on  six  continents. 

Ownership  of  the  new  company  to  be 
known  as  Los  Angeles  Times- 
Washington  Post  News  Service,  Inc.,  is 
held  in  equal  shares  by  the  2  newspapers. 
Headquarters  are  in  Washington. 

Cal  Thornton,  formerly  general  man¬ 
ager  of  the  service,  has  been  appointed 
president. 

The  board  of  directors  includes  3  from 
each  of  the  two  newspapers.  They  are: 
Katharine  Graham,  Donald  E.  Graham 
and  Benjamin  C.  Bradlee  for  the  Wash¬ 
ington  Post  and  Otis  Chandler,  Tom 
Johnson  and  William  F.  Thomas  for  the 
Los  Angeles  Times. 

*  ♦  ♦ 

Broadway  columnist  Earl  Wilson  is 
having  himself  a  respite  from  his  daily 
writing  stint  for  Field  Newspaper  Syndi¬ 
cate  and  meantime  the  syndicate  is  dis¬ 
tributing  some  of  the  best  of  “Earl’s 
pearls”  under  his  by-line  along  with 


some  substitute  material  to  clients. 

Richard  Sherry,  the  syndicate’s  presi¬ 
dent,  told  E&P  that  Earl  wanted  a  rest 
from  his  6-a-week  column  and  that  they 
are  waiting  to  hear  from  him.  It  might  be 
next  week  or  it  might  be  later.  Sherry 
said. 

*  *  ♦ 

Tom  Shales,  television  editor  and  chief 
television  critic  of  the  Washington  Post, 
will  write  3  columns  a  week  for  syndica¬ 
tion  by  the  Washington  Post  Writers 
Group  beginning  August  28. 

Shales  grew  up  in  Elgin,  Illinois, 
watching  television  from  Chicago  on  a 
14-inch  mahogany  console.  He  never 
recovered — now  at  33,  lives  in  Chevy 
Chase,  Md.,  with  3  television  sets.  In  the 
meantime,  he  had  joined  the  Post  as  a 
Style  section  writer  in  1972  and  became 
chief  television  critic  in  1977  and  tv 
editor  in  June  of  this  year. 

Editorial  director  William  B.  Dickin¬ 
son,  Jr.  of  the  Writers  Group,  says  that 
the  new  column  will  interpret  what’s  on 
the  air  and  also  report  what  goes  on  be¬ 
hind  the  air — in  the  executive  suites  of 
networks  and  in  the  nooks  and  crannies 
of  regulatory  Washington. 

♦  ♦  * 


Marilou  K.  Van  Lue 

Marilou  K.  Van  Lue  has  been  named 
marketing  manager  of  Newspaper  En¬ 
terprise  Association  from  sales  service 
manager.  She  will  be  responsible  for 
managing  marketing  procedures  and 
coordinating  sales  activities  of  the  NEA 
Daily  Service  and  services  to  the  daily 
newspaper  clients. 

Van  Lue  has  been  with  NEA  since 
1972  and  as  marketing  manager  will  be 
based  in  the  syndicate’s  headquarters  in 
New  York  City.  Her  appointment  was 
announced  by  Robert  J.  Famell,  sales 
manager  and  vicepresident  of  NEA  and 
United  Features  Syndicate. 


Bringing  you  complete  TV  book¬ 
lets  is  one  more  woy  TV  Doto  mokes 
your  job  eosier. 

Our  bool-tt  ore  tailored  to  your 
requirements.  Select  your  own  cover 
photo  or  our  beoutiful  processed 
four-color  networl-^  photo.  Pick  your 
own  name,  logo  style,  inside  format 
ond  press  run.  And  save!  Because 
TV  Doto  does  volume  printing,  we 
poss  printer  savings  on  to  you  with 
o  lower  pQckoge  rote. 


IIIIIIIIIIIIIITV  DAIA 

Quaker  Village,  Glens  Falls,  NewYorls  12801 


•  Individualized  listings 

•  Free  feature  package 

•  Camera-ready 

•  Wire  delivery 

TV  Data  has  what  yau  want—  now! 
For  more  information,  call  our 
Hotline: 

(800)833-9581 

New  York  Tie  Line  Toronto  Tie  Line  Local  Line 
(212)581-0169  (416)066-9019  (518)792-9914 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


■'HIS  &  HERS” — A  husband-wife, 
question-answer  column  on  love,  life,  liv¬ 
ing  together.  Some  say  better  than 
Landers.  Now  published  regularly  in 
northern  California.  Samples  on  request. 
Ward  and  Nan  Sharrer,  PO  Box  459 
Boonville  CA  95415. 


ASTROLOGY 


BIRTHSCOPE— There  IS  something  new 
in  astrology  columns!  Lively  7-times- 
week,  225-word  double-duty  feature. 
Vigorous  amusing  style.  Combines  per¬ 
sonality  profile,  peak  years  for  baby  born 
day  of  publication  with  birthday  adult's 
year  ahead,  key  dates.  Proven  reader 
pull  past  2  years  Midwest  dailies.  For 
samples,  rates,  write  Box  29355,  Editor 
&  Publisher. 


ASK 

BARA'S  STARS 

Now  your  readers 
ean — and  get  answers 
sympathetic  or  humor¬ 
ous  from  professional 
astrological  writer. 
Reasonable.  Sample 
from  Bara  Donchess,  5 
South  Street,  Canton 
MA  02021. 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers’  car  prob¬ 
lems,  plus  weekiv  test  report  on  new 
cars,  vans.  Write  tor  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217 


BACKGAMMON 


WEEKLY  COLUMN  on  today’s  hottest 
gaming  sensation,  backgammon.  ASK 
THE  CHAMP  discusses  the  game,  tips, 
stories  and  strategies,  questions  and 
answers.  Island  Syndications,  division  of 
Bulletin  Board,  888  Front  St,  Lahaina, 
Maui,  HI  96761. 


CARTOONS 


■■ALL  THE  CARTOONS  YOU’LL  EVER 
NEED"  is  in  a  low  cost  package  of  36 
hilarious  1  and  2  column  camera-ready 
ROP  cartoons  available  quarterly  headed 
by  leading  cartoonist.  Details  from:  Car- 
toonmix.  Box  108,  Village  Station.  New 
York,  NY  1.0014. 

COMMENTARY 

"MARV"  .  .  .  The  international  column 
of  news,  historical  happenings,  one- 
liners  and  other  choice  tid-bits  .  .  .  The 
informative,  amusing  and  at  times  con¬ 
troversial  .  .  .  The  attention  getting 
and  reader  build  up  column.  It’s  from  Ar¬ 
thur's.  PO  Box  10599,  Honolulu  HI 
96816. 

_ FINANCIAL _ 

“THE  PRACTICAL  INVESTOR”  talks 
stocks,  real  estate,  the  economy. 
Weekly,  750  words,  low  rates,  4  weeks 
free,  written  by  a  professional  invest¬ 
ment  advisor.  For  samples,  details  write 
Eric  Schaefer,  Box  3072,  San  Francisco 
CA  94119. 


GARDENING 


‘■GROWING  YOUR  OWN”  samples. 
Shades  of  Green,  Box  57-E,  Ipswich  MA 
01938.  We’ll  send  seed  catalog  tool 


HOW  DOES  IT  WORK?— Brain  teaser 
based  on  a  recent  patent,  for  non-tech 
reader.  Box  29400,  Editor  &  Publisher. 


THE  NEW  INVENTIONS— Recent  pa¬ 
tents,  in  light,  fast  style,  for  pop  reading. 
Box  29399,  Editor  &  Publisher. 


HUMOR,  rock  music,  interior  decor, 
pets,  gardening:  lo-price  columns.  More: 
U-name-it,  U-get-it!  Dickson,  17700 
Western  69e,  Gardena  CA  90248. 


HOME  GARDENING 


UP  THE  GREENHOUSE— Everyone  is 
plant  conscious!  This  weekly  column  of¬ 
fers  readers  solid  advice  on  how  to  grow 
successful  houseplants,  hanging  bas¬ 
kets,  terrariums,  cacti,  succulents,  etc. 
Box  2%26,  Editor  &  Publisher. 


YOUNG  BLACK  COLUMNIST  offers  side¬ 
splitting  commentary  on  Americana. 
Twice-weekly.  Samples:  Venice  L. 
Holmes,  2503  McGill,  ^ginaw.  Ml  4%01. 


"MORE  FOR  YOUR  MONEY”— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples,  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Our  5th  year.  Cineman  Syndicate, 
7  Charles  Court,  Middletown,  NY  10940. 
(914)  692-4572. 


THE  NEXT  VINCENT  CANBY-Our  Film 
Critic  Steve  Futterman  will  light  up  your 
entertainment  section.  Fast— Witty — In¬ 
sightful  reviews.  New  Torch  Syndicate, 
289  Mercer  St,  New  York  NY  10003. 


QUOTES 


THOUGHT  FOR  THE  DAY— daily  feature. 
Set  of  31  quotes  monthly.  Uncommon 
Quotations,  PO  Box  7285,  University 
Sta,  Provo  UT  84602. 


REAL  ESTATE 


HOUSE  CALLS— Weekly  800  word  Q&A’s 
on  all  aspects  of  real  estate.  Lively,  in¬ 
formative.  Miami  Herald,  Philadelphia 
Daily  News,  Rochester  Democrat  and 
Chronicle.  5th  year.  Every  reader’s  letter 
answered  by  mail.  Broker,  journalist,  col¬ 
lege  teacher  Edith  Lank,  240  Heming¬ 
way,  Rochester  NY  14620.  (716)  271- 
6230. 


GOD-BEAT:  A  religious  perspective  on 
the  contemporary  scene  that  is  topical 
and  witty.  Samples.  John  Wilbur,  Prince¬ 
ton  Theological  Seminary,  Princeton  NJ 
08540. 


"HARD  NEWS” 

The  finest  in  misinformation. 
Box  23,  Alexandria  VA  22315 


SENIOR  CITIZENS 


DEAR  SENIOR  CITIZEN.  Weekly  column 
for  seniors,  their  families  and  friends. 
Letters  and  responses  about  strengths 
and  concerns  in  old  age.  Practical  in¬ 
formation  shared  about  services.  Write 
for  samples  and  rates.  MHS  Features, 
PO  Box  425,  Lenox  Hill  Station,  New 
York,  NY  10021. 


SPORTS  ESSAYS— Sharp,  humorous, 
acerbic,  revelatory  articles  on  sporting 
scene — headed  by  New  York’s  finest 
young  sportswriter.  Summer  special  for 
first  5O0  new  subscribers.  Something 
different  on  the  sports  scene.  S.  Kass 
Productions,  35  Orange  St,  Brooklyn  NY 
11201. 


INCREASE  TRAVEL  LINAGE!  World  wide 
travel  column  new  in  its  5th  year. 
Weekly,  $1.25.  Write  for  free  samples. 
#1  Easy  St.,  Aptos,  CA  95003. 


WEEKLY 


"BOOTSTRAPS”  is  basic.  It’s  interest¬ 
ing,  competitive,  habit-forming.  It’s  800 
words  of  creative  entertainment.  It’s  cul¬ 
tural  motivation  for  self-improvement.  52 
weeks  free.  Elm  Hollow  Syndicate,  Box 
403,  Livingston  Manor  NY  12758. 


VOICE  FROM  THE  WOODS  is  for  people 
interested  in  important  issues  but  bored 
by  Washington  politics.  Samples.  Walter 
Gormly,  RR  #2,  Mt  Vernon  lA  52314. 


JOIN  OUR  CONTRACT  CREW! 

.  .  .  Those  individuals,  companies,  syndicates  that  know 
the  value  of  an  E&P  ad  and  run  with  us  on  a  regular  basis. 
So,  be  it  12,  26  or  52  times  per  year,  we  produce  business 
and  profit  for  these  people.  We  offer  you  freedom  to  rotate 
your  copy  within  our  regular  deadline  times,  monthly  bil¬ 
ling,  and  the  best  exposure  in  the  field  in  E&P  CLAS¬ 
SIFIEDS. 

Reserve  your  space  now,  in  the  most  effective  classified 
market  in  the  newspaper  industry. 

E&P  CLASSIFIEDS 
Contract  rates  on  request 
(212)  752-7050 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


"How  to  Start  Your  Own  Community  news¬ 
paper,”  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  "Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing,”  15  day  guarantee.  $9.95  from 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
NY  11777. 


ADVERTISING-PUBLISHING 
Own  your  own  local  edition  of  a  weekly  TV 
Magazine  and  Shopping  Guide.  TV  FACTS 
now  has  approximately  225  franchises  in 
32  states.  We  provide  complete  training, 
printing,  continued  guidance  and  support. 
Several  publishers  earn  in  excess  of 
$40,(X)0annually.  $950C  total  investment. 
Call  Ed  Parker  collect  or  write  TV  FACTS 
1638  New  Highway,  Farmingdale  NY  11735. 
(516)  249-1047. 


I  NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


W.  SID  SMITH,  Media  Broker 
Box  189,  Mount  Pleasant  Ml  48858 
(517)  772-3261 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440 


SNYDER  NEWSPAPER  BROKERS 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


KREHBIEL-BOLITHO,  INC. 

Nearly  500  sales  in  our  30  years. 

(We  handle  different  properties — offices 
350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office," 
PO  Box  88,  Norton,  KS  67654.  Office  (913) 
877-3407 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice,"  PO  Box  7133,  Shawnee  Mission,  KS 
66207,  Office  (913)  381-8280, 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 
Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715 


i  JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets. 
12  Cutler  D^r,  Savannah,  GA  31405.  (912) 
925-8666,  day  or  night. 


BILL  MATTHEWS  COMPANY  conducts 
I  professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.B.  GRIMES  &  CO, 

National  Press  Building 
Washington.  D.C.  20045 
(202)  National  8-1133 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893. 


IN  ADDITION  to  the  help  in  buying  we  af- 
'ord  continuing  service  in  making  your  ef¬ 
forts  successful.  NEWSPAPER  SERVICE 
CO.,  INC.,  PO  Dr.  12428,  Panama  City,  FL 
32401. 

EDITOR  &  PUBLISHER  for  August  11,  1979 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


ALAN  G.  LEWIS.  MEDIA  BROKER 
On  file:  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd.,  Hardwick,  MA  01037.  (413) 
477-6009. 


NEWSPAPER  CONSULTANTS 


WE'LL  SEARCH  for  another  favorable  pub¬ 
lishing  property  tor  you  or  will  furnish 
prospects  to  buy  from  you  as  your  consul¬ 
tants.  Jack  Olson  and  Parker  Likely,  Box 
799,  St  Petersburg  FL  33731.  Call  (813) 
896-4925. 


NEWSPAPERS  FOR  SALE 


CALIFORNIA  group  of  weeklies  priced  at 
$1  million.  Building  available,  includes 
plant.  Qualify  yourself  in  first  letter.  Sny¬ 
der  Newspaper  Brokers,  136  E  Honolulu, 
Lindsay  CA  93247.  (209)  562-2587. 


TEXAS— ONLY  NEWSPAPER  IN  RICH 
COUNTY,  $100,000  with  $29,000  cash 
down.  Owner  is  taking  about  $25,000 
yearly.  State  your  cash.  Marion  R. 
Krehbiel,  Box  88,  Norton  KS  67654. 


FIVE  WEEKLIES  east  Zone  5.  Gross 
$280M.  Sell  package  or  split.  Includes  3 
comp  rooms,  2  buildings,  press.  29% 
down,  terms.  Box  29501,  Editor  & 
Publisher. 


MERGER  CENTRAL  MIDWEST— Formerly 
both  grossed  only  $100M  together;  within 
two  months  already  up  to  $145,0C)0  aver¬ 
age  with  $200,000  projected  for  full  12 
months.  I  think  $250,000  possible  eventu¬ 
ally.  Priced  at  $160M  with  $55M  cash 
down.  State  your  cash  and  experience. 
M.R.  Krehbiel,  Box  88,  Norton  KS  67654. 


ILLINOIS  WEEKLY 
GROSS  $181,000,  1978 
Illinois  exclusive  weekly  in  clean,  thriving, 
2400  population  town,  legal  in  2  counties. 
Paper  developing  17,(X}0  circulation,  2 
county  shopper.  Compugraphic,  use  cen¬ 
tral  plant,  job  shop.  Do  well  over  $2(X),000 
this  year.  Cash  flow  to  owner  $71,000, 
1978.  Price  $230,000  includes  $60,000 
building.  Terms  negotiable. 

ROBERT  N.  BOLITHO 
Box  7133 

Indian  Creek  Branch 
Shawnee  Mission  KS  66207 


WEEKLY  GROUP,  half  million  gross.  Nice 
Zone  3  area.  Absentee  owner  selling  this 
great  opportuni^  in  growth  area.  Box 
29586,  Editor  &  Publisher. 


NEWSPAPER  OPPORTUNITIES— Small 
weekly  and  job  shop  operation  in  beautiful 
northern  Illinois  community.  Selling  at 
gross  of  $62,000  with  $17,500  down.  Prof¬ 
itable  Colorado  weekly  netting  $25,000 
can  be  bought  for  $58,000  cash.  Illinois 
county  seat  weekly  priced  for  quick  sale  at 
$75,000.  Roy  Holding  &  Associates,  Box 
212,  Galva  IL.  Phone  (309)  932-2270  days, 
932-2642  evenings. 


WELL  SITUATED  New  York  State  weeklies 
serving  attractive  agricultural  and  diver¬ 
sified  industrial  area.  Ideal  living  condi¬ 
tions,  with  fine  educational  opportunities 
at  all  levels  and  excellent  cultural,  recrea¬ 
tional  and  medical  facilities.  Complete 
plant  except  press.  Asking  price  of 
$210,000  well  below  annual  volume.  Good 
terms  available.  W.B.  Grimes  &  Co.,  Na¬ 
tional  Press  Bldg,  Washington  IX  20045. 


NEWSPAPERS  WANTED 


IF  YOU  ARE  planning  to  retire  within  the 
next  several  years,  our  group  would  wel¬ 
come  being  considered  to  purchase  your 
non-daily  newspaper.  Each  paperoperated 
as  a  quality  hometown  newspaper.  Primar¬ 
ily,  we  are  seeking  exclusive  profitable 
newspapers  with  4(100  or  more  paid  circu¬ 
lation.  Prefer  no  central  printing  plants. 
We  will  respond  to  all  letters  that  meet 
these  q^ualifications.  Confidentiality  as¬ 
sured.  Box  6310,  Editor  &  Publisher. 


I  HAVE  a  minimum  of  $10,000  to  invest. 
Management  position  wanted.  15  years 
publishing  experience,  dailies-Sunday. 
Box  29562,  Editor  &  Publisher. 


PUBUCATIONS  FOR  SALE 


MOM  AND  POP  will  enjoy  running  this 
communications  trade  newsletter  that 
quintupled  gross  in  1978.  Mail  order 
sold— published  from  anywhere.  $30,000. 
Terms.  Box  85486-NB,  Los  Angeles,  Calif. 
90072. 


INDUSTRY  SERVICES 


ADVERTISING  SERVICES 


Professional  Circulation  Services 
Joseph  Whitty 

THE  NEWSPAPER  AGENCY, 
INCORPORATED 
PO  Box  456,  Babylon  NY  11702 
(516)  661-5100 
1296  E.  Lake  Rd., 
Hammondsport,  NY  14840 
(607)  292-3781 


CIRCULATION  PROMOTION 
SERVICES 


IDEAS  AND  ART  for  circulation  and  pro¬ 
motion!  CIRCULATOR’S  IDEA  SERVICE 
has  sales  and  training  tips,  management 
and  promotion  ideas,  legal  up-date,  clip  art 
section.  CIRCULATION  PROMOTION  ART 
has  fresh,  original  art  for  promotion  cam¬ 
paigns.  all  ready  for  reproduction.  Ask  for 
details.  BERKLEY-SMALL,  INC.  P.O.  Box 
6526,  Mobile,  AL  .36606,  (205)  476-6600. 


CIRCULATION  SERVICES 


Attention:  CIRCULATORS 
Join  The  Null  Seminar  in  New  York  City, 
October  25  and  26:  in  Dallas,  Texas, 
November  29  and  30. 

Here.  Null  Circulation  Counselors  present 
tested,  effective,  market-management 
methods  resulting  in  profitable  circulation. 
The  Null  Seminar  has  reached  newspapers 
ranging  in  circulation  from  500  to  over 

1,000,  Boo. 

Write/phone  collect  for  complete  details: 
Null  Enterprises,  Inc.,  16  Mary  St,  San 
Rafael  CA  94901.  Phone:  (415)  453-5711. 


Professional  Advertising  Services 
Joseph  Whitty 

THE  NEWSPAPER  AGENCY. 
INCORPORATED 
PO  Box  456,  Babylon  NY  11702 
1516)661-5100 
1296  E.  Lake  Rd., 
Hammondsport,  NY  14840 
(607)  292-3781 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2.  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. 


PROJECT  ENGINEER  FOR  HIRE  to  handle 
your  complete  press  installation— 
addition— consulting.  Specialist:  Goss 
Metro,  Cosmo.  Koenig  and  Bauer,  Com¬ 
mander.  Over  20  years  offset  experience. 
J  P.  Moll,  1310  Elm  Dr,  Schaumburg  IL 
60194.  (312)  885-8729. 


FINANCIAL 


BAN  KERS  TRUST  COMPANY,  a  $28  billion 
institution,  has  a  team  of  seven  specialists 
offering  to  newspaper  owners  a  unique  fi- 
nanciaT  and  advisory  service: 

•  Mergers 

•  Acquisitions 

•  Divestitures 

•  Private  Placements 

•  ESOT’s 

•  Lease  Financing 

•  Management  Consulting 

Minimum  transaciion  level  $2  million.  In¬ 
itial,  confidential  consultation  anywhere  in 
the  United  States  at  no  charge.  Call  col¬ 
lect: 

Frank  Calcagno  gr  Brad  Hart 

(212)  692  2430  (212)  692-2304 

BANKERS  TRUST  COMPANY 
280  Park  Av,  New  York,  NY  10017 


WEEKLY  NEWSPAPER  SERVICES 


NEW!  WEEKLIES’  IDEA  SERVICE  .  .  . 
especially  designed  for  community, 
suburban  and  weekly  newspapers!  Ways 
to  increase  revenue,  boost  circulation, 
promote  ad  space  .  .  .  plus  legal  up¬ 
date  . .  .  plus  a  special  section  of  original, 
ready-to-use  art  for  your  ads  and  promo¬ 
tions.  Call  or  write  for  details  including 
our  Double  Guarantee  of  satisfaction. 
WEEKLIES’  IDEA  SERVICE,  P.O.  Box 
6526,  Mobile.  Alabama  36606,  (205)  476- 
6600. 

Circulate  Your  Jobs,  Services, 
Talents  to  the  Largest 
Newspaper  Audience  in  the 
World  with  E&P  Classifieds 


Equipment 
&  Supplies  . . . 


BUSINESS  SYSTEMS 


CREATIVE  DATA  SYSTEMS  offers  com¬ 
plete  line  of  business  systems  designed  by 
newspaper  specialists.  Systems  available 
include  Display  A/R  with  extensive  sales 
analysis,  transient  classified,  circulation 
(see  Ad),  payroll,  accounts  payable,  news¬ 
print,  commercial  printing  and  cost  ac¬ 
counting.  Designed  for  IBM  34  and  38. 
Contact  CDS,  TO  Box  23054,  Kansas  City 
MO  64141.  (913)  888-6755. 


CIRCULATION  SOFTWARE 


CREATIVE  DATA  SYSTEMS  offers  com¬ 
prehensive  circulation  system  for  newspa¬ 
pers  with  10,000  to  100,(X)0  ♦  circulation. 
Designed  to  maintain  total  homes  in  mar¬ 
ket  area.  Adaptable  to  subscriber  only 
basis.  Provides  on-line  access  to  sub¬ 
scriber,  route  and  carrier  information. 
Produces  daily  and  on  demand  ABC,  draw, 
bundle  wrapper,  carrier  update  package, 
truck  manifest,  mailing  labels.  Includes 
auto  router,  PIA  billing/amortization,  car¬ 
rier  billing,  estimating,  bond  and  magazine 
accounting,  on-line  district  manager  mes¬ 
sage  system.  Designed  for  IBM  34  and  38. 
For  detailed  information  and  list  of  in¬ 
stallations  contact  CDS,  TO  Box  23054, 
Kansas  City  MO  64141.  (913)  888-6755. 


COMPUTER  SOFTWARE 


ADVERTISING-CIRCULATION  Program 
packages  for  sale  for  IBM  Computer  Sys¬ 
tems  3,  32  or  34.  Including  ad  sales,  inch 
and  money  analysis  reports  anytime,  also 
monthly  billing  reports.  Extensive  year  ago 
history  for  all  ad  inches  and  money. 
CIRCULATION— draw  sheet,  all  ABC  re¬ 
ports  anytime  and  at  end  of  month.  Ad¬ 
vance  or  arrears  billing.  PIA,  Mail.  R.  C. 
Zollinger,  The  Gallup  Independent,  P.  0. 
Box  1210,  Gallup,  N.M.  87301,  (505) 
863-6811. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach.  Calif.  90801. 


MAILROOM 


MODEL  B  Cutler  Hammer  bottom  wrap 
machine.  Available  immediately.  Very  good 
condition.  Box  27489,  Editor  &  Publisher. 


ONE  MODEL  545  Cheshire  Label  Machine 
for  newspapers  or  magazines  with  a  Model 
526  Cheshire  Label  head  and  Conveyor. 
ALSO  one  model  1530  Magnacraft  with 
multiwide  Label  Head  and  Conveyor  3  to  4 
years  old  in  like-new  condition.  Ed  Heisley, 
P.O.  Box  222083,  Dallas,  Texas  75222. 
(214)  357-0196. 


MISCELLANEOUS 


INSTAPOLL  semi-automatic  telephone 
surveying  equipment.  This  1976  model  has 
six  tape  recorder-players  and  great  capa¬ 
bility.  For  only  $200(3  this  equipment  can 
be  yours — write: 

Marketing  Services 
PO  Bin  440 
Bakersfield  CA  93302 


BOND  ENGINEERED  “AVTEK”  UNIT  REC¬ 
TIFIER  DRIVE  CONTROL  PANELS,  (1973 
vintage,  like  new,  modern)  with  complete 
accessories,  to  replace  old  unit  electrical 
controls.  Certified  Press  Drive  Technology 
Engineering. 

REEL  SYSTEM  REPLACEMENT  WITH 
"WOOD”  PNEUMATIC  TENSIONS— 
PASTERS  (1973  vintage).  Can  also  be 
designed-engineered-installed  for  “single 
width”  or  “double  width"  OFFSET  or  LET¬ 
TERPRESS  EQUIPMENT,  replacing  roll 
arm  stands,  increases  production,  saves 
waste  newsprint.  Equipment  includes 
transfer  tables  and  trackage.  Complete 
Professional  Engineering-Installation  Ser¬ 
vice. 

Write  WNMA-INC,  PO  Box  5258,  San 
Mateo  CA  94402.  Phone  (415)  574-2445. 


CLASSIFIED 

ADVERTISING 

RATES 


LINE  ADS  POSITIONS  WANTED 

(Remittance  should  accompany  (Payable  with  order) 

copy  unless  credit  established). 

1  week  —$2.75  per  line  1  week  —$2.05  per  line 

2  weeks— $2.65  per  line,  per  issue  2  weeks— $1.90  per  line,  per  issue 

3  weeks— $2.45  per  line,  per  issue  3  weeks— $1.75  per  line,  per  issue 

4  weeks— $2.25  per  line,  per  issue  4  weeks— $1.55  per  line,  per  issue 

Add  $3  per  insertion  for  box  sen/ice  and  Add  $  1.75  per  insertion  for  box  service 

count  as  an  additional  line  in  copy.  and  count  as  an  additional  line  in  your 

copy. 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 


1  week  —$2.05  per  line 

2  weeks— $1.90  per  line,  per  issue 

3  weeks— $1.75  per  line,  per  issue 

4  weeks— $1.55  per  line,  per  issue 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  in  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $68.00  per  column  inch 
minimum  space. 


WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Tim* 

Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  A  Publisher 

575  Lexington  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7050 


EDITOR  &  PUBLISHER  for  August  11,  1979 


EQUIPMENT  &  SUPPLIES 


NEWSPRINT 


NEWSPRINT  ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.  3305  W.  Warner,  Santa 
Ana,  CA  92704.  (714)  556-7130. 


NEWSPRINT  ROLLS— Basis  301b.  steady 
supply,  prompt  shipment  from  inventory, 
delivered  price  on  request.  Brookman 
Paper  Corp.,  300  E  54  St,  New  York  NY 
10022.  (212)  688-3020. 


LEARN  HOW  an  E&P  Classified  can  put 
you  to  work;  sell  or  seek  equipment,  prod¬ 
ucts  and  services;  or  maybe  find  that  prof¬ 
itable  weekly  you've  wanted  to  own. 


PASTEUP 


McGANN  &  MARSH,  INC. 

Highest  quality  border  tapes,  largest  as¬ 
sortment  in  the  U.S.  Request  samples. 
54-14th  Street 
Wheeling,  W.  Va.  26003 
Ph.  (304)  233-5211 


PHOTOTYPESETTING 


COMPUGRAPHICS 

7200— $2800.  Compuwriters — $4000. 
2961— $2300.  Keyboards— $1200.  Jus- 
towriters,  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


MAKING  market  in  Mark  I,  II,  III  Photon 
Pacesetters.  The  Lookout,  TOB  205,  Hope- 
well  June  NY  12533.  (914)  226-4711. 


COMPUGRAPHIC  perforators,  2  autotapes, 
both  in  excellent  condition.  Well  main¬ 
tained.  Make  fair  offer.  Call  Rodd  K. 
Winscott  (312)  428-5533. 


2  PHOTON  PACESETTERS,  Mark  II,  Serial 
Nos.  1670  and  1671,  microdata  proc¬ 
essors.  New  in  1974,  in  daily  production 
and  under  PM  A  with  Dymo  for  past  3  years. 
Included  are  standard  8-face  discs  (never 
used)  and  6-face  custom  discs.  Identically 
equipped  with  9  lenses,  range  6  point 
through  36  point.  $10,C)00  each.  Lease 
available.  Call  Harold  Wright  (205)  353- 
4612,  or  write  c/o  The  Decatur  Daily,  PO 
Box  1527,  Decatur  AL  35602. 


MERGENTHALER  MVP  editing  system— 1 
reader,  dual  disk  drive,  expanded  disk  util¬ 
ity  program.  VIP  Phototypesetter  Model 
7245-1  (1  drum)  with  narrow  width  at¬ 
tachment.  6-72  point  type  up  to  45  picas 
wide.  Several  A  and  B.  Range  type  faces. 
Ward  Drake  (213)  280-8822. 


MERGENTHALER  VIP  4845-2,  excellent 
condition.  Great  buy  for  book/magazine 
publisher.  Includes  120  fonts  (25  type 
families),  up-to-date  spare  parts  kit,  32K 
memory,  exception  word  dictionary. 
$20,000.  AKI  ULTRASYSTEM  counting 
terminal  with  H&J.  3  mag  tape  drives, 
paper  tape  in/out.  VIP  keyboard  l^out. 
Spare  parts  kit.  $8500.  MAG  TAPE 
READER  to  drive  VIP.  $1500.  Call  Fred 
Thompson  (404)  546-8688. 


PRESSES 


COTTRELL  V-15A,  3  units/folder. 

Cottrell  V-15A,  2  units/folder. 

Cottrell  V-15A  add-on  units  (3). 

News  King  2  units/folder. 

News  King  add-on  unit — 1972. 

Color  King  folder,  30  h.p.  drive 
Hantscho,  22%  x  36,  2  units/folder 
Magna  Craft  label  machine 
Custom-Bilt  3  knife  rotary  trimmer— 1975. 
INTER-WEB  SYSTEMS 
1836  Woodward  St 
Orlando  FL  32803 
(305)  896-4330  Telex  56-7471 


22%"CUTOFF  GOSS  HEADLINER,  4  units 
2  half  decks,  2  to  1  folder,  available  now. 
21(6"  cutoff  Hoe  Colormatic,  3  units,  2 
half  decks,  available  now. 

2  presses,  22%‘cutoff  Goss  Headliners.  8 
units,  1  half  deck  and  3  to  2  folders. 

4  wood  Autopasters. 

6  Goss  Autopasters. 

2  new  Goss  web  width  55"  or  56"  cut  down 
kit. 

2  Goss  double  ballooh  formers,  1  is  23 
9/16"  cutoff,  1  is  22%"  cutoff. 

2  4-unit  Goss  Community  oil  bath 
6  unit,  2  folders  Goss  Surburban 
BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen,  TX  78501 
_ (512)  682-7011. _ 

GOSS  COMMUNITY,  4  units,  installed  new 
1978,  Boston  area,  offers.  Box  29323, 
Editor  &  Publisher. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


LET  US  BE  YOUR  SERVICEMAN 
Removals,  installations,  custom  press  en¬ 
gineering  and  rebuilding  services,  web 
width  reductions .  .  .  Double  width,  single 
width,  offset  or  letterpress. 

Write  or  call: 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin,  Suite  201 
Overland  Park,  Kansas  66204 
(913)  432-8276 


WE  OFFER  FOR  SALE  AS  OWNER 
Goss  Urbanite  units,  folders. 

Goss  Urbanite  3  color  unit. 

Goss  Community,  5  units. 

Harris  V-15A,  4  units. 

Harris  V-15A,  6  units,  constant  ink. 

Harris  upper  former  for  V-15A. 

Color  King,  5  units,  double  parallel. 

Our  inventory  changes  constantly;  many 
items  not  listed  above.  We  can  supply  the 
equipment  you  require. 

OFFSET  NEWSPAPER  EQUIPMENT 
1820  Briarwood  Industrial  Ct  NE 
Atlanta,  GA  30329 
(404)  321-3992  Telex  70-0563 


GOSS  COMMUNITY 

1973,  8  units,  SC  folder,  upper  former. 
UPECO,  Box  455,  Lyndhurst  NJ  07071. 


URBANITE  PAPER  ROLL  STANDS 
4-6-8  position.  Hoists.  Will  work  on  all 
offset  presses.  In  storage.  Box  29513, 
Editor  &  Publisher. 


PRICED  TO  SELL— Goss  Community  4  unit 
press  with  folder.  Running  good.  Box 
29587,  Editor  &  Publisher. 


GOSS  COMMUNITY,  5  units,  new  approx. 
1972. 

Goss  Community  floor  and  stacked  units, 
1978. 

Goss  Community,  one  unit,  new  1976. 
*Goss  Suburban,  8  units,  2  folders,  1%1- 
1967. 

Goss  SC,  SU,  Urbanite  and  Community 
folders. 

Goss  Suburban  press  units,  folders. 

Greg^  flying  imprinter  22%". 

Harris  V-25  add-on  units,  1974,  folders. 
Urbanite  Vi  folder. 

Color  King,  2  units,  folder,  1965. 

Fincor  motor  and  control  40  H.P.  &  75  H.P. 
Cottrell  V-15,  2  units  with  gear  drive. 
Urbanite  folder,  1970. 

(^ttrell  V-22,  4  units,  JF4  folder  with  dou¬ 
ble  parallel. 

Fairchild  Color  King,  5  units,  1968. 

•Will  sell  components  or  complete  press. 
WANTED:  Newspaper  equipment  and 
complete  plants. 

IPEC,  INC. 

401  North  Leavitt  Street 
Chicago,  Illinois  60612 
(312)  738-1200  Telex  25-4388 


EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

WANTED  TO  BUY 

WMTED  TO  BUY 

FERAG  counter  stacker  in  good  condition. 
Must  see  in  operation. 

Box  27787,  Editor  &  Publisher. 

CHESHIRE  and  Phillipsburg  any  condition. 

Call  collect  Herb  (201)  289-7900  A.M.S., 

1290  Central  Ave.,  Hillside,  NJ  07205. 

SHERIDAN  48P  or  72P  inserter. 

Must  see  in  operation. 

Box  25954,  Editor  &  Publisher. 

WE  PAY  TOP  CASH 

MULLER  227  inserter. 

Minimum  3  stations. 

Box  25956,  Editor  &  Publisher. 

PRICES  FOR 

All  makes  and  types  of  Envelope  Inserting 

Machines  also  Cheshire  and  Kirk  Rudy 

Labelers,  regardless  of  age  or  condition. 

STA-HI  257  or 

251  COUNTER  STACKER 

Box  25955,  Editor  &  Publisher. 

We  assume  all  transportation  and  pick  up 
costs.  Phone  Toll  Free:  (800)  521-5586  or 
in  Michigan  (313)  865-7777. 

LATE  STYLE 

COTTRELL  V22/25  AND  845 

BOX  273,  EDITOR  &  PUBLISHER. 

MAKING  market  in  Mark  1,  II,  III  Photon 
Pacesetter.  The  Lookout,  POB  205,  Hope- 
well  June  NY  12533.  (914)  226-4711. 

BEST  $$$  FOR  YOUR  METAL  TYPE 

Lead  Department  Commercial  Metals  Co. 

Box  1046  Dallas,  Texas  75221 
(214)  631-4120  Ext.  215 

KANSA  320  INSERTER,  minimum  3  sta¬ 
tions.  COUNT-O-VEYOR  STACKER.  Box 
26682,  Editor  &  Publisher. 

6  UNIT 
845  HARRIS 

AVAILABLE  IMMEDIATELY 
6  printing  units  with  all  avail¬ 
able  options  wired  for  duplex¬ 
ing,  2-100  HP  drive  motors,  1 
RBC  folder  with  upper  and 
lower  silicone  applicators,  5 
high  speed  flying  pasters,  1 
Ferag  automatic  counter¬ 
stacker  and  conveyor,  1  plate 
bender,  1  ink  pump,  1  Dusko- 
lector.  Like  new  condition, 
used  less  than  40  hours  per 
week,  late  1973  model.  No 
dealer  or  broker  involved.  Best 
offer.  Vince  Sorren,  National 
Tabloid  Printers,  11058  W.  Ad¬ 
dison  St,  Franklin  Park  IL 
60131.  (312)  455-7178. 


Help  Wanted  .  .  . 


WANTED  TO  BUY 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER, 

IBM  COMPOSER,  IBM  ESC,  IBM  fonts, 
IBM;  camera.  N.  Gregory,  343  Clive  Ave., 
Oceanside,  NY  11572.  (516)  764-2250. 


ACADEMIC 


ASSISTANT  PROFESSOR— Director  of 
Forestry  Research  Publications  for  Oregon 
State  University.  Must  have  Master's  de¬ 
gree  in  journalism  plus  5  years  technical 
journalism  or  editing  experience;  back¬ 
ground  in  graphic  design  preferr^.  Will 
edit  articles  for  scientific  and  technical 
journals  and  forestry  research  publication 
series.  Courtesy  appointment  in  Jour¬ 
nalism  Department.  Starting  salary  range 
$17,000-21,000  per  year.  Closing  date 
September  15,  1979.  bend  letter  of  appli¬ 
cation,  resume,  college  transcripts,  and 
three  letters  of  recommendation  to:  Dean, 
School  of  Forestry,  Oregon  State  Univer¬ 
sity,  Corvallis  OR  97331.  Oregon  State 
University  is  an  affirmative  action/equal 
opportunity  employer  and  complies  with 
Section  504,  Rehabilitation  Act  of  1973. 


ADMINISTRATIVE 


NEW  YORK  STATE  weekly  chain  requires 
general  manager  30,(X)0  circulation,  staff 
of  30.  Write  Box  29533,  Editor  & 
Publisher. 


GENERAL  MANAGER-type  individual  with 
strength  and  experience  in  accounting  and 
fiscal  management,  wanted  by  privately- 
owned  family  newspaper  company  which 
also  owns  and  operates  several  cable  tele¬ 
vision  systems.  Individual  should  be  a 
"self-starter"  and  enthused  about  news¬ 
paper  business  and  anxious  to  learn  about 
cable  and  newer  communication  systems. 
All  replies  will  be  kept  in  confidence  and 
interviews  arranged.  Please  state  experi¬ 
ence,  objectives,  interests,  and  references 
for  possible  use  at  later  date  after  clear¬ 
ance  from  applicant.  Modern  plant,  com¬ 
puter  system  for  production  and  business, 
a  major  state  university  city.  An  opportun¬ 
ity  for  someone  who  is  smart  and  who  has 
initiative  and  desire  to  better  self.  Write 
Box  29530,  Editor  &  Publisher. 


RARE  MANAGEMENT  OPPORTUNITY 
Editor-publisher  small  (8200)  family- 
owned  quality  Mid-South  PM  daily  with 
weekender  AM  grossing  $1.3  million  (in¬ 
cluding  shopper,  weekly  printing  con¬ 
tracts)  after  35  years  toting  load  alone 
making  effort  to  employ  capable,  ambi¬ 
tious,  honorable,  community-motivated 
assistant  or  business  manager  to  assume 
accounting,  personnel,  advertising,  pro¬ 
duction  and  circulation  supervision  look¬ 
ing  toward  complete  responsibility  5-7 
years.  Firm  believer  in  independent  news¬ 
papers,  57-year-old  publisher  without  fam¬ 
ily  successor  seeks  to  develop  strong 
lieutenant  now  rather  than  accept 
mouth-watering  chain  offers  in  hand  and 
head  for  Tahiti.  You  must  be  out  there 
somewhere.  Do  not  expect  response  be¬ 
fore  September  30.  Send  complete  re¬ 
sume  in  confidence  to  Box  29266,  Editor  & 
Publisher. 


GENERAL  MANAGER  for  Florida  enter¬ 
tainment  magazine.  Heavy  South  and  ad¬ 
ministrative  experience.  (Jevelop  and  over¬ 
see  sales  staff.  $300  per  week  salary  plus 
20%  commission.  Interview  in  New  York. 
Resume  and  strong  letter  to  Good  Times, 
230  Arlington  Circle,  East  Hills  NY  11548. 


■ 


ADMINISTRATIVE 


PERSONNEL 

MANAGER 

Excellent  opportunity  for  high  achiever 
with  2-5  years  generalist  personnel  experi¬ 
ence.  Successful  candidate  will  possess 
developed  skills  in  the  employment,  affir¬ 
mative  action,  accident  prevention,  and 

teneral  personnel  administration  arenas. 

outhern  California  publisher  offers  com¬ 
petitive  salary  and  benefits  package.  All 
resumes  will  be  handled  in  complete  con¬ 
fidence.  Please  detail  salary  history  when 
responding  to  Box  29549,  Editor  & 
Publisher. 


MANAGER 

EMPLOYEE 

RELATIONS 

COMPENSATION 
&  BENEFITS 

Growth  opportunity  with  Eastern 
U.S.  subsidiary  of  the  Times  Mirror 
Co.  for  personnel  professional  with 
minimum  5  years  of  generalist  ex¬ 
perience  including  labor  relations. 
Prefer  MBA  degree,  or  currently 
attending  for  same. 

Initial  assignment  to  revitalize  sal¬ 
ary  and  wage  and  employee  bene¬ 
fits  administration  programs.  (^ 
portunity  to  participate  in  collective 
bargaining  contracts  representing 
more  than  800  employees.  Future 
development  will  involve  exposure 
to  all  phases  of  complete  employee 
relations  operations  of  this 
dynamic,  growing  subsidiary. 
Please  submit  resume  including 
present  salary  to: 

BOX  29634, 
Editor  &  Publisher 

An  equal  opportunity  employer  (M/F) 


DIRECTOR  OF 
OPERATIONS 

Major  market  newspaper  re¬ 
quires  production-savvy 
executive  reporting  directly 
to  publisher.  Exciting  oppor¬ 
tunity  with  top  professional 
team.  Detail  experience  and 
availability. 

Box  29546, 

Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  August  11,  1979 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
CIRCULATION 


PURCHASING 

Major  fast  growing  communications  com¬ 
pany  headquartered  in  the  Northeast  is 
expanding  purchasing. 

If  you’re  looking  for  a  challenging  position 
join  a  dynamic  team  coordinating  the  pur¬ 
chase  of  newsprint,  equipment  and 
supplies  exceeding  $200  million. 

Send  resume  and  salary  history  in  confi¬ 
dence  to  Box  29637,  Editor  &  Publisher. 


ADVERTISING 


DISPLAY  ADVERTISING 
MANAGER 


Proven  sales  and  managerial  background. 
Able  to  conduct  meaningful  sales  meet¬ 
ings;  initiate  and  train  conscientious  staff. 
Retail  advertising  experience  essential. 
Salary  plus  incentives  plus  profit  sharing 
plus  benefits.  Send  resume  and  salary  re¬ 
quirements  to  Confidential,  Mr  Jacobsen, 
The  North  Jersey  Suburbanite,  50  Pier- 
mont  Rd,  Cresskill  NJ  07626. 


ADVERTISING  MANAGER  Zone  2  weekly 
chain,  30,000  circulation,  supervise  staff 
of  6,  handle  major  accounts.  Write  Box 
29534,  Editor  &  Publisher. 


NATIONAL  MANAGER 
New  York  Post,  to  $35K  plus  bonus.  Must 
have  New  York  City  experience.  Call  Peter 
Anderson,  Ad  Director.  (212)  349-5000. 


ADVERTISING  DIRECTOR— 55,000  Zone  5 
daily.  Position  demands  sales  force  man¬ 
agement  and  motivation  and  strength  in 
marketing  and  promotion.  Box  29423, 
Editor  &  Publisher. 


AD  MANAGER  for  growth-aimed  smalltown 
5-day  with  Wednesday  TMC  in  competitive 
Northwest  market.  Need  hard-working 
self-starter,  well  organized,  knowledge¬ 
able,  willing  to  commit  time  and  effort  to 
expand  retail,  classified  and  national. 
Base  plus  commission.  Complete  resume. 
Box  29508,  Editor  &  Publisher. 


ADVERTISING  SALES  opiMrtunity  with  es¬ 
tablished  Maine  weekly,  ^nd  resume.  Box 
29504,  Editor  &  Publisher. 


ADVERTISING  DIRECTORS— Tired  of  the 
day  to  day  hassle  of  getting  a  newspaper 
out  for  an  oft  absent  boss?  Investigate 
permanent  position  with  the  largest  (and 
best)  newspaper  religious  page  sales  or¬ 
ganization  in  the  U.S.  Our  professionals 
set  their  own  schedules  with  full  support 
from  home  office.  Excellent  pay  and  bene¬ 
fits.  Write  Williams  Features,  PO  Box 
8005,  Charlottesville  VA  22906. 


RETAIL  ADVERTISING  MANAGER  needed 
at  45,000  daily  in  major  national  group. 
Experience  in  advertising  management  a 
must.  Will  supervise  staff  of  9  in  a  growing 
west  Texas  market.  Heavy  emphasis  on 
new  business  development  required.  Send 
resume  and  salary  history  to:  Advertising 
Director,  San  Angelo  Standard-Times,  Box 
5111,  San  Angelo  TX  76902. 


ADVERTISING  DIRECTOR  for  southeast 
Texas  daily  and  tri-weekly  publications 
with  over  50,000  circulation.  Must  be  sales 
and  marketing  oriented,  promotion 
minded  arxJ  capable  of  effectively  manag¬ 
ing  retail  and  classified  staff  of  14.  Experi¬ 
ence  with  both  daily  and  TMC  publications 
preferred.  Good  starting  salary,  incentive 
program  and  excellent  company  benefits. 
Good  opportunity  for  right  person  in  this 
rapidly  growing  area.  Prefer  applicants 
from  Zones  6  and  4.  Resume  with  refer¬ 
ences  to  Box  29145,  Editor  &  Publisher. 
Previous  replies  misplaced,  please  resub¬ 
mit. 


PLACE  YOUR  FUTURE 
With  Growing  Newspapers 
We  have  positions  tor  strong  advertising 
and  sales  management  people  who  want  to 
move  up.  We  could  be  in  your  future  if  you 
are  dissatisfied  working  in  your  present 
position  on  a  small  or  medium  size  news¬ 
paper.  Send  us  a  resume,  if  you  are  ag¬ 
gressive,  creative  and  promotional 
minded.  Box  29644,  Editor  &  Publisher. 


MOVE  NOW  BEFORE  THE  SNOW  FLIES! 
Advertising  director's  position  open  Sep¬ 
tember  1  on  Sunbelt  daily  in  Zone  8.  Out¬ 
side  staff  of  six  plus  support.  Will  require 
some  personal  selling.  Our's  is  a  product 
you  would  be  proud  to  sell.  Salary  and 
bonuses  to  $25,(X)0  a  year,  more  next.  Box 
29440,  Editor  &  Publisher. 


DUE  TO  PROMOTIONS,  display  advertis¬ 
ing  sales  persons  with  ability  to  sell  and 
service  retail  accounts  needed  im¬ 
mediately  by  a  35,000  circulation  daily  and 
Sunday  newspaper.  Excellent  starting  sal¬ 
ary.  Hospitalization  insurance.  Christmas 
bonus,  profit  sharing,  incentive  program.  A 
great  career  opportunity  with  a  5  newspa¬ 
per  groim.  Send  resume  to  the  Daily  Jour¬ 
nal,  8  Deerborn  Square,  Kankaxee  IL 
60901. 


AD  MANAGER  for  6-day  daily.  Experience 
necessary  in  all  phases.  Ad  staffer  also 
needed.  Contact  John  Haines,  El  Dorado 
Times,  El  Dorado  KS  67042. 


EXPERIENCED  SALESPERSON,  good  sal¬ 
ary,  incentive,  benefits,  a  weekly  in  small, 
warm  Okeechobee,  Florida.  News,  (813) 
763-3134. 


ADVERTISING  REP  needed  for  growing, 
aggressive  weekly.  Need  talented,  energet¬ 
ic  person  who’s  not  afraid  to  sell  con¬ 
tracts,  upsell  ads  or  meet  people.  No  place 
for  tired  meek  mouse.  Send  resume,  work 
samples,  salary  requirements  to  News,  ^x 
466,  Garner  NC  27529. 


RETAIL  AD  MANAGER 
Here’s  an  immediate  opportunity  to  work 
in  an  affluent,  growing  market,  to  inspire 
and  direct  experienced  sales  people  and  to 
work  with  a  challenging  talented  corps  of 
marketing  management  pros.  Medium-size 
Midwest  daily  needs  manager  with  retail 
knowledge,  goal  orientation  and  ability  to 
assess  and  correct  static  sales  picture. 
Growth  and  salary  opportunities  to  match 
your  talents.  Send  resume  and  salary  his¬ 
tory  to  Box  29594,  Editor  &  Publisher. 


AD  MANAGER  Zone  3  daily.  Must  be  ag¬ 
gressive,  very  competitive  market.  Major 
company  benefits  with  newspaper  group. 
Mail  complete  resume  including  salary  his¬ 
tory  to  Box  29597,  Editor  &  Publisher. 


WORKAHOLIC  advertising  salesperson 
needed  in  October  to  run  large  competitive 
suburban  weekly.  $18,000  to  start  plus 
car,  excellent  fringe  benefits,  extensive 
profit  sharing.  Must  be  strong  on  man¬ 
agement  potential,  profit-mindedness  and 
landing  new  business.  Send  letter,  resume 
to  Box  2%99,  Editor  &  Publisher.  State 
present  earnings. _ 


ADVERTISING  DIRECTOR 
UNIVERSITY  OF  TEXAS  AT  AUSTIN 
Immediate  opening  for  Advertising  Direc¬ 
tor  of  Texas  Student  Publications,  pub¬ 
lisher  of  the  Daily  Texan — 38,000  circula¬ 
tion  newspaper;  University  Directory;  UT- 
most  magazine;  and  two  yearbooks.  Re¬ 
sponsible  for  all  local,  national  and  clas¬ 
sified  advertising,  promotion  and  re¬ 
search.  Manage  a  staff  of  three  fulltime 
office  employees  and  20  student  sales¬ 
people.  Must  be  strong  in  sales  and  promo¬ 
tion  with  at  least  three  years  experience  in 
newspaper  advertising  and  some  sales 
management  experience.  Salary  range 
$15,%0  to  $20,000  first  year,  negotiable. 
Send  inquiries  to; 

OFFICE  OF  PERSONNEL  SERVICES 
2613  WICHITA 
AUSTIN  TEXAS  78712 


An  Equal  Employment  Opportunity/ 
Affirmative  Action  Employer. 


ADVERTISING  MANAGER  for  15,000 
5-day  AM  daily  in  New  York  City  metro 
area.  Responsibilities  include  managing 
retail  and  classified  staffs,  starting  a  TMC 
product  to  compete  with  a  well-established 
pennysaver,  and  expanding  national  ad¬ 
vertising.  Must  be  willing  to  commit  one¬ 
self  totally  to  this  challenging  opportunity. 
Send  qualifications  to  Box  29591,  Editor  & 
Publisher. 


RETAIL  ADVERTISING  SALES— Seeking 
self-motivated  person  to  call  on  estab¬ 
lished  and  new  accounts.  Excellent  earn¬ 
ings  potential  including  salary  and  com¬ 
mission.  Excellent  benefit  program  and 
advancement  potential.  Sales  experience 
required.  Resume  to  Bob  Lyon,  Meredith 
Newspapers,  1660  Beverly  Blvd,  Los 
Angeles  CA  90026. 


ARTIST 


ARTIST 

Metropolitan  newspaper.  Zone  2,  upgrad¬ 
ing  its  graphic  image,  has  an  opening  in  its 
art  department  for  an  experienced 
illustrator/layout  person.  Knowledge  of 
contemporary  design  and  color  reproduc¬ 
tion  required.  Salary  open.  Send  resume 
and  a  few  samples  to  Box  29453,  Editor  & 
Publisher. 


EDITOR  &  PUBLISHER  for  August  11,  1979 


CIRCULATION  DIRECTOR  wanted  for 
growing  Zone  6  city  with  20,000  circula¬ 
tion.  We  are  a  PM  and  Sunday  publication 
utilizing  primarily  Little  Merchants.  Appli¬ 
cants  should  have  a  proven  track  record 
and  possess  excellent  organizational  and 
promotional  abilities.  Salary  will  commen¬ 
surate  with  your  experience  and  abilities. 
Send  your  complete  resume  in  confidence 
to  Box  29253,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  7300  county 
seat  daily  with  4800  free  weekly.  Excellent 
opportunity  to  develop  management  skills 
in  a  progressive  organizaton:  We  em¬ 
phasize  sales,  service  and  promotion.  Sal¬ 
ary,  performance  bonus,  plus  profit  shar¬ 
ing.  Send  resume  and  salary  requirements 
tO:  Gary  Dalton,  Urbana  Daily  (Jitizen,  PO 
Box  191,  Urbana  OH  43078. 


DISTRICT  MANAGER 


The  Midland  (Mich.)  Daily  News,  a  17,500 
central  Michigan  daily,  has  an  immediate 
opening  for  a  district  manager.  Respon¬ 
sibilities  would  include  sales,  development 
of  promotions,  and  working  with  carriers, 
motor  route  drivers  and  dealers. 


Proven  sales  ability,  initiative  and  the  de¬ 
sire  to  advance  are  essential.  Salary  up  to 
$16,500  plus  a  fine  benefit  package.  Send 
complete  resume  to  H.A.  Wamsiey,  Mid¬ 
land  Daily  News,  PO  Box  432,  Midland  Ml 
48640. 


CIRCULATION  DIRECTOR 

Immediate  opening  for  an  experienced 
sales  oriented  person  with  a  good  track 
record  who  would  like  to  organize  and  di¬ 
rect  both  a  sales  department  and  a  dis¬ 
tribution  division  for  our  daily  and  Sunday 
operation.  Initiative,  ideas  and  effort  can 
be  put  into  effect  here  to  produce  both 
long  and  short  term  results.  Send  your  re¬ 
sume  to  R.E.  Pifer,  Sandusky  Register, 
314  W.  Market  St,  Sandusky  OH  44870. 


CIRCUUTION  MANAGER 
Private  Postal  System  covering  50,000 
weekly  circulation  for  free  shopper  publi¬ 
cation  is  looking  for  experienced  circula¬ 
tion  pro.  You  wiTi  have  total  responsibility 
for  hiring,  training  and  motivating  all  circu¬ 
lation  personnel.  We  are  a  dynamic  growth 
orient^  company  offering  exceptional  po¬ 
tential  for  the  right  person.  Salary  com¬ 
mensurate  to  background  plus  profit  shar¬ 
ing.  Send  resume  and  salary  history  to  Box 
29376,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR— Growing 
100,000  circulation  daily,  weekly,  and 
free-distribution  group  seeks  shirt-sleeve 
innovator  with  management  experience  in 
training,  promoting,  nwtivating.  Good  sal¬ 
ary,  benefits,  working  and  living  environ¬ 
ment.  Complete  information  to  Loren  Ghig- 
lione.  Publisher,  The  News,  25  Elm  St, 
Southbridge  MA  01550. 


RAPIDLY  GROWING  group  of  community 
weekly  newspapers.  Require  talented, 
bright  circulation  manager  to  lead  us  for¬ 
ward  in  our  total  market  coverage  and  paid 
circulation  efforts.  Good  salary  and  fringe 
benefits  plus  a  great  coastal  southern 
California  environment.  Resume,  salary 
requirements  to  Box  29435,  Editor  & 
Publisher. 


SUPERVISORS 

Southern  California  and  the  sea — presents 
a  rare  opportunity  to  join  a  major,  growing 
AM,  PM  daily.  Best  of  all,  we  do  the  tot^ 
job  and  have  fun  doing  it.  If  you  are  an 
experienced  supervisor  with  an  estab- 
lisned  record  of  results  we  would  like  to 
hear  from  you.  Box  29574,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  wanted  for 
growing  25,000  ABC  eastern  Ohio  6-day 
PM  daily.  Competitive  market.  Reports  to 
circulation  director.  Excellent  opportunity 
for  ambitious  district  manager  with  promo¬ 
tion  experience,  ready  to  move  up,  or  man¬ 
ager  on  smaller  daily.  Excellent  salary  and 
fringes.  Call  Steve  Falk,  The  Times  Leader, 
MaiTins  Ferry  OH.  (614)  633-1131. 


CIRCULATION  DIRECTOR  capable  of  reor¬ 
ganizing  circulation  departments  of  3 
small  newspapers.  Zone  1.  Must  have 
motor  route  and  junior  merchant  experi¬ 
ence.  State  present  income  and  refer¬ 
ences  in  resume.  No  references  will  be 
contacted  without  your  permission.  All  ap¬ 
plications  completely  confidential.  Box 
29560,  Editor  &  Publisher. 


Circulate  Your  Jobs,  Services,  Talents 
to  the  Largest  Newspaper  Audience 
in  the  World  with  E&P  Classifieds 


A.M.  CITY  home  delivery  manager  respon¬ 
sible  for  90,000  home  deliveries.  Will  ovqr- 
see  42  districts  and  supervise  56  district 
managers  and  5  supervisors.  A  college 
degree  plus  2  years  circulation  manage¬ 
ment  experieiKe  is  prefened.  This  positKin 
reports  to  the  assistant  circulation  man¬ 
ager.  Salary  is  commensurate  with  experi¬ 
ence.  Excellent  fringe  benefits  package. 
Mail  resume  to  San  Jose  Mercury  News, 
Personnel  Department,  750  Ridder  Park 
Dr.,  San  Jose  CA  95190. _ 

12,000  Pennsylvania  ABC  daily  with  TMC 
needs  a  circulation  manager  who  places 
service  to  the  reader  at  top  of  his  list  of 
priorities.  The  person  we  need  will  plan 
his/her  circulation  department’s  operation 
so  that  their  actions  eliminate  the  need  for 
reaction.  An  organizer  who  concentrates 
on  basics  of  good  circulation  department 
operation — service,  collection, '  promotion — 
will  have  ample  opportunity  to  prove  his/ 
her  methods  work.  Results  achieved  from 
this  type  of  operation  will  be  gratifying  to 
the  successful  applicant  plus,  rewarding 
in  relation  to  your  career.  Anyone  who 
believes  their  efforts  and  methods  will 
establish  an  efficient  and  productive  cir¬ 
culation  department  should  submit  a 
resume  to  Box  29442,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  Zone  5  7-day 
publication,  30,000-1-  with  TMC.  Competi¬ 
tive  area.  Emphasis  on  sales  and  must  be 
people  oriented  to  supervise  staff  of  dis¬ 
trict  personnel.  Reports  to  circulation  di¬ 
rector.  Part  of  fast  growing  national  group. 
Excellent  chance  to  advance.  Excellent 
base  pay  and  incentive  bonus  for  results. 
Apply  in  confidence  to  Box  29286,  Editor 
&  Publisher. 


CIRCULATION  MANAGER  for  large  home 
delivery  operation  in  New  York  City  metro 
area.  Very  strong  background  necessary  in 
boy  delivery  operations.  Call  (212)  881- 


CIRCULATION  MANAGER— San  Juan, 
Puerto  Rico.  Weekly  business  newspaper 
— 45,000  circulation.  Experience  with 
postal  regulations,  mailed  publications, 
promotional  and  marketing  programs  and 
telephone  solicitation  necessary.  Must  be 
a  take  charge  shirt  sleeve  manager,  min¬ 
imum  3  years  experience.  Spanish  bi¬ 
lingual  helpful. 

Resume-salary  requirements  to; 

Publisher,  Caribbean  Business 
P.O.  Box  6253 
Loiza  Street  Sta. 

Santurce,  Puerto  Rico  (X)914 


CIRCULATION  MANAGER— Familiar  with 
carrier  operation,  promotion,  recruitiiig 
etc.  Small  daily  in  a  nice  area  of  Zone  a 
$15,000  plus  fringes.  Box  29607,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER 
We’re  seeking  a  result  oriented  self-starter 
to  supervise  and  motivate  our  young  and 
aggressive  classified  ad  staff.  Proven 
strength  in  outside  sales  and  classified 
phone  sales  supervision  necessary.  Salary 
commensurate  with  experience,  plus  in¬ 
centive.  If  you’re  looking  for  an  exciting 
future  with  a  growth  oriented  Zone  6  AM 
daily  send  your  resume  with  salary  re¬ 
quirements  today  to  Box  29311,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING 
MANAGER 

ANDERSON.  SOUTH  CAROLINA 
The  Newspaper;  Independent  and  Daily 
Mail,  50,000  circulation  daily,  owned  by 
Harte-Hanks  Communications  Inc. 

The  Challenge:  To  take  a  reasonably  suc¬ 
cessful  and  growing  classified  department 
and  increase  linage  and  improve  overall 
performance  of  the  department. 

The  Job:  Responsible  for  classified  de¬ 
partment:  planning,  budgeting,  motivat¬ 
ing,  training,  marketing. 

The  Person;  Works  hard,  efficient,  concep- 
tualizer,  knows  classified;  understands 
people,  marketing  instincts  and  goal 
achiever. 

The  Future:  Seek  individual  who  can  de¬ 
velop  into  a  greater  management  role. 
The  Location:  Foothills  of  Smokey  Moun¬ 
tains  on  Lake  Hartwell;  2  hours  northeast 
of  Atlanta,  Georgia. 

Respond  tO:  Cecilia  Kay,  Personnel  Ad¬ 
ministrator,  Anderson  Independent  and 
Daily  Mail,  PO  Box  2507,  Anderson  SC 
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HELP  WANTED 


CLASSIFIED  ADVERTISING 


IMMEDIATE  OPENING  for  a  classified  out¬ 
side  sales  representative.  Will  work  some 
retail  in  Ohio's  vacationland  at  a  27,000+ 
daily  and  Sunday.  Salary  commensurate 
with  experience.  Excellent  fringes  and  in¬ 
centive  program.  Send  resume  to  Dennis 
Simecek,  Sandusky  Register,  314  W  Mar¬ 
ket  St,  Sandusky  OH  44870,  or  phone 
(419)  625-5500.  Equal  opportunity 
employer.  _ 


CLASSIFIED  AD  MANAGER 
The  Evening  Herald,  a  24,000  circulation 
daily,  published  in  Rock  Hill,  South 
Carolina,  seeks  an  aggressive,  motivated, 
tough-minded  manager.  Responsibilities 
include  budgeting,  planning,  directing  and 
controlling  all  phases  of  classified. 

Ideal  candidate  would  be  No.  2  person  in 
daily  or  classified  ad  manager  in  weekly 
looking  to  move. 

Excellent  compensation  and  benefit  pack¬ 
age.  Reply  in  confidence  to  Rick  Fordham, 
Ad  Director,  Evening  Herald,  PO  Box 
11707,  Rock  Hill  SC  29730. _ 


CLASSIFIED  MANAGER— San  Juan. 
Puerto  Rico.  Weekly  business  newspaper 
— 45,(X]0  circulation.  We  seek  an  a^res- 
sive,  motivated  manager  with  at  least  3 
years  experience  in  planning,  directing 
and  controlling  all  phases  of  classified 
including  telephone  solicitation.  Oppor¬ 
tunity  to  develop  department  from  scratch. 
Spanish  bilingual  helpful. 

Resume-salary  requirement  tO: 

Publisher,  Caribbean  Business 
P.O.  Box  6253  Loiza  Street  Sta. 

_ Santurce,  Puerto  Rico  00914 _ 

CLASSIFIED  MANAGER 
New  York  Post,  to  $35K  plus  bonus.  Must 
have  New  York  City  experience.  Call  Peter 
Anderson,  Ad  Director,  (212)  349-5(X)0. 


DATA  PROCESSING 


DATA  PROCESSING  MANAGER 
We  are  looking  for  a  seasoned  professional 
manager  to  head  up  our  business  data 
processing  department.  The  position  re¬ 
quires  an  objective,  goal-oriented  indi¬ 
vidual  who  is  committed  to  producing  pro¬ 
fessional  results.  Good  technical  skills  are 
essential,  however  we  feel  that  excellent 
management  skills  are  equally  important. 
We  are  a  major  daily  in  Zone  6,  operating 
on  newly  installed  Burroughs  equipment. 
We  are  in  the  process  of  expanding  our 
present  systems  and  services,  so  you  have 
the  opportunity  to  join  us  at  an  ideal  time. 
If  you  are  interested  in  joining  a  dynamic, 
professionally  run  company,  send  your  re¬ 
sume  and  salary  requirements  to  Box 
29434,  Editor  &  Publisher.  Equal  oppor¬ 
tunity  employer. 


HELP  WANTED 


DATA  PROCESSING 


SYSTEMS  ANALYST 

Experienced  analyst  with  proven  record  to 
assist  in  the  development  of  a  large  com¬ 
mon  data  base.  Data  base  and  on-line 
processing  experience  desirable.  Good 
communications  and  writing  skills  re¬ 
quired.  Degree  preferred.  This  is  a  large 
daily  and  Sunday  paper  using  Honeywell 
hardware.  Salary  commensurate  with  ex¬ 
perience.  Zone  8  daily  newspaper.  Box 
29494,  Editor  &  Publisher. 


DATA  PROCESSING  systems  manager 
80,000  combined  daily  and  Sunday  lo¬ 
cated  in  Texas  sun  belt.  Looking  for  a  proj¬ 
ect  leader  PDP  1170  experience,  CMS, 
and  TMS  functional  background  helpful  to 
understand  our  objectives  for  a  brand  new 
systems  department.  Reply  with  complete 
confidentiality  to  Box  29527,  Editor  & 
Publisher. 


INFORMATION  SYSTEMS  MANAGER 
The  Post-Intelligencer  is  seeking  an  ex¬ 
perienced  professional  manager  of  infor¬ 
mation  systems.  The  newspaper  is  now  in¬ 
stalling  the  second  phase  of  an  eventual 
100  terminal  Atex  distributed  publishing 
system.  Business  systems  are  converting 
to  a  1  MEG  H-P  3000.  An  on-line  customer 
service  system  is  planned.  This  key  posi¬ 
tion  reports  directly  to  top  management 
and  is  an  outstanding,  challenging  oppor¬ 
tunity  involving  a  total  information  system. 
Salai^  dependent  on  experience.  Contact 
Art  Battino,  PO  Box  1909,  Seattle  WA 
981 1 1  (206)  628-8061  about  this  exciting 
firm  in  beautiful  Seattle.  An  equal  oppor¬ 
tunity  employer. 


DATA  PROCESSING  MANAGER 
Degree  preferred  but  not  essential.  Good 
management  and  communications  skills, 
accounting  knowledge,  and  experience  in 
Assembler,  Cobol  and  some  Fortran  is 
what  we're  looking  for.  This  is  a  ground 
floor  opportunity  with  a  progressive,  thriv¬ 
ing  California  daily  about  to  move  into  new, 
advanced  systems.  Salary  is  open.  Reply  in 
own  handwriting  and  include  resume  with 
complete  job  and  salary  history.  All  replies 
will  be  answered.  Box  29615,  Editor  & 
Publisher. 


EDITORIAL 


STATISTICAL-MINDED  EDITOR  with  ad¬ 
diction  for  detail  and  accuracy  wanted  for 
annual  data  books.  New  York  area.  Ex¬ 
pected  to  work  as  hard  as  six-person  staff 
as  well  as  direct  them.  Experience  impera¬ 
tive.  Give  complete  history  and  references. 
Resumes  will  not  be  returned  nor  acknowl¬ 
edged.  Box  28973  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


NIGHT  CITY  EDITOR 

Expanding  45,0(X)  suburban  Philadelphia 
PM  with  big  league  potential  is  building 
all-pro  editing  team.  We  need  a  bright,  ag¬ 
gressive  editor  to  fill  a  crucial  spot,  direct¬ 
ing  both  staff  and  correspondents.  If  you 
have  solid  supervisory  experience,  a  flair 
for  layout  and  the  drive  to  succeed  in  a 
highly  competitive  market  send  us  a  re¬ 
sume,  references  and  three  page  samples. 
In  return  we  offer  opportunity  for  rapid  ad¬ 
vancement,  excellent  benefits  and  salary 
in  low  $20s.  Reply  to  Box  28693,  Editor  & 
Publisher. 


WRITER-EDITOR  for  religious  news 
agency.  Zone  2.  Wide  background  religious 
developments.  Newspaper  or  wire  service 
experience  preferable.  Write  full  details, 
salary  requirements.  Box  29431,  Editor  & 
Publisher. 


THE  NEW  ORLEANS  STATES-ITEM  seeks 
a  TV editor.  Must  be  experienced  journalist 
with  the  ability  to  write  a  lively,  informative 
daily  column;  to  make  recommendations 
on  both  local  and  national  programs;  and 
to  cover  news  stories  involving  local  sta¬ 
tions.  Must  be  willing  to  watch  many  hours 
of  TV  weekly.  Some  editing  also  involved. 
Send  complete  resume  to  Personnel  Man¬ 
ager,  The  States-ltem,  3800  Howard  Av, 
New  Orleans  LA  70140.  An  equal  oppor¬ 
tunity  employer  M/F. 


THE  STATES-ITEM  is  seeking  an  experi¬ 
enced  journalist  to  cover  metropolitan 
New  Orleans  real  estate  and  to  edit  a 
weekly  real  est-jte  tabloid  with  an  em¬ 
phasis  on  the  needs  of  the  homeowner. 
Basic  knowledge  of  business  and  finance 
essential.  Editing  experience  desirable. 
Send  complete  resume  to  Personnel  Man¬ 
ager,  The  States-ltem,  3800  Howard  Av, 
New  Orleans  LA  70140.  An  equal  oppor¬ 
tunity  employer  M/F. 


10,000  CIRCULATION  tri-weekly  seeks  ag¬ 
gressive  sports  writer  with  solid  writing, 
able  to  direct  stringers.  Heavy  concentra¬ 
tion  on  high  school  spprts.  Send  resume 
and  clips  to  250  Williams  Rd,  Carpen- 
tersville  IL  60110. 


FREE  LANCE 

Writers  and  photojournalists  sought  im¬ 
mediately  for  new  VVorcester  County  publi¬ 
cation  in  central  Massachusetts.  Must  re¬ 
side  in  Worcester  County.  Send  resume  to 
Worcester  County,  11  Howard  St,  Worces¬ 
ter  MA  01608. 


COPY  EDITOR — Needed  immediately. 
Small  Michigan  daily.  Top  pay,  benefits. 
Experienced  only.  Box  29543,  Editor  & 
Publisher. 


NEWS  EDITOR/REPORTER  needed  for 
growing,  aggressive  weekly.  Need  talented 
person  with  analytical,  investigative  mind 
and  ability  to  go  for  jugular.  Person  needs 
working  knowledge  of  sports,  photography 
and  layout.  Send  resume,  work  samples, 
salary  requirements  to  News,  Box  466, 
Garner  NC  27529. 


IF  YOU  CAN  EDIT  copy  skillfully  and  fast, 
and  design  bright,  interesting  and  easy  to 
read  pages  for  that  copy,  we  are  looking  for 
you  as  our  copy  and  design  editor.  You 
might  be  a  recent  college  graduate  or  have 
1  to  5  years  of  experience.  You  are  defi¬ 
nitely  strong  in  spelling,  grammar  and 
newspaper  design  principles.  You  are 
eager  to  accept  responsibility,  and 
schedule  your  time  so  that  page  flow  is 
consistent  and  deadlines  are  met.  You 
have  a  pleasing  personality  and  can  work 
well  with  reporters,  editors  and  photog¬ 
raphers  meeting  their  needs  in  page  de¬ 
sign  and  helping  them  with  their  copy.  You 
also  understand  the  needs  and  constraints 
of  the  composing  room,  and  can  work  har¬ 
moniously  with  its  staff.  You  would  enjoy 
working  on  an  11,5(X)  circulation  daily  PM 
newspaper  with  a  computerized  front  end 
system  and  a  modern  offset  production 
plant.  We  are  serious  about  the  quality  of 
our  newspaper,  and  you  should  be.  too. 
Send  your  resume  (do  not  call)  to;  Kaj 
Spencer,  Publisher,  The  Advertiser 
Tribune,  PO  Box  218,  Tiffin  OH  44883. 
Application  deadline:  August  20,  1979. 


ZONE  5  suburban  weekly  seeks  creative 
feature  writer/general  assignment  report¬ 
er.  Heavy  emphasis  on  local  features  and 
photography.  At  least  2  years  experience 
in  newspapers  essential.  Must  know  cam¬ 
era,  darkroom  and  layout.  Apply  in  writing 
with  salary  requirements  and  resume  to 
Box  29650,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


EDITORIAL  PAGE  WRITER— Knowledge  of 
state  politics  and  personalities  preferred. 
Send  resume  and  samples  to  H.H.  Hill, 
EPE,  The  Journal,  PO  Box  3159,  Winston- 
Salem  NC  27102. 


2  REPORTERS  sought  by  55,000  circula¬ 
tion  daily.  Excellent  salary  and  fringes. 
Please  send  resume  and  writing  samples  to 
Editor,  Saginaw  News,  Saginaw  Ml  48605. 
An  Affirmative  Action  employer. 


MANAGING  EDITOR 

Outstanding  opportunity  for  professional 
editor  and  manager  to  handle  managing 
editor  responsibilities  for  Zone  4,  7  day 
metro.  This  position  offers  an  opportunity 
for  individual  and  professional  growth  and 
accomplishment.  Salary  commensurate 
with  background  and  experience  along 
with  a  comprehensive  fringe  benefit  pack¬ 
age.  If  you  are  now  a  managing  editor  or 
assistant  managing  editor  on  a  medium 
sized  daily  we  would  like  to  hear  from  you. 
Please  write  in  detail  to  Box  29466,  Editor 
&  Publisher. 


REPORTER — Salary  commensurate  with 
experience  to  $22,(X)0.  Apply  to  Martha 
Hanny,  Buffalo  Courier  Express,  795  Main 
St,  Buffalo  NY  14240. 


EXPERIENCED  business  reporter  to  write 
weekly  column  and  investigative  and  in- 
depth  stories  on  the  business  scene  in 
New  Orleans  for  young,  dynamic,  weekly, 
circulation  20,000.  Salary  $300  tops,  de¬ 
pending  on  experience.  Box  29446,  Editor 
&  Publisher. 


MANAGING  EDITOR-Experienced,  dedi¬ 
cated  leader,  willing  to  work  needed  by 
8500-1-  AM  daily.  Need  person  sensitive  to 
community  journalism  with  ability  to  rec¬ 
ognize  important  news  stories  in  high 
growth  area.  Must  possess  experience  and 
qualifications  to  direct  a  6  person  editorial 
staff.  Send  complete  resume  to  Ed  J 
Hauck,  Dickinson  Press,  127  W  First  St, 
Dickinson  ND  58601. 


WIRE  EDITOR 

Wire  editor  for  daily  in  beautiful  western 
Maryland,  70  miles  from  Washington  and 
Baltimore.  Two  years  experience  on  VDT 
operation  preferred.  Call  or  write  Person¬ 
nel  Department,  Herald  Mail  Co., 
Hagerstown  MD  21740;  phone  (301)  733- 
5131. 


DESK  PERSON,  knowledge  of  layout, 
headline  writing  and  copy  reading.  Send 
resume  to  Carol  Talley,  Daily  Advance,  87 
E  Blackwell  St,  Dover  NJ  07801. 


MANAGING  EDITOR  to  lead  news  staff  of 
six,  5-day  PM,  progressive  Western  city  of 
12,000.  Zone  7.  Want  enthusiastic  leader, 
strong  on  local  news,  features,  who  cares 
about  way  paper  looks.  Start  around 
$14,500.  Box  29518,  Editor  &  Publisher. 


REPORTERS — City  beat,  general  assign¬ 
ment,  county  government,  photography. 
Two  openings  on  14,000  daily  for  talent  in 
any  or  a  combination  of  the  above.  Prefer 
some  experience;  bright  beginners  consid¬ 
ered.  Salary  to  $12,500  depending  on 
qualifications.  Send  letter  describing  your 
accomplishments  and  goals,  10  best  writ¬ 
ing  samples,  earnings  record,  resume,  to 
Katherine  Moore,  Managing  Editor,  Fre¬ 
mont  Tribune,  Box  9,  Fremont  NB  68025. 
Equal  opportunity/affirmative  action 
employer.  A  Gannett  Newspaper. 


EXPANSION  CREATES  need  for  night  city 
editor,  2  reporters  and  magazine-type  writ¬ 
er  on  award-winning  Florida  daily  in  highly 
competitive  market.  Experience  preferred, 
talented  beginners  will  be  considered. 
Send  resume,  work  samples  and  salary  re¬ 
quirements  to  Box  29505,  Editor  & 
Publisher. 


ARTICULATE,  SEASONED  EDITOR 
Well  regarded.  Southeastern  newspaper  in 
middle-sized  community  seeks  experi¬ 
enced  editor  to  handle  chief  editorial  func¬ 
tions.  including  editorial  page  and  some 
public  relations.  Excellent  writing  skills 
and  several  years  of  experience  necessary. 
Should  be  a  versatile  speaker,  willing  to 
meet  the  public.  Traditional  and  conserva¬ 
tive  orientation  desired.  Write  Box  29503, 
Editor  &  Publisher. 


COPY  EDITOR  wanted  for  Zone  2  daily  out¬ 
side  New  York  City.  We  are  looking  for  a 
hard  working,  ambitious  person  who  knows 
the  language  and  can  work  under  deadline 
pressures.  Starting  salary  $175  per  week. 
Send  resume  to  Box  29497,  Editor  & 
Publisher. 


DESIGNER 


DESIGNER 


NEWSPAPER 

DESIGNER 

There’s  no  traditional  newspaper  terminology 
for  this  un-traditional  assignment. 

We  are  looking  for  a  professional  to  join  others 
with  varied  backgrounds  working  in  the  new  idiom 
of  newspaper  design.  Whether  you  know  the  dis- 
cipiine  as  that  of  a  graphics  editor  or  staff  artist, 
the  person  we  are  seeking  has  the  skiiis  of  a 
designer  and  the  instincts  of  a  journaiist,  and  wiii 
work  in  tandem  with  editors  on  a  major  metro- 
poiitan  Zone  2  morning  paper  in  shaping  the 
editoriai  product. 

Starting  Salary:  $25,000 
Comprehensive  Benefits  Package 

Please  forward  resume  and  non-returnable  work  samples,  in 
confidence  to: 

Box  29485,  Editor  &  Publisher 

An  Equal  Opportunity  Employer 
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HELP  WANTED 


EDITORIAL 


SPORTS  REPORTER— Editor  for  Wyoming 
community  that  appreciates  good  cover¬ 
age  of  high  schools,  college  sports.  Re¬ 
sumes  to:  Riverton  Ranger,  Box  993, 
Riverton  WY  82501. 


HARD  NEWS,  features,  photography,  lay¬ 
out.  Ideal  spot  to  burn  off  excess  energy, 
try  out  ideas  on  quality  rural  weekly.  Some 
experience  helpful.  Call  Jim  Kevlin, 
Lakeville  Journal,  (203)  435-2541. 


REPORTER — Fast  growing  tri-weekly  in 
beautiful  Oregon  needs  a  solid,  aggressive 
reporter  for  challenging  City  H^l  beat, 
general  assignment.  Some  experience 
necessary.  People  on  dailies  are  joining  us 
so  if  you're  ambitious  and  want  to  live  in  a 
quality  environment  in  the  Portland  sub¬ 
urbs,  send  resume  and  clips  to  Ken  Doney, 
executive  editor,  Gresham  Outlook,  PC) 
Box  678,  Gresham  OR  97030. 


SPORTSWRITER — Ideal  opening  for  re¬ 
cent  college  graduate  with  sports  writing 
experience.  Daily  AM  newspaper.  Send 
clips  and  resume  to  Ed  Hauck,  Dickinson 
Press,  127  W  First  St,  Dickinson  ND 
58601. 


SPORTSWRITER- 

PHOTOGRAPHER 

Suburban  Washington  DC  weeklies  need 
sportswriter-photographer  with  layout  and 
darkroom  experience  immediately.  Send 
resume  and  clips  to  John  Rouse,  Editor, 
Bowie  News/C;rofton  News-Crier,  PO 
Drawer  M,  Bowie  MD  20715. 


REPORTERS 

You've  got  at  least  2  years  experience, 
polished  writing  skills,  and  an  understand¬ 
ing  of  the  way  things  work. 

We've  got  a  circulation  of  45,000  daily  and 
Sunday,  an  award-winning  staff,  and  lots 
of  opportunity. 

Send  clips,  resume  and  salary  require¬ 
ments  to  City  Editor,  Box  29568,  Editor  & 
Publisher. 


WASHINGTON  CORRESPONDENT 
Newspaper  group  has  opening  in  its  Wash¬ 
ington  bureau  for  regional  correspondent. 
Requires  minimum  3  years  daily  newspa¬ 
per  experience,  background  in  state  and 
local  government  coverage,  some  super¬ 
visory  experience.  Box  29564,  Editor  & 
Publisher. 


COPY  EDITOR— European  Stars  and 
Stripes,  Darmstadt,  Germany,  has  a  va¬ 
cancy  for  a  good  copy  editor.  In-hire  salary 
$15,920  per  annum  plus  substantial  living 
uarters  allowance.  Transportation  paid, 
xperience  in  copy  desk  assignment 
necessary.  A  degree  and  at  least  2  years 
daily  newspaper  experience  needed.  Only 
applications  postmarked  on  or  before  18 
August  1979  will  be  considered.  Apply  to 
Civilian  Personnel  Officer,  European  Stars 
and  Stripes,  APO  New  York  09211. 


EDITORIAL  ASSISTANT  for  regional 
magazine.  Position  open  September  1. 
Writing,  proof-reading,  editing  required. 
Must  be  able  to  relate  to  high  income, 
sophisticated  audience.  Send  resume  and 
writing  samples  to  Palm  Beach  Life,  PO 
Box  1176,  Palm  Beach  FL  33480. 


SPORTS  EDITOR 

Morning  33,000  paper  seeks  experienced 
sports  editor  for  high-profile  job  in 
sports-minded  city.  The  ideal  candidate  is 
now  a  sports  editor  at  a  smaller  paper,  has 
extensive  reporting  and  desk  experience 
and  is  familiar  with  Kentucky  sports. 
Editor  will  direct  3  reporters.  Good  salary 
and  benefits.  Send  letter,  resume  and 
clips  tO:  Dave  Butler.  Managing  Editor, 
Messenger-Inquirer,  PO  Box  1480,  Owens¬ 
boro  KY  42301. 


GENERAL  ASSIGNMENT  reporter  for 
twice-weekly  in  resort  community  on  Col¬ 
orado  River.  Entry  level  position  in  solid 
chain.  Photography  helpful.  Mohave  Valley 
News,  Box  567,  Bullhead  City  AZ  86430. 


STATES  NEWS  SERVICE  is  looking  for  a 
reporter.  The  work  is  still  hard  and  the  pay 
is  still  low.  Send  resume  and  clips  to 
Editor,  States  News  Service,  316  Pennsyl¬ 
vania  Av  SE,  Washington  DC  20003.  (202) 
546-7500. 


REPORTER/PHOTOGRAPHER  for  weekly 
in  northern  Maine.  Some  experience  pre¬ 
ferred.  Call  (207)  728-3336  or  write  St. 
John  Valley  Times,  PO  Drawer  F, 
Madawaska  ME  04756  immediately. 


HELP  WANTED 


EDITORIAL 


BUSINESS  EDITOR 

Business  magazine/newsletter  seeks  an 
experienced  business/marketing  editor  for 
New  York  office.  Editor  should  have  ex¬ 
perience  in  reporting  on  markets  and  busi¬ 
ness  topics.  Our  publications  cover  indus¬ 
trial  developments,  governmental  regula¬ 
tions,  and  markets  and  pricing  of  indus¬ 
trial  products.  Editor  must  be  a  self-starter 
and  capable  of  supervising  at  least  one 
assistant  editor.  Write  fully,  including  sal¬ 
ary  requirements  and  provide  samples  of 
published  writing.  Reply  to: 

Box  29555,  Editor  &  Publisher 
Equal  opportunity  employer 


MANAGING  EDITOR 

Daily  business  newspaper  in  sunbelt.  Must 
have  business  newse;merience.  Innovative 
on  layout  and  design,  (challenging  position, 
excellent  salary.  Send  resume  including 
earnings  history.  Box  29554,  Editor  & 
Publisher. 


BROWN  UNIVERSITY,  Assistant  Director, 
News  Bureau  and  editor  weekly  bulletin. 
The  assistant  director  researches  and 
writes  news  releases  and  features  for  dis¬ 
tribution  to  local  and  national  media;  edits 
the  weekly  bulletin,  an  8  page  tabloid 
newspaper  distributed  internally;  and  gen¬ 
erally  assists  the  director  in  the  functions 
of  the  news  bureau.  Candidates  should 
have  demonstrated  writing,  editorial  and 
administrative  ability;  3  to  5  years  weekly 
experience  in  journalism  or  public  rela¬ 
tions,  preferably  in  a  college  or  university 
setting;  and  familiarity  with  print  and  elec¬ 
tronic  media.  Please  send  resume,  salary 
requirements  and  at  least  5  published 
samples  of  writing  and/or  editorial  work  to 
Susan  Heitman,  Director,  Brown  News 
Bureau,  Box  R,  Providence  Rl  02912. 
Deadline,  August  22,  1979.  Brown  Univer¬ 
sity  is  an  equal  opportunity  employer. 


MANAGING  NEWS  EDITOR,  multi-million 
dollar  community  weekly.  Zone  2.  Realistic 
news  budget,  top  news  product  desired. 
$15-20,000.  Write  Box  29646,  Editor  & 
Publisher. 


FULL  CHARGE  news  editor  for  large 
multi-edition  weekly.  Must  be  able  to  moti¬ 
vate  and  train  top,  young  staff.  Heavy,  in¬ 
dependent  political  government  news. 
Zone  2.  $15-18,000  per  year.  Write  Box 
29645,  Editor  &  Publisher. 


THE  ARIZONA  REPUBLIC  is  expanding  its 
staff.  Need  top  notch  headline  writers  and 
copy  editors.  5  day  tryout  compulsory. 
Send  references,  first  time  applicants 
only.  Send  resume  to  B.  Clair  Cobb,  News 
Editor,  Arizona  Republic,  Box  1950, 
Phoenix  AZ  85001. 


WANTED — Experienced  writer/editor  for 
nationally  known  substance  abuse  and 
health  educational  organization.  Success¬ 
ful  applicant  should  possess  that  ability  to 
write  clearly  for  a  variety  of  audiences  and 
reading  levels.  Should  also  have  experi¬ 
ence  editing  the  writing  of  others  and  an 
understanding  of  newspaper  layout. 
Knowledge  in  tne  drug  and  alcohol  abuse 
and  health  fields  helpful,  but  not  required. 
Salary  negotiable  depending  on  experi¬ 
ence  and  excellent  benefits.  Send  resume 
and  clips  to  Personnel  Director,  DO  IT 
NOW  FOUNDATION,  PO  Box  5115, 
Phoenix  AZ  85010. 


GROWING  MIDWEST  DAILY  needs  strong 
writer  for  3-person  sports  department.  De¬ 
gree  required.  Experienced  in  news  or 
sports  writing  preferred.  Pay  according  to 
experience,  ^cellent  benefits.  Send  letter, 
resume  and  clips  to  Box  29643,  Editor  & 
Publisher. 


ASSISTANT  MANAGING  EDITOR 
Top  quality  national  special  interest 
magazine  seeks  a  thoroughly  versed  jour¬ 
nalist  who  is  ready  to  step  into  a  major 
management  role  running  the  day  to  day 
operations  of  a  high  powered  and  talented 
6-person  staff.  Must  be  strong  in  schedul¬ 
ing,  editing,  coordinating  in-house  studio 
and  able  to  work  with  freelance  writers 
coast  to  coast.  Send  resume  to  Box  29640, 
Editor  &  Publisher. 


TWICE-WEEKLY  publication  wants  an  ag¬ 
gressive,  working  managing  editor  with  the 
ability  to  assist  publisher,  make  decisions, 
direct  and  motivate  staff  and  do  layout. 
This  experienced  person  should  bring  with 
him  or  her  ideas  because  you'll  be  joining  a 
rapidly  growing  suburban  chain  in  Zone  1. 
Send  resume,  clips  and  salary  require¬ 
ments  to  Publisher,  B.V.  Tribune, 
Whitinsville  MA  01588. 


HELP  WANTED 


EDITORIAL 


SOCIETY  and  feature  writer.  3000  circula¬ 
tion  weekly.  Also  write  features  for  our 
farm  or  antique  weekly  newspaper- 
magazines.  Must  move  to  this  area.  Mayhill 
Publishers,  Knightstown  IN  46148. 


QUALITY  FLORIDA  DAILY,  circulation 
30,000,  looking  for  3  talented  people:  (1) 
assistant  city  ^itor  with  proven  reporting 
and  supervisory  ability  to  help  develop 
9-person  cityside  staff;  (2)  a  copy  editor 
with  speed,  accuracy  and  language  skill  to 
join  challenging  electronic  news  desk;  (3) 
organizer-editor-writer  to  handle  rede¬ 
signed  weekly  tv  magazine,  daily  enter¬ 
tainment  pages  and  tv  oriented  shopper. 
Send  resume  and  clips  to  Box  29608, 
Editor  &  Publisher. 


ASSISTANT  EDITOR  of  farm  weekly 
needed.  Feature  writing,  layout,  editing, 
head  writing  will  help.  (317)  345-5134  or 
write  PO  Box  90,  Knightstown  IN  46148. 


MANAGING  EDITOR  for  new  Westchester/ 
Connecticut  entertainment  magazine. 
Heavy  music  and  arts  experience.  $200 
per  week.  Send  resume  and  music  writing 
samples  to  Good  Times,  230  Arlington 
Cir,  East  Hills  NY  11548. 


WE  WANT  A  PRO 

or  someone  who  can  write  like  one  for  our 
outstanding,  upbeat  96,000-1-  Zone  3  PM 
leisure-entertainment  section.  We  need 
someone  with  initiative,  solid  reporting 
skills  and  a  way  with  words  who  can  handle 
personality  profiles,  consumer  articles  and 
travel  ana  entertainment  features.  Send 
clips  and  resume  to  Box  29605,  Editor  & 
Publisher. _ 


REPORTER— Cityside  with  background 
and  interest  in  business-labor  beat;  on 
strong  daily  of  55,000  circulation;  call  or 
write  Stewart  Haas,  managing  editor, 
Waterloo  Courier,  Waterloo  lA.  (319)  234- 
3551. 


ASSISTANT  REGIONAL  EDITOR— Mini¬ 
mum  4-5  years  newspaper  experience, 
J-degree,  must  be  strong  on  copy  editing, 
able  to  run  three-man  desk  and  handle 
backshop  coordination.  Opening  also  for 
entry  level  copy  editor/reporter.  Apply  in 
writing  to  Regional  Editor,  The  Clarion- 
Ledger,  Fk)  ^x  40,  Jackson  MS  39205. 

^ence 

Writer 


HELP  WANTED 


EDITORIAL 


SPORTS  WRITER 

Our  sports  section  is  moving  beyond  the 
events  and  scores  reporting.  We're  looking 
for  a  person  who  combines  a  grasp  of 
sports  expertise  with  an  exciting,  well  de¬ 
veloped  writing  style.  Send  resume,  clips 
and  a  letter  about  yourself  and  your 
thoughts  on  sports  writing  to  Kay  Gause, 
Personnel  Manager,  Yakima  Herald  Repub¬ 
lic,  PO  Box  96^,  Yakima  WA  98909.  We 
are  an  equal  opportunity  employer;  women 
and  ethnic  minorities  are  encouraged  to 
apply. _ 

MANAGING  EDITOR  for  regional  agricul¬ 
tural  publication.  Complete  responsibility 
for  small  staff.  Full  benefits.  Zone  2.  Send 
complete  resume  in  confidence  to  Box 
29592,  Editor  &  Publisher. 


MANAGING  EDITOR 

Managing  editor  wanted  for  15,000  circu¬ 
lation  weekly  in  growing  San  Joaquin  Valley 
town  in  California.  Here's  a  challenging 
opportunity  for  the  right  person  with  a 
solid  background  in  writing  and  editing. 
Newspaper  is  located  in  rural  community, 
great  for  raising  a  family.  Close  to  winter 
skiing  and  Mother-Lode  Country. 

If  you  are  looking  for  a  permanent  position 
in  a  picturesque  setting  and  want  the  chal¬ 
lenge  of  producing  an  outstanding  paper 
write  Box  29596,  Editor  &  Publisher. 


REPORTER-PHOTOGRAPHER 
for  general  assignment  duties,  some 
sports  on  small  north  Alabama  daily.  Good 
benefits,  salary  based  on  experience,  ex¬ 
cellent  opportunity  for  advancement  in 
family  owned  chain.  Contact  Bob  Bryan, 
Assistant  Publisher,  The  Athens  News 
Courier,  PO  Box  670,  Athens  AL  35611. 


NEWS  REPORTER/AD  SALESPERSON. 
We're  looking  for  a  general  assignment  re¬ 
porter  with  sharp,  crisp,  informative  writ¬ 
ing  skills.  The  successful  candidate  must 
be  a  self  starter  who  can  use  time  wisely  to 
sell  advertising  and  cover  assignments  for 
this  twice-weexly  newspaper.  This  beauti¬ 
ful  mountain  community  newspaper  offers 
full  company  benefits  and  pleasant  work¬ 
ing  environment.  Must  own  camera  and 
type  proficiently.  Send  resume  to  Mr.  Glen 
Larum,  The  Gunnison  Country  Times,  PO 
Box  240,  Gunnison  CO  81230. 


We  seek  a  senior  level  science  writer  to  join  our  University 
News  Service  as  Chief  Media  contact  on  science-related 
matters.  While  enjoying  broad  freedom  as  a  writer,  you'll 
work  in  a  stimulating  environment  among  an  exceptional¬ 
ly  strong  faculty. 

Using  your  broad  background  in  physical  and  life  sciences 
and  engineering,  you'll  write  stories  for  daily  news 
releases  to  the  media  and  for  the  University's  periodic 
publications. 

You  should  also  have  the  demonstrated  ability  to  clearly 
convey  complex  ideas,  to  generate  story  ideas,  and  to 
work  under  deadline  pressures.  In  addition,  you  must  be 
able  to  work  well  with  faculty  sources  and  media 
contacts. 

Depending  upon  your  preference,  the  position  can  be 
part-time  (75%  minimum)  or  full-time.  Salary  is  in  $20's, 
defiending  upon  related  exFierience. 

Please  send  written  samples  (photocopies  recommended) 
with  three  professional  references  by  October  15,  1979 
to:  Karen  A.  Bartholomew/MEP,  Stanford  University 
News  Service,  Press  Courtyard,  Santa  Teresa  Street, 
H  \  Stanford,  CA  94305.  We  are  an  equal  opportunity 
employer  through  affirmative  action. 


STANFORD 

UNIVERSITY 
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HELP  WANTED 


EDITORIAL 


JOURNALIST/ 

PROFESSIONAL 

COMMUNICATOR 

Journalist/Professional  Communicator 
with  minimum  of  5  years'  experience  in 
media  and  corporate  communications. 
Sharp  pencil  required  to  edit  consulting 
engineers'  technical  papers  and  enhance 
readability  and  understanding.  Ability  to 
interface  with  professional  employees  and 
management  a  necessity.  Equally  impor¬ 
tant  is  knowledge  of  trade  journals  and 
business  publications  and  ability  to  work 
with  their  editors.  The  right  person  will  be 
self-motivated  and  able  to  work  with  mini¬ 
mal  supervision  as  part  of  a  progressive 
communications  team.  Submit  resume 
and  salary  history  to  Joe  Sewards,  Section 
49-8M,  209  E  Washington  Av,  Jackson  Ml 
49201. 

GILBERT/COMMONWEALTH 
Engineers/Consultants 
Reading,  PA/Jackson,  Ml 
An  Equal  Opportunity  Employer 


MANAGING  EDITOR 

Wyoming's  largest  daily  paper  seeks  an 
outstanding  leader  with  demonstrable  pro¬ 
fessional  and  managerial  skills  to  be  chief 
newsroom  executive.  Must  be  able  to  lead 
a  young,  exceptionally  strong  staff  in  our 
drive  towards  excellence.  Looking  for  a 
person  with  a  sense  of  perspective,  a  vi¬ 
sion  and  ability  to  communicate  with  mas¬ 
sive  social  and  economic  change  accom¬ 
panying  Wyoming's  energy  boom. 

CITY  EDITOR 

We  are  also  seeking  a  city  editor  with  a 
strong  sense  of  both  hard  news  and  in¬ 
terpretive  reporting  who  can  go  beyond 
traditional  coverage  to  the  broad  issues. 
Must  be  able  to  provide  young,  bright  staff 
with  direction  and  creative  editing. 

Send  resume  with  references  to;  W.R. 
Hucks,  Casper  Star-Tribune,  PO  Box  80, 
Casper  WY  82602. 


COPY  EDITOR 

One  or  two  years  experience  required  for  a 
career  opportunity  on  a  progressive 
morning/evening  daily  located  in  one  of  the 
fastest  growing  areas  of  the  Sun  Belt. 
Waco  Tribune-Herald,  a  Cox  Enterprises 
newspaper.  Contact  Robert  Sadler,  man¬ 
aging  editor,  PO  Box  1100,  Waco  TX 
76703. 


REPORTER  who  can  cover  everything  from 
cops  to  crops  and  bring  the  story  back 
alive.  For  small  S-day  daily  in  rural  South 
Jersey.  Low  pay  but  long  hours.  Prefer  New 
Jersey,  Pennsylvania  or  Delaware  resident 
with  experience.  Send  resume,  clips,  sal¬ 
ary  requirements  to  City  Editor,  today's 
Sunbeam,  93  Fifth  St,  Salem  NJ  080/9. 
No  calls  please. _ 

SPORTS  AND  NEWS  EDITOR,  3000  circu¬ 
lation  weekly.  Tri-County  Banner, 
Knightstown  IN  46148. 


JOB  LEADS 


PR/EDITORIAL  Jobs  nationally  200+  list¬ 
ings  weekly.  $3.50.  M.  Sternman,  68-38 
Yellowstone  Blvd.,  Forest  Hills,  NY  11375. 


MAILROOM 


MAILROOM  FOREMAN—  Medium  size 
daily.  Zone  2.  Knowledge  of  Sheridan  in¬ 
serter  and  mailroom  equipment  a  must. 
Non-union  operation.  Must  have  strong 
leadership  ability.  Responsibilities  include 
maintenance  and  budget.  Send  complete 
resume,  salary  history  and  requirements. 
Box  29224,  Editor  &  Publisher. 


MARKETING 


SALES/MARKETING  MANAGER 
Excellent  opportunity  for  aggressive  mar¬ 
keting  professional.  Successful  candidate 
will  be  a  strong  communicator  and  leader. 
Responsibilities  will  include  the  manage¬ 
ment  of  a  six-figure  sales  budget  and  the 
exercise  of  creative  discipline  over  a  non¬ 
employee  sales  force.  A  proven  experience 
base  of  at  least  five  years  in  a  sales  man¬ 
agement  role  required.  Highly  competitive 
salary,  bonus,  and  benefits  package.  All 
resumes  will  be  handled  in  confidence. 
Only  resumes  with  salary  history  provided 
will  be  considered.  Reply  to  Box  29611, 
Editor  &  Publisher. 


HELP  WANTED 


PHOTOJOURNAUSM 


PHOTOGRAPHER  wanted  for  Zone  2  daily 
just  outside  of  New  York  City.  Must  have 
own  car  and  equipment.  Shift  work  and 
weekends.  We  are  photo  conscious  and 
give  our  photographers  wide  latitude  but 
emphasize  spot  news  photos.  Starting  sal¬ 
ary  $175.  Box  29498,  Editor  &  Publisher. 


PRESSROOM 


A  LARGE  metropolitan  newspaper  located 
in  Zone  9  seeks  a  pressroom  superinten¬ 
dent  experienced  in  letterpress  and  offset 
press  operation.  Position  involves  day  to 
day  responsibility  for  overall  letterpress 
and  offset  press  operation.  Management 
experience  required.  Excellent  benefits. 
Opportunity  to  work  with  strong,  innova¬ 
tive  management  team.  Box  29246,  Editor 
&  Publisher. 


PRESS  RUNNER 

Medium  size  daily  in  Zone  2.  Experienced 
offset  person  with  Harris  1650.  Good  ben¬ 
efits,  Blue  Cross/Blue  Shield.  SZVz  hour 
work  week.  Send  resume  to  Box  29406, 
Editor  &  Publisher. 


EXPERIENCED  press  operator  to  operate 
News  King  or  Color  King  in  sunny  southern 
California.  Salary  negotiable.  Call  Richard 
Lapham  (714)  436-3747  or  send  resume, 
597  Westlake,  Encinitas  CA  92024. 


EXPERIENCED  Goss  Community  press¬ 
man,  8  units,  2  folders,  some  4  color 
and  book  work.  San  Francisco  Bay  Area. 
Contact  John  Williams  or  Ken  Valentine 
(415)  793-6543.  _ 


OFFSET  PRESSMAN  for  modern  Urbanite 
daily.  Camera  experience  desirable.  Excel- 
lentworking conditions,  $13,000,  and  fully 
paid  benefit  package.  Contact  Richard 
Temple,  Press  Foreman,  Naples  Daily 
News,  1075  Central  Av.  Naples  FL  33940. 

PRESS  OPERATOR 
WEB  OFFSET 

Experienced  on  Cottrell  V-22, 
Hontscho  or  Goss.  High  salary. 
Excellent  benefits  call  (212) 
629-2900. 


Production 


WANTED  FOR 

BATON  ROUGE  NEWSPAPER 
Offset  camera  and  stripper  with  at  least  5 
years  experience.  Straight  night  work.  Ex¬ 
cellent  working  conditions  and  fringe  ben¬ 
efits.  Qualified  applicants  send  resume  to 
Johnny  Laurent,  PO  Box  588,  525 
Lafayette  St,  Baton  Rouge  LA  70821. 
Equal  Opportunity  Employer. 


PHOTOTYPESETTING— Leading,  modern, 
Washington  (XI  commercial  typographer 
seeks  top-notch  manager.  Will  lead  crea¬ 
tive  staff  of  8  using  the  most  modern  com¬ 
puter  system.  Excellent  benefits  and  ad¬ 
vancement  potential.  Send  resume  and 
salary  requirements  in  confidence  to  MBA, 
Suite  300,  2550  M  St  NW,  Washington  DC 
20037. 


COMPOSITION  MANAGER— Growing  com¬ 
pany  in  Denver,  Colorado.  Career  op¬ 
portunity  for  results-oriented  manager  who 
can  handle  people  and  is  strong  in  systems 
development.  Position  involves  day-to-day 
operation  of  pre-press  departments  in  2 
shifts  producing  up  to  30  weekly  newspa¬ 
pers.  At  least  5  years  experience  required, 
all  phases  of  composition  including  sound 
background  in  camera  and  paste  up  opera¬ 
tions.  Send  resume  and  salary  history  to 
Personnel  Department,  Sentinel  Newspa¬ 
pers,  3501  E  46  Av,  Denver  CO  80216. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number 
given  in  the  ad,  c/o  Editor  &  Publisher, 
575  Lexington  Ave.,  New  York,  N.Y. 
10022. 

Please  be  selective  in  the  number  ot 
clips  submitted  in  response  to  an  ad. 
include  only  material  which  can  be 
forwarded  in  a  large  manila  envelope. 
Editor  &  Publisher  is  not  responsible 
for  the  return  of  any  material  submit¬ 
ted  to  its  advertisers. 


PROMOTION 

MANAGER 

An  excellent  opportunity  to 
manage  the  promotional 
activities  of  the  circulation 
and  editorial  functions  of 
the  Columbus  Dispatch  as 
a  member  of  the  Marketing 
Sen/ices  management  team. 
This  position  requires  a  de¬ 
gree  and  3  to  5  years  of 
experience  and  newspaper 
promotion  or  marketing. 
Similar  training  and  exper¬ 
ience  in  other  areas  may 
be  acceptable.  An  ideal 
position  for  a  creative  man¬ 
ager  who  works  well  with 
people  and  enjoys  profes¬ 
sional  independence. 
Salary  in  the  20's  depend¬ 
ent  on  qualifications,  and 
excellent  fringe  benefits. 
Send  resume  and  salary 
history  in  confidence  to: 
The  Dispatch  Printing  Co.. 
Department  of  Employees 
and  Labor  Relations,  34 
South  3rd  St.,  Columbus 
OH  43216.  An  equal  oppor¬ 
tunity  employer  M/F. 


PUBUCITY 


PUBLICITY  DIRECTOR  for  pro  sports 
league.  The  United  Basketball  Association 
seeks  a  PR  director  to  write  and  edit  its 
weekly  press  and  statistical  release  and  its 
annual  yearbook,  and  to  stimulate  press 
coverage  in  league  cities.  Experience  in 
sports  required.  Relocate  to  Philadelphia. 
Salary  $13-$17,0(X)  plus  benefits  plus  lib¬ 
eral  vacation  plan.  Send  resume  and  2 
writing  samples  to  U.B.A.,  2133  Birch  Dr, 
Lafayette  Hill,  PA  19444. 


PUBUC  INFORMATION 


DIRECTOR  OF 
PUBLIC  AFFAIRS 

Position  open  at  Ferris  State  College.  Di¬ 
rector  is  resjxinsible  for  public  contact 
programs  including  news,  publications, 
sports  information,  graphics  design  and  a 
faculty  newsletter,  and  will  guide  a  5  per¬ 
son  professional  staff.  Minimum  require¬ 
ments,  a  bachelors  degree  in  Journalism, 
communications  or  related  field.  Graduate 
degree  preferred.  Salary  is  open  and  will 
be  determined  by  education,  training  and 
experience.  Send  resume  and  other  sup¬ 
portive  information  by  September  4  tO; 
John  McNamara,  Assistant  Vice  President, 
Institutional  Relations,  Ferris  State  Col¬ 
lege,  Big  Rapids  Ml  49307.  Affirmative 
action/equal  opportunity  employer. 


INFORMATION  OFFICER  B 
Land  grant  university  seeks  communicator 
trained  in  print  media  to  cover  agriculture 
and  natural  resources.  College  degree  and 
3  years  media  experience  required.  Knowl¬ 
edge  of  agriculture  very  desirable.  Exten¬ 
sion  experience  helpful.  Travel  within  state 
necessary.  Position  carries  federal  civil 
service  retirement  benefits.  Starting  salary 
$13,128.  Closing  date  September  1,  1979. 
The  University  is  an  equal  opportunity 
employer.  Send  inquiries  to  Leonard  Herr, 
Employee  Relations,  VPI  &  SU,  Blacksburg 
VA  24061. 


PUBLIC  RELATIONS 


PUBLIC  RELATIONS 
MANAGER 

Johnson  Wax  has  a  newly  created  position 
of  public  relations  manager.  Responsibility 
for  the  development  and  implementation 
of  programs  for  our  U.S.  consumer  prod¬ 
ucts  division. 

Degree,  5  years  experience  in  public  rela¬ 
tions  with  a  consumer  products  company. 
Supervisory  experience.  Resume  to  R.W. 
Clark,  Personnel  Manager,  Johnson  Wax, 
Racine  Wl  53403. 


/ - \ 

PUBLIC 

RELATIONS 

POSITIONS 

2  challenging  positions  have 
been  created  with  a  major 
financial  service  company  based 
in  Baltimore.  Both  will  report 
to  company's  Director  of  Public 
Relations  and  have  a  substan¬ 
tial  degree  of  responsibility  for 
comprehensive,  nationwide  pub¬ 
lic  relations  programs.  The 
MEDIA  RELATIONS  AAANAGER 
will  be  largely  responsible  for 
the  activity  of  the  company's 
New  York  based  public  rela¬ 
tions  agency,  will  be  in  direct 
personal  contact  with  media 
representatives  throughout  the 
country.  Will  be  required  to 
work  closely  with  all  levels  of 
company  management,  and  will 
be  involved  in  special  writing 
projects,  including  feature  ar¬ 
ticles,  news  releases  and  occa¬ 
sional  speeches.  The  FINAN¬ 
CIAL  WRITER  will  be  largely 
responsible  for  financial  pub¬ 
lications  such  as  annual  reports, 
financially-oriented  news  re- 
ledses,  some  media  contacts 
with  the  financial  press  and 
wide  variety  of  speeches  for 
company  executives.  Candi¬ 
dates  for  both  of  these  positions 
must  be  excellent  writers  and 
have  at  least  6  years  of  relevant 
experience.  To  those  who  qual¬ 
ify,  we  can  offer  an  attractive 
compensation  package  (Salary 
$20/$25  range)  and  the  oppor¬ 
tunity  for  solid  career  growth. 
For  immediate  and  confidential 
consideration,  please  forward 
resume,  including  salary  history 
and  writing  samples  to: 

Box  29614, 

Editor  &  Publisher 


Positions 
Wanted . . . 

ACADEMIC 


EAGER  TO  TEACH— Schooled,  skilled  and 
honored  in  every  facet  of  newspaper  jour¬ 
nalism  from  Main  Street  to  the  White 
House,  I'm  a  professional  in  his  mid-40s 
who  also  has  Mited  a  city  magazine,  han¬ 
dled  national  public  relations  accounts 
and  been  published  in  professional  jour¬ 
nals.  If  your  J-school  doesn’t  have  a  last- 
minute  opening  for  this  tall,  let's  explore 
the  second  semester.  Box  29547,  Editor  & 
Publisher. 


ADMINISTRATIVE 


GENERAL  MANAGER-EDITOR  wants  to 
move  up  to  10,000  or  larger  circulation 
daily,  prefers  Midwest.  Box  29387,  Editor 
&  Publisher. 
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Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 


EDITOR-GENERAL  MANAGER 
Available  immediately.  40,000  suburban 
weekly  sold.  Ten  years  experience,  profit 
and  loss  control,  award  winner,  family 
man.  Would  like  to  build  or  run  your  large 
weekly  group  or  small  daily.  Call  (618) 
465-4800  or  4300  Thadway  Dr.,  Alton  IL 
62002. 


MANAGEMENT  TRAINEE  position  leading 
to  publishership  on  smaller  daily  or  pub¬ 
lisher’s  assistant  on  larger  daily  sought  by 
newsman,  35.  I  have  newsroom  manage¬ 
ment  experience  and  determination  to 
learn  all  phases  of  the  business.  Box 
29458,  Editor  &  Publisher. 


MANAGEMENT  CONSULTANT— Analysis 
of  your  costs,  sales,  production  proce¬ 
dures,  personnel  evaluation.  Over  20  years 
in  gaphic  arts  management.  (214)  492- 


AMBITIOUS  AD  EXECUTIVE  with  15-t- 
years  experience  seeks  challenge  with 
paper  needing  profits  +-H.  Extensive 
knowledge  in  classified  and  retail  sales, 
training,  motivation,  promotion.  MBO, 
VDT.  Excellent  references.  Zones  1,  2. 
(315)  733-8986. 


GENERAL  MANAGER  or  publisher’s  assis¬ 
tant.  19  years  newspaper  experience, 
working  knowledge  of  all  departments. 
Business  and  advertising  background. 
Community  minded,  shirt-sleeved  ad¬ 
ministrator.  Box  29582,  Editor  & 
Publisher. 


ADVERTISING 


I  AM  GREEDY!  Pay  me  well,  I  will  sell! 
Dead-end  job  .  .  .  want  more!  Experi¬ 
enced!  Box  29477,  Editor  &  Publisher. 

SUCCESSFUL  ad  pro  with  20  years  experi¬ 
ence  with  12M  daily,  18  years  as  advertis¬ 
ing  manager,  seeking  manager’s  position 
in  Zones  6,  7,  8  or  9.  Box  29570,  Editor  & 
Publisher. 


PRESENTLY  EMPLOYED  ad  man  with  over 
15  years  experience  desires  change  to 
Zones  7  or  9.  Box  29558,  Editor  & 
Publisher. 


ARTIST 


COMMERCIAL  ARTIST  for  General  Motors. 
Cartoonist  for  3  weeklies.  Seeking  new 
career  on  daily.  Solid  portfolio.  Bob 
Seymour,  4651  Graford  Ln,  Stow  OH 
44224. 


CARTOONIST 


YOUNG,  experienced  working  political 
cartoonist  seeking  to  relocate  in  Zones  1,  2 
or  3  as  cartoonist  on  the  staff  of  a  daily  or 
on  staff  of  established  cartoonist.  Would 
like  to  interview.  Box  29588,  Editor  & 
Publisher. 


CIRCULATION 


CAPABLE  CIRCULATOR  with  ABC,  TMC, 
merger  and  start  up  experience  seeks  chal¬ 
lenge.  Good  promoter  and  organizer.  Will-  ; 
ing  to  relocate.  References.  Box  29209, 
Editor  &  Publisher. 


CIRCULATOR,  experienced  as  manager  on 
small  and  medium  sized  dailies  and  week¬ 
lies.  ivnow  ABC,  TMC  and  voluntary  col¬ 
lect.  Strong  on  promotion.  Age  35,  want  to 
relocate  as  manager  or  assistant.  Box 
29475,  Editor  &  Publisher. 


CIRCULATOR— Well  experienced,  intelli¬ 
gent,  promotional  background.  Seeks  op¬ 
portunity  in  sales/distribution  in  eastern 
Zone  2.  Box  29460,  Editor  &  Publisher. 


CIRCULATION  MANAGER,  over  30  years 
experience.  Little  Merchant  and  Branch 
Counsellor  system.  ABC.  Do  own  promo¬ 
tions.  Desire  change.  Prefer  small  or 
medium  size  PM  newspaper.  Excellent  ref¬ 
erences.  Box  29496,  Editor  &  Publisher. 


TRAVELING  JOB  wanted.  (Man  52)  29 
years  circulation  experience  with  4  Zone  7 
dailies  Box  29520,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER  with  20  years 
experience,  presently  employed  on  27,000 
daily  and  Sunday  seeking  to  relocate.  Not 
a  job  hopper,  experienced  in  working  in 
highly  competitive  area.  Knowledge  of 
ABC,  Little  Merchant  Plan,  Motor  Routes, 
etc.  Recently  designed  and  organized 
complete  new  mailroom  operation.  Strong 
in  personnel  development,  cost  control, 
sales  promotion  and  service.  Award  winner 
in  sectional  and  international  associations 
several  times.  Interested  in  No.  1  job  at 
similar  size  or  No.  2  position  on  larger 
newspaper.  Prefer  Zones  5,  2,  or  3.  Sox 
29556,  Editor  &  Kiblisher. 


TOP-NOTCH  circulation  executive  needs 
challenge  in  Zone  4.  Expertise  in  promo¬ 
tion,  marketing  and  management.  J.T. 
Brewer,  1444  Foxwood  Ct,  Annapolis  MD 
21401.  (301)  974-1087. 


PRESENTLY  EMPLOYED  director  small 
daily  desirous  same  position  larger  daily  or 
daily  and  Sunday.  Well  versed  large  metro, 
country,  agency,  little  merchant,  AB(1. 
Available  September  1.  Zones  1,  2,  3,  4. 
Richard  Tice,  (609)  884-5088. 


EDITORIAL 


EDUCATION  WRITER— Young,  perceptive 
reporter  with  top  awards  and  credentials. 
Left  education  writing  job  on  good  daily 
last  year  for  another  beat  on  one  of  na¬ 
tion’s  best  papers.  Now  seeks  to  return  to 
school  beat  on  quality  publication.  Box 
29283,  Editor  &  Publisher. 


SPORTS  DESKPERSON— Current  sports 
editor  seeks  position  as  deskperson  in 
sports  department.  Box  29255,  Editor  & 
Publisher. 


COPY  EDITOR— With  imagination  and  10 
years  experience  in  reporting,  headline 
writing,  feature  writing,  layout,  makeup, 
and  telegraph  desk  on  metro  dailies— 
seeks  post  with  a  future.  Experienced  in 
OCR  and  VDT.  Box  29357,  Editor  & 
Publisher. 


VETERAN  10-YEAR  sports  editor,  photog¬ 
rapher,  reporter  wants  new  challenge. 
Winner  of  both  press  and  photography 
contests.  Strengths:  editing,  page  layouts, 
photography,  knowledge  of  sports.  Clips 
and  resume  available.  Contact  Don  Cease. 
Box  270A,  Rt  2,  Pittsburg  KS  66762  or  call 
(316)  232-2038. 


REPORTER-PHOTOGRAPHER— 3  years 
daily  and  weekly  experience.  5  years  White 
House  writer.  BS  in  journalism.  BA  in  En- 
.gJish.  News  nose:  workhorse.  Salary  at 
least  $225  a  week  in  any  region.  Box 
29384,  Editor  &  Publisher. 


VETERAN  sports  editor  seeks  similar  posi¬ 
tion  on  small  town  PM  newspaper.  MA  fel¬ 
lowship  winner.  Wes  Dumont,  TO  Box  360, 
Las  Vegas,  New  Mexico  87701. 


EXPERIENCED  EDITOR 
Industrious,  disciplined,  decisive,  loyal. 
VDT  experience.  10  years  as  supervisor. 
Adaptable.  Box  29491,  Editor  &  Publisher. 


FEMALE  REPORTER  seeks  position  in 
Dallas-Fort  Worth  area.  BS,  MA  degrees. 
6V2  years  experience.  All  news  beats, 
youth  editor,  lifestyle  editor.  Currently 
senior  feature  writer  for  award-winning 
Virginia  daily  (97,000).  Will  consider  all 
publication,  public  relations  or  public  in¬ 
formation  positions.  Impressive  references 
i  and  clips.  Box  29490,  Editor  &  Publisher. 


NEED  AN  EXPERIENCED  copyeditor  on 
your  medium  or  large  daily?  I’m  35  and 
have  been  editor  on  small  dailies,  copy 
editor  on  large  papers.  VDT  experience. 
Box  29459,  Editor  &  Publisher. 


REPORTER— Young  Black  female  J-school 
grad,  currently  working  as  an  intern  for  a 
mid-size  daily,  seeks  full-time  position. 
Have  graphic  arts,  VDT  and  photograph” 
experience.  Box  29516,  Editor  & 
Publisher. 


WEEKENDS  are  made  for  more  than 
Michelob:  they’re  for  readers  on  the  go. 
Experienced  writer  and  reviewer,  with 
interests  from  Cher  to  Chopin,  seeks  en¬ 
tertainment  position.  Contact  R.C.  Staab, 
8  Keene  St,  Columbia  MO  65201  or  call 
(314)  442-2087. 


EDITORIAL 


SCIENCE  JOURNALIST — Advanced  sci¬ 
ence  degree.  Feature  writing  and  VDT  ex¬ 
perience.  Seeks  paper  committed  to  sci¬ 
ence  reporting.  Other  writing/editing 
duties  welcomed.  Will  relocate.  R.  Dagani, 
828  Navaho  Dr,  #201,  Raleigh  NC  27609. 


FOR  $75/week,  my  limit  of  earnings  as  So¬ 
cial  Security  retiree,  I  offer  my  45  years 
experience  as  writer-editor,  leading  busi¬ 
ness  magazines;  newspaper  experience 
plus  editorship  two  weeklies.  Prefer  weekly 
newspaper.  Zone  1  or  2.  Box  29499,  Editor 
&  Publisher. 


TIRED  of  sifting  through  resumes?  7  sisters 
and  J-school  grad  with  freelance  and  part- 
time  experience  seeks  writing  job.  Will  re¬ 
locate.  Joan  Mooney,  1538  17th  St  NW. 
Washington  DC  200%.  (202)  785-1133. 


PHOTOGRAPHER/RETORTER  with  strong 
interest  in  photography  seeks  job  in  Kan¬ 
sas,  Colorado,  Nebraska,  Iowa  or  South 
Dakota.  Darkroom  and  color  experience. 
Box  29576,  Editor  &  Publisher. 


EDITOR  (newsroom  manager/chief  edito¬ 
rialist)  of  under  30,000  daily  wants  to 
be  editorial  page  editor  of  metro  daily.  Pro¬ 
lific,  creative  editorialist  and  columnist. 
Politics  conservative.  Has  flair  for  re¬ 
searching  and  commenting  on  local  issues. 
Any  Zone.  Box  29573,  Editor  &  Publisher. 


EDITORIAL  WRITER — Wishes  to  move  up 
to  editorial  page  editor.  (3ood,  relaxed  writ¬ 
er,  experience  with  local  and  national 
stories.  Box  29551,  Editor  &  Publisher. 


TOP-NOTCH  sportswriter/photographer 
seeks  spot  on  medium  size  daily.  J-grad 
has  covered  all  types  of  sports  with  camera 
and  typewriter.  For  resume  and  refer¬ 
ences,  contact  Joe  Durham  at  (214)  235- 
1397. 


CITY-NEWS  EDITOR— Seven  years  on 
desk.  Imaginative  layout,  good  editing, 
careful  reporter  management.  I  can  de¬ 
liver.  Let  me  tell  you  more.  Write  Box 
29632,  Editor  &  Publisher. 


PROFESSIONAL  NEWSWOMAN  seeks 
challenging  leadership  position  with  a 
weekly  or  semi-weekly  in  a  Northern,  rural 
area.  If  you  need  a  do-it-all  person,  with  a 
strong  business,  educational,  editorial  and 
political  background,  and  are  willing  to 
compensate  accordingly,  please  write:  Mx 
29631,  Editor  &  Publisher. 


COPY  EDITOR  on  small  daily  wants  to  set¬ 
tle  near  outdoor  recreation  area.  VDT  ex¬ 
perience.  Write  Box  29629,  Editor  & 
Publisher. 


DEDICATED  June  graduate  with  experi¬ 
ence  on  two  weeklies  seeks  small-medium 
sized  daily.  Studied  partly  in  Europe.  Zone 
5.  Box  2%41,  Editor  &  Nblisher. 


INVESTIGATIVE  REPORTER 
Experience,  proven  ability,  awards  and 
youth.  Seeking  metro  or  state  capital 
locale.  Box  29281,  Editor  &  Publisher. 


EDITORI/U. 


NEWSR(X)M  PRO 

Well-rounded  newsman,  age  32,  seeking 
middle  or  top-management  spot  in  top 
notch  newsroom,  or  one  that  wants  to  be. 
BJ  (Missouri),  IDplus  years’  experience. 
Great  track  record  as  writer,  photograpfier, 
copy  editor,  designer  and  administrator. 
Strong  typographical  bent.  Coordinated 
major  redesign  project  of  daily  in  1978. 
Box  29316,  Editor  &  Publisher. 


REPORTER-PHOTOGRAPHER,  2  years  ex¬ 
perience  on  semi-weekly  seeks  position  on 
large  weekly  or  small  daily.  Have  done  it  all 
including  run  the  show  by  myself.  Know 
layout,  darkroom,  have  covered  city  coun¬ 
cil,  county  board,  school  board,  police, 
enjoy  features  and  taking  my  own  pictures. 
Contact  David  Zoeller,  803  W.  Jourdan, 
Newton  IL  62448,  (618)  783-3176. 


AIR  FORCE  VET  with  six  years  experience, 
four  as  award-winning  staff  writer  on  USAF 
weeklies,  seeks  daily,  biweekly  or  PR  slot. 
Prefer  Texas,  will  consider  all  offers. 
Strong  community  news,  rewrite,  features 
sports.  Have  references,  clips,  resume, 
BS-J.  Available  November  1().  Sgt.  John 
Donlon,  86  TFW/USAFE,  PSC  1553,  ATO 
New  York  09021. 


SPORTSWRITER  with  experience,  en¬ 
thusiasm  seeks  bigger  challenge  in  bigger 
market.  I  have  the  ability.  Now  I  need  the 
chance  to  prove  it  to  you.  Box  29612, 
Editor  &  Publisher. 


NEW  ENGLAND  FEVER— I’m  a  middle- 
aged  newspaper  and  magazine  writer/ 
editor  with  a  philosophical  bent,  sound 
judgment,  VDT  skills  and  major  national 
awards  for  writing,  reporting  and  commen¬ 
tary.  Seeking  hard  work,  sane  pace  and 
eternal  truths  not  too  far  from  good  sailing 
in  New  England.  How  can  I  help  your  pub¬ 
lication?  It  won’t  cost  a  cent  to  chat.  Box 
29SM,  Editor  &  Publisher. 


PHOTOJOURNALISM 


ENTERPRISING/Talented/Dedicated  pho¬ 
tojournalist  seeks  staff  post  on  photo¬ 
conscious  daily  NOW.  Timothy  Mclndoo, 
1640  N.  4th  St,  Sheboygan  Wl  53081. 


PUBLIC  RELATIONS 


ASSOCIATION  EXECUTIVE  post  desired. 
Previous  affiliation  on  voluntary  basis. 
Nine  years  newspaper  experience.  Box 
29476j  Editor  &  TOblisher. 


EXPERIENCED  EDITOR  of  a  Southwest 
daily  wants  a  public  relations  or  a  public 
information  position,  prefers  Southwest, 
Midwest  or  Colorado.  Box  29556,  Editor  & 
Publisher. 
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GIVE  ME  A  BREAK!  9  years  advertising 
sales.  Oesire  related  sales;  ink,  paper,  etc. 
Southeast  or  will  relocate.  Reply  Box 
29473,  Editor  &  Publisher. 
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Defendant  ‘stars’  In  televised  trial 


Convicted  Theodore  W.  Bundy 
emerged  as  the  “star”  of  a  televised  trial 
in  Miami  courtroom,  acting  as  his  own 
lawyer. 

Nattily  dressed  in  business  suits  and 
semi-sports  attire,  the  former  Seattle  law 
student  has  appeared  on  tv  screens  as  if 
he  were  F.  Lee  Bailey  or  some  other 
famous  attorney.  Although  curbed  occa¬ 
sionally  by  the  trial  judge,  the  defen¬ 
dant’s  conduct  has  been  the  subject  of 
criticism  in  numerous  letters  to  the 
editors  of  newspapers. 

Why,  these  readers  ask,  is  Bundy,  an 
ex-convict,  a  fugitive  from  justice  in  sev¬ 
eral  states,  jail  breaker,  and  alleged 
club-killer  of  two  women  students  at 
Florida  State  University  allowed  to 
parade  around  the  courtroom,  address 


A  news  department  mistake  in  the 
Louisville  Times,  which  inconvenienced 
and  disappointed  some  500  people,  was 
turned  into  a  public  relations  advantage 
this  month. 

A  few  days  before  the  4th  of  July,  the 
Times  carried  a  story  that  a  local 
fireworks  show  by  the  Naval  Ordinance 
Station  could  be  seen  at  the  city’s  river¬ 
front  plaza  and  belvedere  on  the  night  of 
Independence  Day.  It  turned  out  that  the 
show  was  held  several  miles  away  and 
was  not  visable  at  the  riverfront  location. 

But  500  local  residents,  including  a 
number  of  small  children,  showed  up 
anyway,  waiting  until  nearly  midnight  to 
see  the  fireworks  display. 


the  jury,  question  witnesses  and  debate 
points  of  law  with  the  judge? 

A  single  tv  camera  is  focussed  on 
Bundy  in  the  first  trial  of  international 
interest  since  the  Florida  Supreme  Court 
authorized  courtroom  television  on  a 
permanent  basis  last  May.  The  Bundy 
trial  was  moved  from  Tallahassee  to 
Miami  after  the  defendant  asserted  he 
could  not  get  a  fair  trial  at  the  scene  of 
the  crime. 

In  a  special  room  for  news  media,  the 
courtroom  camera  and  three  mi¬ 
crophones  are  monitored  by  more  than 
100  news  people  from  all  parts  of  the 
U.S.  and  a  few  from  abroad.  The  ABC 
pool  feeds  material  to  the  networks  in 
New  York  and  to  individual  stations  in 
Florida,  Salt  Lake  City,  Seattle  and  Den- 


The  next  day,  phones  in  the  Louisville 
Times  offices  began  to  ring  with  calls 
from  disappointed  readers. 

Times  managing  editor  Leonard  Par- 
due,  along  with  some  of  his  colleagues, 
came  up  with  the  idea  of  offering  free 
movie  tickets  at  two  special  showings  at 
local  theatres.  One  film,  “The  Great 
Train  Robbery” — was  offered  on  Satur¬ 
day  afternoon,  July  14;  the  other — 
“Fantastic  Voyage’’ — was  shown  on 
Sunday  afternoon. 

The  announcement  about  the  free  offer 
was  made  on  Saturday  and  Monday  after 
the  Fourth  in  the  Times,  stating  that  the 
tickets  would  be  given  on  a  first-come, 
first-served  basis. 


ver  where  Bundy  is  a  suspect  in  numer¬ 
ous  murder  cases. 

Unexpectedly  a  jury  of  12  and  two  al¬ 
ternates  was  chosen  during  a  week’s 
examination,  despite  last-minute  pro¬ 
tests  by  Bundy  (who  is  always  addressed 
as  Mr.  Bundy  by  the  presiding  judge) 
that  he  would  not  have  a  fair  trial  be¬ 
cause  of  publicity  in  the  South  Florida 
news  media  since  January  1978. 

Meanwhile,  Florida’s  camera-in-the- 
courtroom  rule  is  being  challenged  in  an 
appellate  court  by  attorneys  for  a  “mar¬ 
ginally  competent’’  defendant  on  the 
ground  that  she  was  so  emotionally  dis¬ 
turbed  by  tv  photography  that  she 
couldn’t  assist  in  her  defense. 

By  noon  Tuesday,  the  papers’  public 
affairs  department  had  mailed  all  of  the 
1,650  tickets  to  eager  readers,  many  of 
whom  obviously  had  not  been  disap¬ 
pointed  at  the  fireworks  show  that  didn’t 
happen. 

“Even  though  we  knew  that  many 
readers  who  hadn’t  been  at  the  riverfront 
on  July  4  would  order  the  free  movie 
tickets,  we  still  felt  that  a  newspaper  has 
an  obligation  to  do  everything  possible  to 
correct  its  mistakes  and  make  amends  to 
those  people  who  were  inconveni¬ 
enced,  ’  said  Pardue.  “All  in  all,  1  think 
we  got  a  lot  of  goodwill  out  of  our  effort 
and  made  people  aware  that  we  do  care 
when  we  make  a  mistake.” 

Detroit  News  reader 
contest  a  success 

“Wheel  of  Fortune” — a  reader  contest 
appearing  this  summer  in  the  Detroit 
News — has  met  with  overwhelming  re¬ 
sponse  from  Michigan  readers. 

Developed  by  the  paper’s  Marketing 
Services  Department,  the  contest  drew 
nearly  100,000  entries  in  the  first  week. 
Twelve  cash  prizes  toalling  $2,500  will  be 
given  away  in  each  of  the  six  weekly 
“Wheel  of  Fortune’’  contests.  Top 
weekly  prize  is  $1,0(K). 

Each  contest  runs  Sunday  through 
Friday.  Persons  playing  “Wheel  of  For¬ 
tune”  receive  one  lucky  symbol  per  day 
(ladybug,  star,  horseshoe  or  clover),  de¬ 
termined  by  the  last  digit  of  their  Social 
Security  number.  If  the  News’  logo  ap¬ 
pears  for  one  of  the  ten  “code  num¬ 
bers,”  it  is  wild  and  can  be  used  as  any 
symbol.  Persons  who  receive  three  of 
any  symbol  by  Friday  are  eligible  to 
submit  their  entry  to  the  winners’  draw¬ 
ing. 

The  contest,  which  has  been  sup¬ 
ported  by  radio,  rack  cards  and  in-paper 
ads,  will  continue  in  the  News  through 
August  17. 
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FREEDOM  OF  THE  PRESS  was  the  theme  of  a  float  entered  by  the  Bridgeport  Post, 
Telegram,  and  Sunday  Post  in  the  Bridgeport,  Conn  Fourth  of  July  parade.  The 
parade  culminated  the  city's  1 0-day  Barnum  Festival  celebration.  The  float  showed 
a  huge  scroll  proclaiming  press  freedom  as  a  precious  heritage.  A  large  inkwell 
and  six-foot  quill  pen  rested  on  the  scroll.  Riding  on  the  float  were  the  Post 
Publishing  Company's  Young  Columbus  honor  newspaper  carriers  selected  in  1 978 
and  1 979.  On  the  forepart  of  the  float,  as  guests,  were  sungoddesses  from  the  St. 
Petersburg,  Fla.,  Festival  of  States.  The  vehicle  towing  the  float  was  symbolic  of  a 
printing  press  with  its  rollers  covered  with  newspapers  as  if  it  were  printing.  The 
float  won  one  of  the  major  awards  in  the  parade. 
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News  story  error  turned  into 
pr  advantage  for  newspaper 


News-Plater 

Iwo  plates  a  minute 
Directly  from  pasteup. 


AChemco 

nUf  photoproductsco. 

Division  of  Powers  Chemco,  Inc 

Charles  Street.  Glen  Cove,  N  Y  11542 
Telephone  (516)  676-4000 


( Attach  to  your  letterhead  or  business  card  and  mail. ) 

□  Send  complete  information 
on  the  News- Plater 

□  Have  my  Chemcoman 
call  me  immediately 


Newspaper 


Address 


No  film. 


No  fooling 


The  new  Chemco  News- Plater  produces  two 
electrophotographic  plates  per  minute  directly 
from  paste-up  without  the  use  of  film. 

It's  a  camera/platemaker  that  produces 
18"  X  24"  long-run  aluminum  plates  automati¬ 
cally.  Even  the  copyboard  is  raised  at  the  push 
of  a  button.  The  plate  is  positioned,  punched, 


exposed,  processed  and  delivered— ready  for 
press— in  half  a  minute. 

The  Chemco  News- Plater  handles  line  and 
up  to  100-line  pre-screened  copy  direct  from 
paste-up.  It  eliminates  all  the  steps  in  between; 
negative  making  and  processing,  opaquing, 
stripping,  plate  burning  and  developing. 

You  have  to  see  it  in  action  to  fully  realize 
the  savings  in  money  per  plate  and  the  savings 
in  minutes  per  deadline. 


Telephone 


Press  used  for  newspaper 


GOLFERS  AMBLING- 
CAMPERS  SCRAMBLING- 
PHOTO  HOTSHOTS- 
FISHING  POTSHOTS- 


WHAT  DO  THEY  ALL  HAVE  IN  COMMON? 


Rocky  Mountain  News 


THAT'S  WHAT.  A  MOST  UNCOMMON  NEWSPAPER. 


More  weekday 
News  readers 
are  interested 
in  golfing, 
camping, 
photography 
and  fishing  than... 

...adult  Post  readers 

SB  ...and  in  all  cases 
H  the  News  has 
R  more  exclusive 

- “  readers  than 

the  Post. 


WHO  SAYS  SO? 
BELDEN...THArSWHO! 


Belden  is  one 
of  the  nation's 
leading 
newspaper 
advertising 
researchers 


(working  for  more  than  100  of 
them) . . .  and  is  also  a  trend- 


measurer  for  "Fortune  500" 
companies. 

Belden  made  the  most 
scientific,  comprehensive 
Denver  market  study  in  history. 

(Every  statement  in  this  ad 
was  derived  from  Belden's 
independent  research.) 


THERE'S  MORE. 


Belden  also 
found  that  the 
NEWS  has  one- 
third  more  adult 
readers  than  its 
daily  competitor 
. . .  attracts  more  adult  readers 
of  classified  ads . . .  more 
shoppers  at  major  regional 
shopping  centers  and  stores. . . 
more  vacationers . . .  more 
readers  who  attended  college. 

All  this  is  straight  from  the 
Belden  CMS  Denver  1978  data. 


We  know  you  read  the  News 
because  we  tell  it  like  it  is. 
We're  telling  it  like  it  is  right 
now.  Or,  rather,  Belden  is  tell¬ 
ing  it  for  us.  Thanks,  Belden. 


Rocky 
Mountain 
News 


A  Scripps-Howard 
Newspaper 

Represented  nationally  by 
Story  &  Kelly-Smith,  Inc. 
ATLANTA  •  NEW  YORK  • 
BOSTON  •  SAN  FRANCISCO  < 
CHICAGO  •  DALLAS  •  LOS 
ANGELES  •  PHILADELPHIA  • 


